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Abstract

Cycling tourism is an important and growing niche tourism market in Europe. It can
contribute to the sustainable development and branding of the tourist destination, the
preservation of natural and cultural heritage, the development of other forms of tourism,
the creation of the tourist offers and active inclusion of the local community in
development of tourism. Cycling tourism is recognized in the strategic documents of the
Republic of Serbia as one of the key tourist products that should be developed in the
selected tourist destinations. As local community has an important role in tourism
development, in this paper, TIAS scale (Tourism Impact Attitude Scale) was used to
examine the local residents’ attitudes towards cycling tourism in the selected municipalities
in the Upper Danube region through which Danube cycle route passes. It is the longest
cycling corridor in Serbia, rich in natural and cultural heritage elements along its course,
which is also part of one of the most popular European cycling routes, the EuroVelo 6. In
addition, the effects of certain demographic variables on the residents’ attitudes were
examined. The results of the research indicate that cycling tourism is in the initial phase of
tourism development in the studied area, and that local residents are aware of its possible
positive impacts, therefore providing support for cycling tourism development. The results
will be most valuable in assisting local governments, destination management
organizations, tourism policy creators and tourism practitioners to understand the local
residents’ attitudes towards cycling tourism and to formulate strategies to effectively
manage sustainable tourism development.

Key words: cycling tourism, Danube cycle route, local residents, TIAS.

CTABOBH JIOKAJTHOI CTAHOBHMILITBA
O BULIUKJIMCTHYKOM TYPU3MY
Y TOPIbEM MTOJYHABJbY (CPBHJA)

AnCTpaKkT

BunmxmicTiaky TypusaM je CeNeKTUBHU OOJNMK Typu3Ma, KOju MMa CBE 3Ha4yajHUjy
YJIOTy Ha €BPOIICKOM TYPUCTHYKOM TPIKHUIITY. 3HAUajHO MOXKE IONPUHETH OJIP)KHBOM pa-
3BOjy U OpeHIMpary TYPUCTHUKE JIECTHHALIH]jE, OUyBatby MPUPOJHOT M KyJITYPHOT Hacje-
ha, ocMHIIUBaBamy TYPHCTHYKE MOHYJIE, Pa3Bojy APYrUX O0JMKa TypuU3Ma M MOXE MOJ-
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crahy aKTHBHY YKJbYYEHOCT JIOKAIHE 3ajeIHUIIC Y Pa3BOj TypH3Ma. BUIMKINCTHYKA Ty-
pH3aM je y CTpaTeIlKUM U IUIAHCKUM JOKyMeHTHMa PemyOnuke CpOuje mpemos3Har Kao
jemaH o KJbYYHHMX TYPUCTHYKMX IPOHM3BOZA Koje Tpeba pa3BHjaTH y oZaOpaHUM TypH-
CTUYKHM JecTHHanujamMa. Kako jokanHa 3ajefHHIla UMa 3Ha4yajHy YIOTY Y PasBojy Ty-
pusMma, y pany cy npumerom THUAC ckane (enri. Tourism Impact Attitude Scale) ucriru-
BAaHM CTaBOBH JIOKAIHOT CTAHOBHHINTBA O OHIMKIMCTUYKOM TYpH3MY y OabpaHHM OII-
mtrHaMa y ['opmem [onyHaBiby, kpo3 koje nponasn lyHaBcka OMIMKIMCTHYIKA pyTa. To
je Hajmyxa onmmkmcTHakKa Tpaca y Cpouju, Koja npeacraeiba u neo Eyposena 6, jeqHor
OJ1 HAjaTPaKTUBHUJUX EBPOICKHX OMIMKIMCTHYKUX Kopupopa. Takole, ucnutusad je u
yTunaj onpeheHnx conuo-aeMorpadcKux KapaKTepHCTHKA Ha CTaBOBE JIOKATHOT CTAHO-
BHUIITBA. Pe3ynratu ucTpaxkuBama yKasyjy Ha TO Ja je OHMLMKIMCTUYKHA TypU3aM TeK y
MoveTHO] (ha3u pas3Boja, TC Ja MCIUTAHUIIM MPEMO3Hajy Moryhe mo3uTHBHE eeKTe o] pa-
3B0ja OBOT OOJIMKA TypH3Ma | Jia My CTOTa IIpy»Kajy MOJPIIKY. Pe3ynraryu oBor HcTpaxu-
Bamba MOTY OMTH O] KOPHCTH JIOKQJTHUM BJIACTHMA, TyPUCTHYKHM OpTraHU3alljaMa i CBUM
JPYyrUM cy0OjeKTrMa Koju ce G6aBe pa3BojeM TypH3Ma Ha pa3JIMIuTHM HUBOMMA.

Kibyune peun: OUIMKIACTHYKH TypH3aM, J[yHaBCKa OMIIUKIMCTHYKA PyTa,
JIOKAJTHO CTaHOBHHUIITBO, TIAS.

INTRODUCTION

Cycling is an important mode of non-motorized transport of local
residents in some countries, such as China where as much as 65% of trips
are done by bicycle. On the contrary, in the United States, the bicycle is
used for the same purpose in only 3% of the cases. In Europe, the bicycle
is widely used in countries such as Denmark, Germany and Netherlands
(Karanikola, Panagopoulos, Tampakis, & Tsantopoulos, 2018). In the
context of tourism, cycling represents an activity on a holiday or the type
of active holiday. In fact, cycling tourism is a travel experience that
focuses on the bicycle as the primary mode of transport between
destinations in a small group of people or even individually for leisure
purposes (Millington, 2013). The bicycle in not just a means of transport,
it is an integral part of the tourist experience (Lumsdon, 2000). Cycling
tourism can be easily combined with other types of special interest
tourism, such as cultural, gastronomy, wine, rural, religious tourism, etc.
It can contribute to the sustainable development and branding of the
tourist destination, the preservation of natural and cultural heritage, the
development of other forms of tourism, the creation of the tourist offer
and active inclusion of the local community in tourism development
(Karanikola et al., 2018; Manton, Hynes, & Clifford, 2016).

For the development of cycle tourism in a destination it is necessary
to create a network of cycling routes, linear routes which follow roads,
railways or waterways (e.g. Danube cycle route along the Danube) or circle
routes with natural and cultural heritage elements along the course.
Cycling routes represent tourist attractions by themselves, because, beside
infrastructural elements, they encompass natural and cultural heritage of
the area they pass through, or they have a thematic character (e.g. cycling
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route connecting wineries and wine cellars in wine region). The best
example is the European cycle route network - EuroVelo, a network of 15
long-distance routes managed by the European Cyclists’ Federation which is
being developed in different countries by a wide range of partners (European
Parliament, Directorate General for Internal Policies Policy Department B:
Structural and Cohesion Policies, 2012). This network encompasses a variety
of routes such as wine routes, Atlantic coast routes, routes connecting
European capitals, or cultural heritage from different periods of history. For
example, the European Route of Brick Gothic is a cycling route which
connects cities and towns in the Baltic Sea region that share a common
architectural tradition developed based primarily on the use of red brick and
distinctive gothic designs. EuroVelo 3, also known as the Pilgrim’s route,
connects Europe’s most impressive religious buildings, including the
impressive cathedrals of Cologne, Aachen and Santiago de Compostela.
EuroVelo 13 - Iron Curtain Trail passes through 20 different countries,
including 14 members of the EU, as well as Serbia. It traverses many
national parks with interesting flora and fauna and unique landscapes. The
path also connects many buildings, monuments, museums and attractions
that remind us of the history of the division of Europe, and its ending via a
peaceful ‘velvet’ revolution in Eastern Europe. In 2005, the European
Parliament recognized the Iron Curtain Trail as a model project for
sustainable tourism and called upon the Member States for support
(EuroVelo). With continuous signage on Eurovelo routes, tourists are
directed towards specific destinations or must-see natural and cultural
attractions. All routes offer high standards of design, signage and promotion
throughout Europe, as well as branding and interpretation of destinations and
cultural and natural heritage along the routes (Lumsdon & Tolley, 2004).

The benefits for destination from developing cycling tourism can
be the following: equal or greater tourism expenditure by cycling tourists
compared to other tourist segments; generating the demand and developing
the supply for specific products and services in the destination; the use of
local service providers, small and medium entrepreneurship development
and the increase of financial influx to the local economy; the minimal
environmental impact on the destination compared to the other modes of
transport and other forms of tourism; the revitalization and use of existing
and insufficiently used, run-down or outdated infrastructure; improving
the destination image, tourist offer and attracting new or different visitors;
increasing the activity of the local residents and other benefits for the
community that come from a more active lifestyle (Mrnjavac, Kovaci¢, &
Topolsek, 2014; Sustrans, 1999).

Most studies indicate that cycle tourists are motivated to take
cycling holidays comprised of a mix of elements, but especially the
opportunity to relax from every-day life, being close to nature, the ability
to explore other places/cultures, etc. (Lumsdon & Smith, 1997; Lumsdon,
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2000). This segment of tourists prefers destinations which can provide
adequate infrastructure, traffic safety (low traffic density), signposting on
cycle routes that makes it easy to navigate, but also information about
natural and cultural heritage close to the route, accommodation/catering
service providers (Lumsdon & Tolley, 2004), as well as other cyclist-friendly
service providers, which all further contribute to small entrepreneurship
development and especially in neglected rural areas along the cycling
routes and in areas which are not the typical tourist honey-pot sites and
would not be able to attract visitor spending otherwise.

Cycle tourism is not recorded in Eurostat tourism statistics, nor is it
featured in other general reviews of domestic or international tourism.
Therefore, there is no clear overview of trends. However, the EuroVelo
study 2012 indicates that cycle tourism brings major benefits to destinations
from direct tourist spending, specifically in those localities which currently
do not enjoy mainstream tourism development (European Parliament,
Directorate General for Internal Policies Policy Department B: Structural
and Cohesion Policies, 2012). In addition, socio-cultural impacts of cycling
tourism on local communities should not be neglected especially since cycle
tourists look for direct contact with local residents. Many studies indicate that
local communities support development of cycling routes and other
greenways for recreational use and tourism since it improves local
businesses, community involvement and pride in local heritage with
greenway routes (Bennett, Tranter, & Blaney, 2003; Bowker, Bergstrom,
& Gill, 2007; European Greenways Association, 2004), which further
contribute to the quality of life of local residents (Schafer, Bong, &
Turner, 2000).

The local community is one of the key stakeholders in tourism
development and its attitudes towards tourism impacts should be
acknowledged in order to provide sustainable tourism development.
Therefore, there are many studies, which refer to the community role and
support in tourism development and the residents’ perception on the impact
of tourism. One of the first standardized instruments for measuring
residents’ attitudes towards tourism development is the Tourism Impact
Attitude Scale - TIAS, developed by Lankford and Howard (1994). After
the scale was tested in the United States, the authors called for additional
testing in different settings. In response to this call, the scale was widely
used in tourism related research in other countries, with certain modifications
depending on the type of destination and form of tourism (Bachleitnera &
Zins, 1999; Chen & Hsu, 2001; Harrill & Potts, 2003; Petrovi¢, Blesic,
Ivolga, & Vujko, 2016; Shariff, 2002; Vesey & Dimanche, 2001; Wang &
Pfister, 2008). The original TIAS consists of 27 attitudes/variables used to
measure the local residents’ perception of tourism development. The
attitudes refer to infrastructure, public services, recreation, employment
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opportunities, income generation, role of local resident’ in tourism
planning and other impacts of tourism development on local community.

Cycling tourism is recognized in the strategic documents of the
Republic of Serbia as one of the key tourist products that should be
developed in the selected tourist destinations, specifically the Danube region
(Ministry of Trade, Tourism, and Telecommunications of the Republic of
Serbia, 2016). The fact is that three out of 15 international cycling routes of
the EuroVelo network are passing through Serbia: EuroVelo 6, EuroVelo
11 and EuroVelo 13. EuroVelo 6 is one of the most popular cycling routes
in Europe, connecting the west and east of Europe, from the Atlantic to the
Black sea. This route follows the Loire, the Rhine and the Danube. The
EuroVelo 6 section in Serbia follows the Danube and is known as the
Danube cycle route, the longest cycling corridor in Serbia. It is the result of
the international project Donauradweg (Danube Bicycle Route) aimed to
trace the cycling route along the Danube downstream from Austria and
Slovakia, and to design the cycling maps. The project was conducted in
Hungary, Croatia, Serbia, Romania and Bulgaria. The route in Serbia was
entirely realized in 2007 and is known for its outstanding natural and
cultural attractions (EuroVelo).

However, according to the Tourism development strategy of the
Republic of Serbia 2016-2025 no progress was made and no significant
investments were generated for the improvement of the quality of the tourist
products of special interest such as cultural, cycling, wine and culinary and
gastronomic routes (Ministry of Trade, Tourism, and Telecommunications of
the Republic of Serbia, 2016, p. 14). In addition, there is a lack of academic
research on the topic of cycling tourism in Serbia, and specifically on the
residents’ attitudes towards cycling tourism development. Previous studies
mostly focus on cycling tourists, the establishment of cycling routes in Serbia
and the supply side (Bogdanovi¢, Basari¢, Ruski¢, & Garunovi¢, 2016;
Vujko, Plavsa, & Ostoji¢, 2013; Vujko & Gaji¢, 2014).

As local community has an important role in tourism development
and long-term planning, the aim of this paper is to examine the local
residents’ attitudes towards cycling tourism in the selected municipalities
in the Upper Danube region through which Danube cycle route passes
utilizing the TIAS scale. This study is significant as it utilizes TIAS in a
novel research setting of cycling tourism (in previous studies the scale was
mostly used in the context of rural tourism). In addition, the effects of certain
demographic variables on the residents’ attitudes were examined.
Specifically, this study seeks to answer the following research questions:

(1) What are the attitudes of the local residents in the selected
municipalities in the Upper Danube toward cycling tourism development
in this region?

(2) Do local residents support cycling tourism development in their
community?
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(3) Are there statistically significant differences in the local residents’
attitudes towards cycling tourism development between respondents of
different gender, age, education, and monthly income?

The following hypotheses are proposed according to the prior
discussion:

Hypothesis 1 (H1): Local residents have a positive and supportive
attitude towards cycling tourism development.

Hypothesis 2 (H2): Socio-demographic characteristics of local
residents influence their attitudes towards cycling tourism development.

Hypothesis 2a: There are statistically significant differences in the
local residents’ attitudes towards cycling tourism development between
respondents of different gender.

Hypothesis 2b: There are statistically significant differences in
local residents’ attitudes towards cycling tourism development between
respondents of different age.

Hypothesis 2c: There are statistically significant differences in
local residents’ attitudes towards cycling tourism development between
respondents of different educational level.

Hypothesis 2d: There are statistically significant differences in
local residents’ attitudes towards cycling tourism development between
respondents of different monthly income.

METHODOLOGY

To achieve the objective of the study, a two-step procedure was
conducted. First of all, in order to adapt the original TIAS to research
setting of cycling tourism, three academics from Serbia who have
research experience in tourism and specifically niche tourism were asked
to discuss the TIAS. Based on this discussion, the original scale was
refined and 22 out of 27 items from TIAS were adapted to this research.
Therefore, the final scale used in this survey consists of 22 items with
good internal consistency (a=0.83).

Second of all, by using the modified scale, the main survey was
conducted among local residents of the selected municipalities in the Upper
Danube through which the Danube cycle route passes: Apatin, Sombor and
Backa Palanka, in the summer months (June-September 2016) when the
concentration of cycling tourists on the route is the highest.

The questionnaire used was composed of three sections. The first
part included background information on the participants (gender, age,
education, place of residence, length of residency, occupancy, monthly
income). The second part consisted of three questions which refer to the
residents’ familiarity with the fact that the Danube cycle route - EuroVelo
6 passes through their municipality, providing services to cycling tourists
or not, and giving support to cycling tourism development or not. In the
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third part of the questionnaire, the residents were asked to evaluate 22
items - their attitudes towards cycling tourism development in their
community using a five-point Likert scale ranging from 1 (strongly disagree)
to 5 (strongly agree). A face-to-face survey was conducted with 109
respondents. Their socio-demographic characteristics are presented in detail
in Table 1. The data was processed with the statistical package SPSS 20.

Table 1. Socio-demographic characteristics of the respondents

Characteristics f %
Gender
Male 46 42
Female 63 58
Age (N=109)
<20 6 55
21-40 57 523
41-60 39 358
> 60 7 6.4
Place of residence
Apatin 28 25.6
Backa Palanka 32 294
Sombor 49 450
Years of residence in the municipality
<10 4 4
11-20 15 14
21-30 46 42
31-40 11 10
>40 33 30
Education
High school 76  69.7
Faculty 33 333
Occupation
Student 19 17
Employed 38 35
Seasonal employment 17 16
Retiree 8 7
Unemployed 27 25
Monthly income in €
<200 26 24
201-400 29 27
401 and more 20 18

No income 34 31
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RESULTS AND DISCUSSION

Results of the research show that 66.1% of the respondents are
familiar with the fact that the Danube cycle route - EuroVelo 6 passes
through their place of residence. The majority of the respondents (88.1%)
support cycling tourism development in their municipality mostly
because they enjoy cycling, they see cycling tourism as an opportunity for
the local economy revival, for improving employability for local residents
and the infrastructure development. Only one respondent does not support
cycling tourism development whereas 12 neither agree nor disagree. A
small percentage of the respondents (9.2%) provide services to cycling
tourists and those are mostly accommodation, food, bicycle repair and
tour guide services.

Surprisingly, more than 40% of the respondents consider that
cycling tourism development did not contribute to more recreational
opportunities in their community, while 33% are undecided regarding this
item. A high percentage of the respondents (more than 70%) disagree with
the statement that the quality of public service in their community has been
improved thanks to cycling tourism development. On a positive note, local
residents (92.6%) do not think that the development of this type of tourism
has influenced the rise of crime rate in their community. Almost half of the
respondents state that cycling tourism does not play an important role in the
local economy, while 32% are uncertain regarding this topic, which
indicates that cycling tourism is in the initial phase of development or local
residents are not adequately informed about it. Over 60% of the respondents
disagree with the statement that the number of shops, bike repair shops and
other service providers has increased as a result of cycling tourism
development. In addition, they do not think that roads, pavements and cycling
paths in their community are improved thanks to cycling tourism
development, which points to none or very small investments in the
infrastructure for cycling tourists, as well as for local residents. More than
90% of the respondents do not have income from cycling tourism, which
implies that this form of tourism is still underdeveloped, and the involvement
of the local community in its development is very low. On the other hand,
almost 80% of the respondents consider that the local authorities and
community should actively support cycling tourism development, and the
majority supports the building of new or adaptation of existing tourist
facilities which could attract a large number of visitors and cycling tourists.

Local residents do not notice negative impacts of cycling tourism
towards their environment, which was expected considering their above
discussed answers and the fact that this type of tourism is still
underestimated in the economy of the study area. In addition, less than
40% of the respondents are interested in providing services to cycling
tourists. It is our assumption that more local residents would provide
cycling friendly services if there existed appropriate incentives for future
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Table 2. Mean values and distribution of the respondents' answers

Items

Respondents' answers
M in %
1 2 3 4 5

The Danube cycle route and cycling tourism
development contributed to more recreational
opportunities in my community.

The quality of public services in my community has been
improved thanks to cycling tourism development.
Cycling tourism has influenced the rise of crime rate

in my community.

Cycling tourism plays an important role in the

economy of my municipality.

In my place of residence, the number of shops, bike
repair shops and other service providers has risen as a
result of cycling tourism development.

Cycling tourism provides extra income for my family.
The community should stimulate a more intensive
building of facilities for cycling tourism.

The jobs provided by cycling tourism development are

very attractive.

Prices of products and services increased in my
community due to cycling tourism development.

My community has better roads, pavements and
cycling paths thanks to cycling tourism development.
Cycling tourism development in my community will
provide more opportunities for employment of local

population.

In my community, cycling tourism development

should be actively supported.

I support building of new or adaptation of existing

2.78 248 16.533.0 7.4183

1.7358.7 147239 09 18

122853 7.4 6.4 09 0.0

2.48 30.318.332.111.0 8.3

1.7059.6 174174 3.7 1.8

122917 19 18 09 37
3.95 2.8 6.429.315.645.9

3.25 7.313.845.912.820.2

164624211110 09 4.6

211468119284 101 238

3.12 13.8 16.533.9 14.7 21.1

430 0.9 2.819.220.256.9

tourist facilities which could attract a large number of 4.62 0.9 0.0 8.3 183725

visitors and cycling tourists in my community.
Cycling tourists behave inappropriately towards the
environment (throw waste, make noise, damage plants

and disturb animals, etc.).

I believe the increase in the number of cycling tourists
will not have negative impact on the local environment.
In my community the amount of litter has increased
due to cycling tourism development.

In the future, | would like to provide services to

cycling tourists.

I made friends with cycling tourists.
I communicate with cycling tourist passing through

my community.

| am able to influence the decision-making on the
cycling tourism development in my community
Cycling tourism development can only have positive

impact on my life.

My community has natural and cultural resources to
become an attractive cycling tourist destination.

1.4873.4101119 3.7 0.9

3.7411.0 4.6 22.023.9 385

1.4472511.016.5 0.0 0.0

3.06 25.7 6.429.412.8 25.7
1.8958.712.813.8 9.2 55
244 440120183 7.4183

1.4578.0 28165 1.8 0.9

357 6.4 7.439.416.5 30.3

405 0.0 28275312385

M - mean value; 1 - strongly disagree; 2 - disagree;
3 - neither agree nor disagree; 4 - agree; 5 - strongly agree
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entrepreneurs from local or state authorities and if they were properly
informed and educated on cycling tourism market and all the benefits it
could bring to the community. Moreover, about 80% of the respondents
state that they are not able to influence decision making on the cycling
tourism development in their community. Therefore, it is necessary to
organize suitable education through workshops, seminars, etc. for local
residents regarding the benefits and positive impacts of cycling tourism
development towards the local community. The local community must be
informed about all the potential benefits and costs of this type of tourism
and must be involved in the planning and development of cycling tourism.
On a positive note, almost 70% of the respondents believe their community
has natural and cultural resources to become an attractive cycling tourist
destination. Therefore, based on the results of this study, we can conclude
that the respondents have a positive attitude and are supportive towards
future cycling development in their community (H1 confirmed), but, at this
moment, cycling tourism is underdeveloped or in its initial phase of
development in the studied area, meaning the potentials of the Danube
cycle route are not sufficiently used.

In order to examine if there are differences in the residents’ attitudes
towards cycling tourism in the Upper Danube area through which the Danube
cycle route passes, regarding their gender, age and education level, Mann-
Whitney U Test is used.

The results show that there is no statistically significant difference
in attitudes of female and male respondents towards cycling tourism (H2a
rejected). Also, no statistically significant difference is determined in
attitudes across the age of the respondents (H2b rejected), but there are
significant differences in several attitudes (see Table 3) across the
educational level of the respondents. However, the value of the effect size
is small (r<0.3), thus, these differences are not essential (H2c rejected).

Table 3. Results of Mann-Whitney U Test used to assess for significant
differences in respondents’ attitudes regarding their education

Items Education N Mr Md U p z r
Cycling tourism plays an High school 76 50.90 2

important role in the economy 942.5 0.033 -2.129 0.20
of my municipality. Faculty 33 64.44 3

Cycling tourism provides High school 76 52.62 1 i

extra income for my family.  Faculty 33 60.48 1 1073 0.012 -2.501 0.24
The jobs provided by cycling  yiah school 76 51.28 3

tourism development are very 19n &¢ : 971.5 0.048 -1.975 0.19
attractive. Faculty 33 63.56 3

Cycling tourism dg\_/elqpment High school 76 51.26 3

can have only positive impact 970 0.049 -1.968 0.19
on my life. Faculty 33 63.61 4

N - number of respondents, Mr - mean rank, Md - Median,
U - value of Man Whitney U test, p - level of significance, r - effect size
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Conducting Kruskal-Wallis Test, statistically significant difference is
noticed in four out of 22 residents’ attitudes towards cycling tourism (see
Table 4) across monthly income (H2d confirmed). The respondents with the
highest monthly income show higher level of the agreement, compared to the
respondents with lower monthly income, with the statements that cycling
tourism plays an important role in the local economy, it provides extra
income for their family and the infrastructure is improved thanks to cycling
tourism development. The respondents with no income especially notice the
increase in prices of products and services due to cycling tourism
development, which we assume is not the effect of cycling tourism but of low
socioeconomic status of this group of the respondents.

Table 4. Results of Kruskal-Wallis Test used to assess for significant
differences in respondents’ attitudes regarding their monthly income

Monthly )
Items income Mr Md X p
. . . <200 52.06 2
Cycling tourism plays an important
role in the economy of my 201-400 4383 1 9.542 0.023
municipalit 401 and more 70.48 3 ' '
pality. No income 57.68 3
<200 5254 1
Cycling tourism provides extra 201-400 5247 1
income for my family. 401 and more 64.33 1 9.463 0.024
No income 5356 1
. . <200 4150 1
Prices of products and services 201-400  48.86 1
increased in my community due to ) 15.884 0.001
cycling tourism development 401 and more 59.68 1
' No income 67.81 2
My community has better roads, <200 43.38 1
avements and cycling paths thanks 201-400 ~~46.10 1 13.517 0.004
Fo cyclin tourisr)T/] de\?elloo ment 401 and more 67.65 2.5 .
yeling pment. No income  64.03 3

Md - median, Mr - mean rank, ¥? - chi-square value, p - level of significance

CONCLUSION

The market for cycle tourism as a form of active holiday is
constantly increasing in Europe, and the Danube cycle route, as part of
EuroVelo 6, represents one of the most attractive European corridors for
cycling tourists. However, it is important to note that the growth of cycle
tourism, both in terms of provision and market demand, is uneven across
the Danube cycle route. While Austria is by far the most important
destination on Danube for tour operators according to EuroVelo study
2012, Serbia is lagging behind in cycling tourism development although
its potential is immense. In Serbian tourism strategic documents, the
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development of cycling tourism in the Danube region is seen as an
opportunity for the improvement of tourism offer of Serbia, as well as an
opportunity for the revitalization of the rural settlements through which
the Danube cycle route passes.

In cooperation with the European Cyclists’ Federation, the
European cycle route network and former German Technical Cooperation
Agency (GTZ)!, cycling experts from Serbia together with those from
Hungary, Croatia, Romania and Bulgaria have been working on
developing a cycle route along the Danube since 2003. As a result of this
project, in 2007, the Danube cycle route as part of EuroVelo 6 was
established in Serbia and the sign post system was installed with the aim
to provide cyclists following the Danube all the information they require.
Also, printed maps as well as websites on cycling the Danube are
produced and different promotion activities are carried out (National
Tourism Organization of Serbia). It is thanks to this project that Serbia is
on the European cycling tourists map and tour operators specialized for
cycling holidays show interest in the Serbian section of the Danube.

In order to assess the residents’ attitudes toward cycling tourism on
the Danube cycle route in Serbia, the present study was conducted in the
Upper Danube region, one of the four tourist destinations on Danube in
Serbia according to the Tourism development strategy of the Republic of
Serbia 2016-2025. This study is the first phase of the project, which
includes research among the local residents in other municipalities along
the whole Danube cycling route in Serbia (following studies will be
conducted in the Central Danube region, the City of Belgrade with Novi
Sad and the Lower Danube region).

The results of this research indicate that cycling tourism is in the
initial phase of tourism development in this area. This is in line with
previous research by Vujko and Gaji¢ (2014) on the opportunities for
tourism development and cooperation in the region by improving the
guality of tourism services on the Danube cycle route. Local residents are
aware of the possible positive impacts of cycling tourism development;
therefore, they give support to it (H1 confirmed), which is in line with
general tourism literature. No statistically significant differences were
found in the residents’ attitudes across their gender, age and educational
level (H2 rejected). The results will be most valuable in assisting local
governments, destination management organizations, tourism policy
creators and tourism practitioners to understand the local residents’

L As of 1 January 2011, the Deutsche Gesellschaft fir Technische Zusammenarbeit
GmbH (GTZ) has ceased to exist. It has been merged with the German Development
Service (DED) and InWEnt (Capacity Building International, Germany) to become
the Deutsche Gesellschaft fiir Internationale Zusammenarbeit (GI1Z) (German Federal
Ministry for Economic Cooperation and Development).
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attitudes towards cycling tourism and to formulate strategies to manage
effectively sustainable tourism development. Tourism planners need to be
aware of the need to conserve natural and cultural assets on the route, as
well as to enhance community skills and capabilities related to cycling
tourism. In addition, local community must be actively involved in activities
related to cycling tourism development and directly benefit from it.

As local residents have direct contact with tourists, which can
affect the tourists’ experience of a destination, it is necessary to inform
and educate the local community on the opportunities and benefits, as
well as costs, of cycling tourism. Furthermore, the development of small
and medium entrepreneurs in local community should be stimulated in
order to provide cycle friendly services along the route. There are
numerous examples of good practices from European countries where
local and national authorities have been using different incentive measures in
order to stimulate active involvement of the local community in cycling
tourism development and the creation of the tourist offer.

Future research will be conducted in other municipalities along the
Danube cycle route in Serbia in order to evaluate the residents’ perception
of cycling tourism development. Also, similar research among local
residents should be conducted in other countries through which the
Danube cycle route and EuroVelo 6 pass, as these countries differ in their
level of economic and tourism development and there are differences in
cultural and geographic contexts. In addition, as the local community’s
perceptions of tourism impacts are not static and destination and the level
of tourism development change over time, research similar to the present
study should be conducted on a regular basis.
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CTABOBHU JIOKAJIHOT' CTAHOBHUIIITBA
O BUIIMKJINCTUYKOM TYPU3MY
Y TOPHLEM IOAYHABJBY (CPBHUJA)

Bama IlaBaykosuh, bojana Huxuh, Yribema Crankos
Yuusepsurer y Hosom Cany, [Ipupoano-matemarndku ¢akynrer, Hosu Can, Cpouja

Pe3ume

BunmxmicTraky Typr3aM je cBe 3HauajHHjU OOJMK Typru3Ma Ha €BPOIICKOM TYPHUCTH-
YKOM TPIKHUIITY, KOjH Y TOCJIEAE BPEME MPHUBIIAYH MAKEY KaKO aKaJeMCKe 3aje/IHHLIC Ta-
KO W TBOpILA TypPUCTHYKE MOJUTHKE Ha oApel)eHoj NecTHHAMjK. Y HAIlloj 3eMJBHU j€ OBaj
OOJIHK TypH3Ma HpPENO3HAT y CTPATCLIKMM JOKYMEHTHMA Kao jelaH Of KJbYYHUX TypH-
CTHYKHUX TIPOU3BOZA Koje Tpeba pa3BHjaTH y 0fadpaHnM TypPHUCTHYKHM JIeCTHHAL]jaMma, a
noceOHo y [ToayHaBiby. JlyHaBcka OMITMKIIMCTHYKA PYTa, Koja je IO jeHOT O] HajaTpak-
THBHHUJUX EBPOICKHX OWIMKIMCTHUKKMX Kopuaopa Eyposeno 6, Hajayxa je OMIMKIN-
ctuuka Tpaca y Cpouju. Mnak, BeoMa je Mano UCTpaXHBamba Ha TeMy OHMIMKIUCTHYKOT
TypHU3Ma, TIOrOTOBO y HAIO] 3eMJBbHU. 3a PA3NUKY O NOCAJAIIBUX UCTPaXUBAKka, Koja ce
YIJIABHOM 0aBe TypHUCTHMa OWIMKIIFCTUMA, Y CPEIHUIITY OBOT HCTPaKHBamba j€ JIOKAIHO
CTAHOBHHMIIITBO, KOj€ j€ jefaH 0J] KIbYYHHX MapTHEpa y pa3Bojy OMIIO KOT 00JIHKa TypH3Ma
Ha HEKOj AECTHHAIIH]H.

V ucnuTHBaKY CTaBOBA JIOKAJTHOI CTAHOBHHUIITBA O OUIMKIMCTHYKOM TYPH3MY TPH-
MemeHa je TUAC ckana (enrn. Tourism Impact Attitude Scale — TIAS), koja je mo cama
MMaJa MHPOKY MPUMEHY Y TYPUCTUYKAM HUCTPKHMBABHMA, YIJIABHOM Ha TEMY pypaHOr
Typusma. OpHUTrHHAITHA CKaJia je TpruiarojeHa oONIMKy TypH3Ma KOjU Ce UCTPaxyje, IITO
HpeIaKy U ayTOpH came ckajie. McTpaxiBarbe je CpoBeIeHO y MEPHOITY O jyHa 10 Cell-
TemOpa 2016. ToMHE TEXHUKOM ,,JUIIe Y Juie” Mel)y JIOKaTHHM CTaHOBHUIITBOM Y ['op-
weM TlonynaBpy y ommuruHama AnatuH, Com6op u bauka [lamanka. YkymHO je mo-
nyseHo 109 ynuTHuKa.

Pesynraru uctpaxxuBama nmokasyjy Ja je e TpehnHe NCITUTaHNKA YIIO3HATO Ca YHEbe-
HHMIIOM JIa KPO3 HUXOBY OINMIITHHY Npoiasu [lyHaBcka OMIMKIMCTHYKA pyTa — EypoBeno
6. Behnna ncnTanmka nojaprkasa paspoj OMIMKIMCTHYKOT Typy3Ma U TO Hajuerihe HaBo-
JIe Kao pasJior jep Cy U CaMu JbYOHTeIbU OMIMKIN3MA, y TypPU3MY BUJIE IIAHCY 32 €KOHOM-
CKH Pa3BOj OMIITHHE U 3a 3aIOIL/baBarbe JIOKAIHOT CTAHOBHHUIITBA, alM H MOTYRHOCT Mo-
6ospmama nHMpacTpykType. Ckopo 50% ucrmTaHuka He cMaTpa Ja OMIUKITNCTUYIKA Ty-
pu3aM UMa OUTHY YJIOTY Y NPHBPEAH HBHXOBE OIILITHHE, HOK 32% HeMa KOHKpETaH CTaB
1o oBoM nuramy. Ca apyre crpane, BehiHa aHKETUpaHHX cMaTpa Ja OMIITHHA Tpeda
IUIAHCKH J1a pa3BHja OBaj BUJ TypH3Ma U Ja BHXOBO Hace/be MMa IIAHCY Ja MOCTaHe
aTpaKTHBHA JIeCTHHAlMja OMIUKINCTHYKOT Typu3Ma. Ha ocHOBY pe3yJiraTa HCTpaku-
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Barba, MOXKE C€ 3aKJbYUHTH J1a je OMIMKINCTIYKY TypH3aM Hepa3BHjeH Win 6ap y 1mo-
4eTHOj (a3u pa3Boja y OIIITHHAMA Y KOjUMa je CIIPOBEICHO HCTPAXKUBAME, TE Ja 110-
TeHIujany JlyHaBcke OMIMKINCTHYKE pyTe HUCY uckopuihenn y ['opmem IloxyHas-
Jby, alli MCIIUTAaHMIM Bujae Moryhe MO3UTHBHE e(ekTe o pa3Boja OBOT OOJIHKa Ty-
pH3Ma, Te My CTOTa IPYXKajy HOAPLIKY.

V pany je U3BpILICHO U TECTHUpamE YTUIIAja HoJia, TOAWHA CTAPOCTH, HUBOA 00pa3oBa-
Ha U MECCYHOI IPUXO0/a MCIHTAHNKA HA CTABOBE O OMIMKIMCTHYKOM Typusmy. CraTtu-
CTHYKM 3HaYajHe PasiuKe yTBphEeHe Cy caMo y CTABOBHMA HCIIMTAHHMKA Ca PA3INYUTHM
MECEUHUM IPHMAarbIMa, U TO CBETa KO YeTUPH TBPIELE O] ABAIECET U JABE TBP/IELE.

Kaxo oxaHO CTaHOBHHINTBO OCTBapyje AUPEKTaH KOHTAKT ca TypHCTUMA, O] KOjer y
BEJIMKO] MEpH 3aBHCH KakaB he J0XMBJbaj KOHKPETHH TYpHCTa IOHETH ca ozapehene ne-
CTHHAIW]j€e, HEOIIXOIHO je NH(OPMHUCATH U eTyKOBaTH JIOKAIHY 3ajeIHUIly O MOTryhHOCTH-
Ma 1 KOPUCTHMa KOje Pa3Boj OMIMKIMCTUYKOT TypH3Ma IOHOCH, Te mojcTahu pa3Boj Ma-
JIHX ¥ CPEIIbUX MPeIy3eTHUKA KOj! OU TPy Kaly Pa3uydmTe YCIyTre TypUCTHMAa OULIIKIIH-
CTHMa, 110 y30py Ha MpHMepe J100pe IpaKce U3 eBPOICKUX 3eMajba M MOCeOHO 3eMasba y
OKPYXKCHY.

bynyha ncrpaxuBama Tpeba CipoBecTH y Ipeoctaie TpH AectTrHanyje y IloayHaBiby
(Cpenme IlomyHaribe, I'pan Beorpan ca rpasuraizionoM 30HOM U Jlome [lomyHaibe)
Kaxo OM ce yTBp/WIIe eBEHTYaIHE Pa3JIMKe Y CTAaBOBHMA JIOKATHOT CTAHOBHHINTBA O OMIIH-
KIMCTUYKOM Typu3My. VcTpakuBarba OBakKBOI THIA TpeOa KOHTHHYHMPAHO CIIPOBOIHUTH
jep ce cTemneH pa3BHjEHOCTH Typu3Ma Ha JICCTUHAIMHA MEHha M, CAMUM THM, MEHha ce U
TIEPLETIIN]ja JIOKATHE 3ajeHHUIIE O eheKTIMa TypH3Ma.



