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Abstract

The links and relations between religion and tourism are becoming more and more
complex and evolving over time, and best reflection is in the numerous sacral objects and
contents that have become the subject of interest of tourists over time. With the
popularization of tourism, cultural content and historical values of sacral objects attract
more and more visitors, so their original religious purpose is often neglected. Therefore, it
is very difficult to draw the line between religious and cultural forms of tourism, since
tourists and religious visitors who visit religious sites for cultural needs and knowledge still
have something in common: both types of visitors to religious sites have certain spiritual
needs, but they are manifested in different ways. The Republic of Serbia, owing primarily
to its geographical location, has had a turbulent history, which also left a mark on the
wealth of sacral architecture. In recent decades, with the increasing popularity of religious
tourism in the world, religious objects of the Republic of Serbia have gained importance.

Key words: religious tourism, religion, monastery, Christianity, orthodoxy.

BEPCKHU TYPU3AM Y PEITYBJIMLU CPBUJH -
CTABOBHU IOCETUJIALIA MAHACTHPA

Ancrpakrt

Bese u omHOcH m3Mel)y pemuruje U Typu3Ma OUBajy BPEMEHOM CBE KOMILICKCHHJH U
pa3BHjeHHjU, a HAj00JbE Ce OrieNajy y OpOjHHUM CaKpalHUM OOjeKTUMA M CaapKajuMma,
KOjU Cy BpPEMEHOM [IOCTANM MpeIMeT HHTepecoBama Typucra. Ca OMacoB/baBamEeM
Typu3Ma, KyJITypHH CaJpKaji W MCTOPHjCKE BPEIHOCTH CaKpaJHUX OGjeKkara MpuBJadye
CBE BHIIIC TTOCETHIIALIA, TAKO JIa j€ FHHXOBa U3BOPHA PENIMTHjCKa HAMEHA YeCTO y JPyroM
IUTaHy. 3aTo je BeoMa Telko noByfiu rpaHuily u3melly pelurio3HOr U KyJITYpHOT 00JIMKa
TypH3Ma, jep TYPHUCTH BEPHHLM M TYPUCTH KOju Hocelyjy Bepcka MecTa U3 KyJITypHUX M
Ca3HajHUX TOTpeda WIaK MMajy W HEIITO 3ajeJHAYKO: U jeIHN W PYTH MOCETHOIH Bep-
CKuX oOjexara nMajy oapeljeHe ayxoBHe HoTpede, alli ce OHE UCIOJbaBajy Ha pasinuuTe
HaunHe. PermyOnmka CpOuja je, 3axBasbyjyhn mpe cBera CBoM reorpa)ckoM IOJI0XKajy,
uMaiia OypHy MCTOpHjy, LITO jé OCTAaBUJIO Tpara M y BHIy OOrarcTBa CakpajHe apXUTCK-
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Type. Ilocnenmux nenenwja, ca moehaHoM momyapHoIIly BEpCKOT TypH3Ma Y CBETY,
BepckH o0jextr Peryomke Cpouje nodujajy Ha 3Ha4ajy.

Kiby4ne peun: BepcKu Typu3aM, pelMTHja, MaHACTHP, XPUIITNAHCTBO, IPaBOCIIABIbE.

INTRODUCTION

The Republic of Serbia has a rich cultural and historical heritage.
This cultural wealth is made up of the remains of numerous civilizations,
many thousands of years old, which at certain periods of human history
existed on the soil of today’s Republic of Serbia. Medieval churches and
monasteries, as well as objects of Islamic and Jewish religion, are one
fragment of the cultural wealth that can today play a far greater role in
Serbia’s tourist offer. Beside their unique architecture, church and
monastery buildings contain some of the oldest and most beautiful
examples of medieval paintings on the European soil, which, in addition
to artistic, have great historical value. In addition to frescoes, as artistic
values that attract the attention of tourists of different profiles, some
monasteries hold the relics of saints, icons and other sacred objects,
which attract a large number of religious tourists, while the monastic way
of life leaves a special impression on all visitors.

On the tourist map of Europe, Serbia is, among other tourist
values, recognizable by its monasteries and frescoes. These sacred places
are especially attractive to tourists coming from countries with a
predominantly Orthodox population, such as Russia, Bulgaria, Romania
or Greece. The growing interest of Turkish tourists, who are particularly
interested in visiting the cultural and historical sites of the Ottoman
Serbia, including Islamic religious sites, should not be overlooked.
Religious objects are difficult to valorize as independent tourist values,
since only for a minor number of tourists these objects are their sole
destination. Therefore, it is necessary to design a more complex tourist
product, which in addition to the buildings, churches, monasteries and
mosques themselves, offer much more to the visitors. The monastery
complexes are mostly built in natural environments of exceptional beauty,
which in addition to the cultural objects themselves, represents a
significant potential for the development of tourism in general,
particularly religious tourism, as one of the selective forms of tourism.
Experts at the United Nations World Tourism Organization (UNWTO)
consider religious tourism to be one of the most promising branches of
tourism, with the highest growth rate in recent years, and that the interest
of tourists and pilgrims for that branch is only expected to grow
(www.cf.cdn.unwto. org).
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THE CONCEPT AND DEVELOPMENT OF RELIGIOUS TOURISM

The term religious tourism is widespread in modern tourism, but
there is no clear view of what religious tourism really is, or where the
border between tourist and religious travel is. There is no common
approach to religious tourism within any religion. Thus, for Christian
Catholics, much attention is paid to religious tourism, which is discussed
at religious congresses, unlike Orthodox Christians, who pay almost no
attention to religious tourism, but only consider issues related to the
organization of religious travels when needed. That is why it is very
difficult to draw the line between purely religious and tourist movements,
because tourists and religious visitors who visit religious places out of
curiosity have something in common. Namely, both groups of tourists
most often have certain spiritual needs, which are expressed in different
ways (Susi¢, 2017).

One of the reasons for the increased interest of the inhabitants of
the world for religious tourism is international migration, which
necessitates the intensive mixing of different confessions. Migrants have
also been reported to express increased religiosity, and those who work
and live abroad have a desire to visit the holy places of their religion, in
their home country or elsewhere (Bouma, 2007).

Basically, two types of religious tourism need to be distinguished,
though with the increasing development of this type of tourism, the
differences are narrowing and increasingly difficult to separate. The first
group of religious tourists belong to pilgrims, that is, tourists who visit
holy/sacred places solely for religious purposes. These trips are attended
by members of the same religion, mostly accompanied by a priest or
expert guide, such arrangements are organized by specialized travel
agencies or religious organizations, and the trip is not seasonal in nature,
but is related to specific dates, i.e. religious holidays. The second group
of religious tourists are those whose tourist needs are not spiritual, and
these tourist movements have similarities to other trips in cultural, urban
and other forms of tourism. The second group of tourists is far more
massive, though there is a high percentage of those who, for some reason,
travel because of spiritual needs. This applies especially to members of
particular ethnic groups, although travelers do not declare themselves
believers. The poll, further analyzed in the paper, shows that every other
citizen of Serbia who visits the monastery comes equally for cultural and
spiritual needs, whether he declares himself a believer or not.

According to the 1990 definition given in Ravenna at the First
Congress of Religious Tourism, religious tourism is a “humane promotion, a
form of solidarity and friendship, a meeting of peoples, their cultures and
religions, learning peace between people, respecting nature and valorizing
the natural and cultural good” (Plavsa, 2000).

One of the definitions of religious tourism is that it is a set of
relationships and service activities that satisfy predominantly spiritual, as
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well as cultural and social needs of believers that arise from their
religious orientation (Vukoni¢, 2001).

The essence of religious tourism rests on the belief in supernatural
power, manifested by miracles, apparitions, relics or indicators of the
existence of some kind of connection between life and death. Different
beliefs have influenced the movement of millions of people throughout the
history of mankind. There are thousands of shrines around the world, and in
recent decades many of them have experienced a strong tourist boom. These
tourist journeys are very reminiscent of the pilgrims’ journey from earlier
centuries, primarily because of the great diversity in the behavior, demand
and motivation of contemporary religious tourists. While spiritual needs were
once the only reason for religious travel, today there are numerous other
needs that lead to the movement of tourists in religious tourism (cultural,
cognitive, social and other needs) (Martinez, Minguez, 2015). This
promotion of religious tourism has led to the creation of different types of
travelers, ranging from those who visit holy places solely for spiritual needs
(pilgrims) to tourists who travel for different needs, but not spiritual ones
(Smith, 1992).

Religious tourism, spiritual tourism or religiously motivated tourism,
today represents a great development opportunity not only for holy places,
but for entire countries. This phenomenon has made a large number of small
cities, in countries around the world, whose economies have traditionally
been based on agriculture or industry, consider shrines in their surroundings
and promote sanctuaries’ local/regional character to (inter)national tourists
increasingly in recent years. The economic effect of religious tourism has
made monks willing to “endure” tourists who visit religious sites and
disturb them in prayers (Robles, 2001).

Religious tourism researchers focus on four different fields of
research (Kaelber, 2002):

« the demarcation of the terms “pilgrim” and “tourist”,

« the characteristics and ways of travel of religious tourists,

* the economic side of religious tourism,

« the negative impacts of tourism on holy places.

Most researchers do not distinguish between pilgrims and tourists, that
is, between pilgrimages and tourism. There are many reasons for this, and
most of all because pilgrims have similar behavioral patterns as other tourists
(travel modes, use of destination services and infrastructure, etc.). In addition
to the spiritual side and performing religious rituals, pilgrimage involves
traveling, visiting other non-religious tourist sites, using accommodation and
catering facilities, souvenir shopping, shopping, night out, etc. Differences
that may be more or less noticeable are related to the behavior of tourists in
the destination, because the pilgrims are pious, modest in demand and more
attentive to the host, while tourists are more hedonistic and more demanding,
but also far greater spenders. Also, pilgrimage does not produce negative
cultural, environmental and social impacts in the destination, unlike mass
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tourism (Olsen and Timothy, 2006). However, this last statement is not
entirely true. There are plenty of examples where pilgrims are equally guilty
of destroying the shrines. The Orthodox monk Onurfije Vrani¢ from the
monastery Draca near Kragujevac also writes about this occurrence on
Mount Athos (www.bastabalkana.com):

"Someone will say, that 500-600 years old frescos are most likely
to be desecrated by children or maybe those who are not quite
established in faith?! Serbs will gladly attribute this to the Albanians,
numerous as cheap labor in Mount Athos. The photo of the fresco of St.
John the Baptist from the Precursor chapel from the pier of St. Sava, is a
testimony of something completely different. In the middle of the fresco
there are inscriptions of two archpriests - Borivoj Jakovljevi¢, a parish
priest of the cathedral in Novi Sad (so he wrote), and beneath Tihomir
Stojanovi¢, the archpriest from Kragujevac. Is the pilgrimage of these
archpriests more relevant for the history of the Mount Athos than the
fresco they defiled? ™

The beginnings of religious tourism (pilgrimage) are linked to the
oldest civilizations. In ancient Greece, the most visited destinations were the
shrines of Zeus in Olympia, Apollo in Delphi and Asklepios in Epidaurus. It
is interesting that these shrines already had guides back then, which is one of
the oldest examples of the “interpretation” of cultural heritage (Rabotic,
2012). In the Middle Ages, among Christians, the basic pilgrimage was a tour
of the tomb of Christ in Jerusalem. Later, thanks to the development of
traffic, religious tourism developed rapidly and over time a large number of
holy places appeared, in various confessions. Today, the most visited holy
places are Jerusalem, the Vatican, Mecca, Medina, Karbala and Fatima, and
some of the most famous sites are: the Church of the Nativity of Christ in
Bethlehem, the Church of the Resurrection of Christ in Jerusalem, the Grand
Mosque of Mecca, the Sanctuary of Our Lady of Fatima in Portugal,
Marianas the shrine in Lourdes (France), the Basilica of Our Lady of
Guadalupe in Mexico City, the Wailing Wall in Jerusalem and the Basilica of
Saint Peter in Rome. According to The World Religious Travel Association,
300 million world tourists travel for religious reasons, with religious tourism
revenue estimated at $ 18 billion (Tala, Padurean, 2008).

Today, shrines are increasingly seen as places of spirituality, and
increasingly as tourist resources, which can be adapted to tourists interested
in cultural and historical sites. Churches, cathedrals, mosques, pilgrimage
routes, etc. are now the main motives in tourist guides and other promotional
tourist materials. Since there is a great interest of tourists for holy places, and
the number of spiritual pilgrims is decreasing, the sanctuaries are being
redecorated and adapted for tourists with other, non-spiritual, needs. The
researchers of religious tourism fail to explain this popularity and growth of
religious tourist movements, as modern religious pilgrimages diverge from
widely accepted beliefs in the progressive development of Western culture,
as a modern civilization based on science, technology and reason, rather than
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magic, religion and irrationality (Olsen, Timothy, 2006). Also, the high rate
of growth of religious tourism in Europe is in contrast to the decline in
religiosity of the population and the decrease in church attendance. The fact
is that the revival of religious tourism and visits to holy places is the result of
the rise of religious fundamentalism in the World, the globalization of local
holy places through art and media (films, books, television), investments in
large transport systems and infrastructure, etc. Religious tourism has less and
less in itself of the spiritual, and what has influenced the “dilution” and
devaluation of religious tourism is that the modern “pilgrimage” often has
nothing to do with religion. Thus, a pilgrimage also includes visits to some
national symbols (Mackov kamen, Kajmakcalan), disaster sites (atomic
bomb drop in Hiroshima and Nagasaki), soldiers’ cemeteries (Zejtinlik in
Thessaloniki), places of birth or death of writers (Bora Stankovi¢'s house in
Vranje), historical figures, music stars, scientists, etc.

The attractiveness of medieval shrines was predominantly based on
the “miracles” that took place thanks to the relics of the saints. Religious
tourists still expect to see some supernatural phenomena today, not only
by pilgrims, but by all other visitors to holy places. A typical example of
such pursuits of the “miracle” is Lourdes in France (Digance, 2006). There
are such holy places in Serbia as well, such as the Tumane Monastery and the
Djunis Monastery.

Many places of the world have lost their spiritual role due to mass
tourism. One of the examples is the Notre Dame Cathedral in Paris, which is
visited by about 12 million tourists annually as a cultural and historical site.
This also applies to Westminster Abbey in London, Cologne Cathedral and
most of Rome’s religious buildings. The best example is the Cathedral of the
Sagrada familia in Barcelona, which from the very beginning of
construction was more of a tourist attraction than a religious object
(Vukoni¢, 2006).

RELIGIOUS TOURISM IN THE REPUBLIC OF SERBIA

The confessional diversity of the population of the Republic of
Serbia is an important precondition for the development of religious
tourism. Although it is usually considered that Orthodox monasteries are
the target of tourists, religious sites of other confessions in the Republic
of Serbia are worthy of attention. In terms of religion, Serbia’s population
is mostly Orthodox, 84.6%, Catholic (5.0%) and Islamic (3.1%). 7.3% of
the population of the Republic of Serbia belongs to other religions and
includes atheists (Census, 2013).

The Orthodox monasteries of Serbia, in the past decades, did not
have much attendance, as is the case today, especially when it comes to
foreign guests. With the development of religious tourism and tourism in
general, monks and nuns were forced to adapt to the daily visits of both
believers and other guests. Religious tourism should therefore be pursued
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under stricter rules in terms of preserving Orthodox shrines, primarily as
cultural property, but also in the form of greater respect for monastic prayer
and quiet. This condescending aversion, of monks towards tourists, is more
pronounced in monasteries that are not among the most visited monasteries in
Serbia, which is clearly evident from the example of the monastery in Lesje
near Paraéin, one of the four in which the research was given below. In other
monasteries, especially Manasija, the nuns do not insist on a visitor dress
code and do not discuss it.

There used to be a monk (nun) in most monasteries whose job was
to receive guests, guide them through the history of the monastery, show
its sights, and say something about events and personalities relevant to
Orthodoxy and the monastery itself. Of course with the mass of tourist
visits, in many monasteries this is no longer present, as the fluctuation of
visitors is far greater than before. This kind of hospitality remained in
Hilandar, where the daily number of guests was restricted, so that the
monastic life could proceed undisturbed.

Beside several hundred Orthodox churches and monasteries, there
are several dozen Catholic churches and monasteries in the Republic of
Serbia, about 15 mosques and three synagogues. Among the most
valuable non-Orthodox religious objects in the Republic of Serbia are the
following: the Catholic Church of the Name of Mary in Novi Sad, the
Church of the Holy Trinity in Coka, the Church of St. Gerhard in Vr3ac,
the Church of St. Archangel Michael in Araca, the Altun-alem Mosque in
Novi Pazar, the Bajrakli Mosque in Belgrade, the Sukat Shalom
Synagogue in Belgrade and the Novi Sad Synagogue (www.srbija.travel).

On the websites of Russian agencies that organize pilgrimage
travels, one can find Serbia and Orthodox shrines travel programs. Thus,
one of them, within the eight-day tour, offers a tour, attendance at
liturgies and confession in the churches of Kalemegdan, the monasteries
of Leli¢, Celije, Mileseva, Sopoéani, Djurdjevi stupovi, Gradac, Stara and
Nova Pavlica, Zica, Manasija, Ravanica, Lazarica, Ljubostinja and the
Nis temples (www.icstrvl.ru).

Unfortunately, the Serbian Orthodox Church does not record visitors,
so the number and structure of visitors, as well as the popularity of individual
churches and monasteries can only be speculated. Still, it is a common belief
that the most visited monasteries, are those with good traffic position and
those with great cultural significance and valuable relics, such as Studenica,
Sopodani, Ravanica, Manasija, Zi¢a and Ostrog. Considering that the most
visited destination in Serbia is the City of Belgrade, it is assumed that its
temples are at the same time the most visited Orthodox buildings, namely the
St. Sava Temple on Vracar, Virgin Mary of the Rosary Church with St. Petka
Chapel, as well as the St. Mark Church.

Of particular importance among the Orthodox religious sites of
Serbia are the monasteries that UNESCO has put on the World Heritage
List: Studenica, Djurdjevi stupovi, Sopoc¢ani, Visoki Decani, Graganica,
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Virgin Mary of Ljevi§ and the Patriarchate of Pe¢. The importance of
listing an object on the UNESCO list lies in the fact that many old
tourists, in the absence of time, when visiting a country, generally go to
sites that UNESCO has mapped, as they are considered to best represent
the culture and history of the nation and states.

In addition to the aforementioned monasteries, there are dozens of
other religious sites, no less important for culture, no less valuable for
Orthodox believers. In terms of attendance and historical significance, the
monasteries of Fruska Gora stand out, including 16 old monasteries, built
more recently in the style of Moravian school. Monasteries of Ov¢ar-
Kablar gorge on the Cacak - Uzice highway are also of tourist value. In
this gorge, there are ten monasteries, commonly known as "Mala Sveta
Gora". The Moravian monasteries are characterized by a specific style,
and beside the previously mentioned Manasija and Ravanica, this group
also includes Ljubostinja, Kaleni¢, Naupara, Sisojevac, Sveta Petka, Gornjak,
etc. In southern and southeastern Serbia, the most visited are the P¢inja
monastery, Poganovo, Sukovo monastery, St. Roman, Lipovac Monastery,
etc. The monuments of Kosovo and Metohija are of great cultural wealth, but
although some of them are on the UNESCO cultural heritage list, due to
political instability in the province, in recent decades they have been
outside the tourist stream. Many other churches and monasteries are also
worth mentioning, owing primarily to historical and cultural values,
valuable relics or “miracles”: Pokajnica, the St. Nicholas monastery in
Pribojska Banja, Mileseva, the Oplenac church, the St. Nicholas church in
Kursumlija, Leli¢, Celije, Tumane and many others.

The economic importance of religious tourism in the Republic of
Serbia can only be speculated because the competent institutions have no
insight into the financial operations of religious communities. On the other
hand, the economic effect, even if indirect, certainly exists, and is reflected in
the spending of foreign religious tourists, who spend significant funds outside
the holy places (accommodation, transport services, agencies, food, visits to
other tourist destinations, etc.).

ATTITUDES OF THE VISITORS OF SERBIAN MONASTERY

Mass in religious tourism has a negative impact on the life and
work of monks, as well as on believers who visit monasteries for spiritual
needs. Monks and believers, due to the great fluctuation of tourists, who
very often do not obey the rules of conduct in holy places, fail to achieve
the peace required for prayer. That is why in large tourist city centers,
religious communities are trying to solve the problem of mass in addition
to the economic effect by charging tickets. This can irritate foreign
believers who do not have passes, like native believers, and have to “pay
to pray” (Olsen, 2006). Some religious sites are trying to solve this with a
separate entrance for believers (St. Mark's Church in Venice; tourists use
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it to avoid long queues) or in the case of Madrasa of al-Qarawiyyin Madrasa
in Fez (Morocco), guards allow entry only to those who know Arabic or have
other proof of their affiliation with Islam, while at the Blue Mosque in
Istanbul, believers enter a separate door and have a prayer section separate
from the tourist space.

Surveys of visitors to the monasteries were conducted in July and
August 2019 in four monasteries of the Serbian Orthodox Church: Djurdjevi
stupovi and Sopocani near Novi Pazar, Manasija near Despotovac and the
monastery in Le§je near Paracin. At these four sites, 356 domestic and
foreign visitors were surveyed. All respondents were adults (18 years and
over) and were classified into four groups according to age.

A negligible number of local authors has dealt with creating polls
among the visitors of the monasteries or revealing their attitudes, as well as
the issue of religious tourism in general (Stamenkovi¢, 2005; Micunovi¢ et
al., 2015; Radisavljevi¢ Ciparizovi¢, 2012; Nedeljkovi¢, Markov, 2006,
2007). Exploring this type of tourism is of great importance because, as
already stated, there is a clear “conflict of interest” between tourism
providers, in this case nuns and monks in need of peace and prayer, and
tourists who are very often in search of attraction, do not respect the typicon
and disturb the monastic peace. It should be emphasized that the survey only
examined the attitudes of tourists, not monks. The monks’ opinion about
visiting monasteries is equally important, in a way, even more important than
the tourists’. Unlike all other providers of tourism, who can set rules, and
conditionally “choose” their guests, monks and nuns have an obligation to
accept each guest, regardless of their religious attitudes, cultural
characteristics, ethnicity, etc. Unfortunately, monks generally do not want to
participate in such research, though it is possible to find out in an informal
conversation what they think of the tourists’ visits. Earlier quoted monk
Onufrije Vranic also speaks of this, describing the inappropriate behavior of
tourists on Mount Athos, dissatisfied with monastery meals, early and long
prayers, prohibition of bathing in the sea, rigid rules, etc., to which he sharply
responds (www.bastabalkana.com):

“Why do we have to announce that we are planning to stay in
somebody’s home for a couple of days, why do we have to respect a house
rules, a typicon more than thousand years old, when we still know and act
better. The answer is simple, you don't have to... you don't have to come, stay
at the beaches, in the taverns, better yet, stay home and save both time and
money.

Methodology

The survey contains 13 questions, of which three are of general type
(gender, age and origin), and 10 questions relate specifically to visiting
monasteries. The survey of monastery visitors was done by the random
sample method, and the only important thing, as noted, was that the
interviewed person was adult. The data obtained in the survey were
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processed in the SPSS (Statistical Package for the Social Sciences) program,

version 26.0.
Table 1. Questions and answers offered
No. Questions Answers offered
1.  Gender? 1. male
2. female
2. Age? 1.18t0 35
2.36t050
3.51t065
4. over 65
3. Where you come from? 1. Republic of Serbia
2. abroad - Orthodox
3. abroad - others
4. How many times have you visited the 1. 1-5 times
monasteries in the last 5 years? 2. 6-10 times
3. 11-20 times
4. over 20 times
5. Why you visit the monasteries? 1. spiritual needs
2. cultural and tourist needs
3. both
6.  You usually visit monasteries ...? 1. with organized groups
2. with family
3. with friends
4. alone
7. Duration of the visit? 1. I am only visiting this monastery for
one day
2. 1 visit several monasteries as part of a
one-day / multi-day monastery tour
3. just passing through
8. Howdid you find out about the 1. via the internet / media
monastery you visited? 2. recommendation from a friend / tour
organizer
3. information from a fair or tourist
exhibition
4. I've been here before
9.  Are the monasteries adapted enough for 1. mostly they are
visitors (parking, toilet, drinking water, 2. partly they are
garbage cans, etc.)? 3. mostly they are not
10. Are the monks (nuns) kind to visitors and 1. they are kind
do they like guests? 2. they could be kinder
3. they are not kind
11.  Inyour opinion, do visitors annoy the 1. they bother them
g]rgglgrssgnuns) in theirs silence and 2. do not bother them
12. Do you financially assist the monastery 1. I leave a lot of money to the
(on icons, cash, by buying candles, monasteries
souvenirs, etc.)? 2. | leave the money
3. | don't leave the money
13. Should the state invest more in the

preservation and promotion of the
monastery?

1. should invest more
2. already invests enough

Source: Created by authors
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All questions are closed-ended, designed to have 2 to 4 descriptive
answers. The fact is that the answers of this type are harder to process
statistically (compared to the numerical ones), but this method was chosen
for the sake of greater credibility and more accurate results. In addition to
gender, tourists are classified into four categories according to age, and by
origin, they belong to local Orthodox, foreign Orthodox and other foreign
guests. As mentioned, other questions relate to visiting monasteries.

Table 2. Demographic characteristics of respondents

Gender Age Origin
M F 1835 36-50 51-65 66+ Serbia /\oroad Abroad
Ortodox _other
Gender M 180 - 53 70 35 22 133 12 35
F - 176 79 58 27 12 143 8 25
Serbia - - 99 98 46 33
Abroad
Origin Ortodox ) 9 110 0
Abroad a4 19 16 1
other

Source: The author’s research

Starting Hypotheses

The starting point of the survey research was based on the following
questions: Do the residents of Serbian Orthodox monasteries visit religious
sites for spiritual or secular reasons, how familiar are they with the rules of
conduct in the monasteries, or whether it is possible to raise the religious
tourism of Serbia to a higher level? Or international level?

When creating the questionnaire, we started with several main
hypotheses:

1. Most domestic tourists visit monasteries for religious (spiritual)

needs.

2. Group visits to monasteries, except for school trips, are almost

exclusively organized for Orthodox believers.

3. Women are greater believers than men and visit Orthodox

monasteries more often.

4. Foreign tourists of Orthodox denomination represent the absolute

majority among foreign visitors to Serbian monasteries.

5. In response to the uncultured and arrogant behavior of tourists

in monasteries, monks (and nuns) are often repulsive to visitors.

6. Monasteries have considerable financial benefits from visitors,

although there is no organized monitoring of tourist income in
religious sites.
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RESEARCH RESULTS

It has already been stated that the survey contains 13 questions,
which relate to general demographic characteristics and questions related
to the visit to the monasteries, their infrastructure, etc. The individually
processed questions gave the following results:

= The gender structure of the respondents is in favor of the male
population, which accounted for 50.6% of the surveyed body, compared
to 49.4% of the female population.

* The majority of visitors are persons under 50 (73%). Both age
subcategories have an approximate number of visitors (18 to 35 - 37.1%,
and 36 to 50 - 36%). Women are more prevalent in the 18-35 age group
(59.8% of women), while men are more prevalent in all older categories,
especially among visitors over 65 (64.7%). It should be emphasized that
the realized level of significance of the chi-square test, which tested
dependence of the gender of the respondents on attitudes on religion and
monasteries (gender structure/other issues), in all cases was 0.832. This
research result clearly indicates that the tourists’ attitudes about monasteries
do not depend on the gender of the respondents. In contrast, the chi-square
test showed that all attitudes of the interviewed persons were closely related
to their years of life, since the value of the chi-square was 0.000.

over 20 times 1-5 times
28% 32%

Graph 1. Frequency of visiting monasteries
(The author’s research)

= The respondents were dominated by the local population (77.5%),
followed by foreign non-Orthodox (16.9%) and the least foreign Orthodox
(5.6%). The gender structure is balanced in all three categories. The
percentage of the local population is identical in all age groups (about
75%), with the exception of the last one (over 65 years), where 97.1% of
tourists are locals. It should be noted that as many as 30% of foreign
Orthodox tourists visit Serbian monasteries three or more times a year. It
can be assumed that the greater part of this category is Serbian population
from the neighboring countries (former Yugoslav republics), while the rest
are predominantly Bulgarians, Romanians, Macedonians and Russians.
Even more interesting is the fact that 18.3% of foreign non-Orthodox
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tourists have this frequency of arrivals. Nearly half of foreign tourists visit
several monasteries during one trip.

= Up to twice a year, 70.2% of tourists visit monasteries (44.9% of
them annually). Three to four times a year, 14% of tourists visit monasteries,
and more than four times a year, 15.7% of visitors come to monasteries, the
most frequent guests are being over 65 (26.5% of this category). Tourists
who visit monasteries five or more times during the year often return to
previously visited monasteries (51.8%), as opposed to those who rarely
visit religious sites (13.1%).

Revisiting
27%

Fair
information
10%

Graph 2. linforming about monasteries
(The author’s research)

= Spiritual needs are the reason for the arrival of 27.3% of visitors
(believers, pilgrims), while 22% of tourists come exclusively for cultural
needs (“cultural” tourists). Similar data refer to the native and foreign
Orthodox population, as opposed to the foreign non-Orthodox population,
which in 43.3% of cases emphasizes cultural needs. Interestingly, even
among these non-Orthodox tourists, there are 5% of those who come
exclusively for spiritual needs. A much higher percentage of women
(30.3%) than men (13.9%) stated that cultural needs were the main reason
for visiting the monasteries. Among those who visit monasteries only for
cultural reasons, majority are the youngest visitors (28.8%), while among
the oldest visitors only 6.1% gave this answer.

= Tourists most often visit monasteries with family (46.6%) and
with friends (28.1%), rarely with organized groups (18%), and least often
alone (7.3%). In particular, family visits are expressed by believers, as
much as 57.7% of this category. It is interesting to note that men visit
monasteries more often on their own (10.6%) than women (4%). Group visits
to the monasteries are typical for the oldest category of visitors, that is, as
many as 50% of people over 65 travel organized. Solo visitors are the
youngest tourists (38.5%), both domestic and foreign, as well as the oldest
visitors (26.9%), which with great certainty can be classified as pilgrims.
Unlike local and foreign Orthodox tourists who mostly visit the monasteries
accompanied by family, non-Orthodox visitors usually come with friends.
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= As many as 81.5% of tourists visit monasteries on purpose, one
monastery (43%) or more (38.5%), while 18.5% of tourists visit these
religious sites as a destination and as part of another (non-religious) tourist
tour. Tourists whose spiritual needs are the only meaning of the trip are
targeting only one monastery in 59.8% of cases, and very rarely as a route
site (9.3%). The targeted visit to a particular monastery is characteristic of
the oldest visitors, who mostly organize in one group to visit one (41.2%)
or more monasteries (52.9%). Mostly tourist aged 36-50 practice ad hoc
visits to the monasteries, as much as 27.3% of this age group, and they
find information about monasteries mostly online. Families generally visit
only one monastery, while organized groups or tourists traveling with
friends prefer longer and more meaningful monastery tours.
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Graph 3. Reasons for visiting monasteries

(1. spiritual needs, 2. cultural needs, 3. spiritual and cultural needs)
(The author’s research)

= Most visitors (37.6%) visit monasteries on the recommendation of
friends or as part of a tourist arrangement. Only 9.6% of tourists point out
that information about the monastery came from tourism fairs and tourist
exhibitions (28.3% of non-Orthodox foreigners), while 25.6% of respondents
informed themselves via the Internet and other media (38.3% of non-
Orthodox foreigners). Interestingly, every fourth visitor (27.2%) had
previously visited the monastery in which he was interviewed. These are
mostly pilgrims (43.3%), while “cultural” tourists rarely return to the same
monastery (only 9%). It is interesting that 61.5% of tourists who travel alone
return to the same monastery. There are none among the oldest tourists who
were informed about the monasteries at the tourism fair.

= Men are more demanding about services in the monastery complex
(parking, toilet, drinking water, trash cans, etc.). 68.2% of women and 58.3%
of men consider that monasteries are adapted for tourist visits, i.e. only 3.7%
of visitors believe that the monastery infrastructure does not meet the needs
of tourists. As many as 75% of the youngest travelers believe that the
monasteries are tailored to the needs of tourists, while among the oldest there
are no dissatisfied services within the monastery complex. Also, visitors who
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frequently visit monasteries (over five times a year) generally have no
objection to the arrangement of religious sites (only 1 visitor).

= When it comes to the kindness and hospitality of monks and nuns
to tourists, female visitors are a little more demanding. Thus, 78.3% of
men think that monks are kind, compared to 70.5% of women who are of
the same opinion. It is interesting to mention the comments of five
respondents, who believe that monks and nuns are unkind to visitors. All
five are from the group that visits the monastery not more than once a
year, and they agree that the visitors are those who disturb the monks, that
is, the source, to say the least, of monastic unkindness comes as response
to the expansion of tourists. On the other hand, everyone is satisfied with
the internal organization of the monasteries, while four of them financially
assist the monasteries. The oldest visitors are those who stand out in the age
structure, of whom over 40% think that monks might be more kind to guests.
With decreasing age, tolerance towards monks increases, and as many as
79.5% of the youngest visitors find the monks hospitable. As many as 39.7%
of “cultural” tourists believe that monks could be more kind to guests, while
their like-minded people are significantly less (18.6%) among pilgrims.
Visitors who travel in an organized manner have the most objection to the
hospitality of the monks, which is understandable considering that the
simultaneous arrival of a large number of tourists (one or more buses) can
significantly disturb the monastic peace.

= Most surveyed visitors to the monastery (56.5%) believe that tourists
do not disturb the monks. Most of those who believe in this are in the
category of the youngest. However, 43.5% of visitors disagree with this view,
that is, they believe that tourists disturb the monks in their prayers and daily
affairs, and are dominated by the oldest tourists.

= Only 22 persons (6.2%) claim that they donate large sums of money
to the monasteries, of which 12 are pilgrims. There are twice as many people
who do not leave any money (12.1%), and most of them are among
“cultural” tourists (29.5%). There are slightly more men leaving money than
women (5.4% more). Other visitors (81.7%) leave a smaller amount of
money (on icons, buy candles and souvenirs, etc.). The largest donors are
tourists aged 51-65, who, along with the oldest visitors, in most cases leave
contribution. Among those who do not leave money, the majority are those
who visit monasteries at most once a year (18.8% of persons in this
category).

= As many as 85.1% of those surveyed believe that the state is not
investing enough in monasteries, and this view is mostly represented by the
youngest tourists. Also, with the increase in the number of monasteries
visited the opinion of the tourists is determined that the state should invest
more in monasteries, so that as many as 92.9% who visit monasteries five or
more times a year think that more should be invested. All tourists have the
same views on this issue, regardless of their religious and/or cultural needs.
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CONCLUSION

Religious tourism is one of the oldest forms of tourism in recent years,
in recent decades it has become one of the leading forms of tourism in the
world. There are several reasons for such successful growth and
development, and one of them is non-seasonal character of religious tourism.
Contrary to the former definition of a religious tourist as a pilgrim, that is, a
person who goes to religious places exclusively for religious reasons, today
there are more and more of those who emphasize on cultural and historical
reasons or cognitive needs. Also, pilgrims are not as rigid as they used to be
in organizing their religious travels, but they also use the services of the
tourism industry, either as users of travel agency services or as independent
organizers of accommodation, transportation, food and other needs in the
destination.

The research on religious tourism, conducted in the four monasteries
mentioned above, largely refuted the initial hypotheses. The assumption
that domestic tourists visit monasteries primarily for spiritual needs is
completely unfounded. Although the 2011 census data shows that 84.6% of
Serbia’s population is Orthodox, less than a third of surveyed domestic
visitors listed the spiritual needs as a reason for visiting the monastery. This
indicates that the population of the censuses, in terms of religion, clearly
declares itself by automatism, by nationality, and not by a firm religious
belief. The second hypothesis that group visits to monasteries, mainly
organized for Orthodox believers, is also incorrect. Moreover, among
visitors who come in groups, as well as those who do so with friends, only
about 20% are believers. There is a much higher number of believers in
family and independent visits to the monasteries (about 34%). The third
hypothesis that women are greater believers than men has not been
confirmed. Visitors whose spiritual needs are primary are slightly higher in
the male population (2% more than women), but it is interesting that
women, in much higher percentage, exclusively list cultural needs as a
reason for visiting monasteries (30.3%, vs. 13.9% of men).

The fourth hypothesis, that foreign tourists of Orthodox religion,
dominate among foreign visitors to the monastery, is difficult to prove.
Namely, there is no official statistics on visitors to the monasteries at the
level of the Republic of Serbia, so it is not possible to determine how many
foreign tourists visit the monasteries during the year or what countries they
come from. Everything that is said about this hypothesis is in the rank of
the assumption. It should be emphasized that the surveyed visitors were
selected by random sample method, which is not the evidence of the real
representation of domestic and foreign religious tourist movements on the
territory of Serbia. This survey covers 60 non-Orthodox and 20 Orthodox
foreign tourists, yet we can only assume that the number of non-Orthodox
foreign visitors is higher than Orthodox foreign guests, which also indicates
that religious tourism is less of a pilgrimage and more of cultural tourism.
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The penultimate hypothesis of the monks’ aversion to tourists, who by their
visits disturb the monastic peace, has been completely rejected. Despite the
fact that tourists do not allow monks to fully devote themselves to prayer,
patience and philanthropy, two of the seven Christian virtues that monks
aspire to, the results show the monks’ good attitude toward tourists. This is
also indicated by the fact that only 5 out of 356 tourists surveyed consider
the monks to be unkind. The latter hypothesis cannot be proven reliably,
because, as stated earlier, there is no information on the monastery’s
income, and therefore it cannot be argued that the monasteries receive
considerable financial benefit from visitors. After all, the revenues of the
monasteries are not and cannot be identical, since the attendance of each
monastery depends on many factors. What the survey found is that 88%
percent of tourists leave money to monasteries, of which 22 surveyed claim
that they leave large sums of money. On this basis, it can be concluded that
the monasteries benefit economically from tourists, but the extent to which
they are financially dependent on their visit cannot be determined.

Based on all of the above, it is not difficult to conclude that the
Republic of Serbia has great opportunities for the development of religious
tourism. In addition to Orthodox temples, religious sites of other
confessions are also represented in Serbia, which can be more seriously
incorporated into the tourism business. Greater investment in tourism
infrastructure, marketing, training of professional staff is needed, but better
cooperation between religious communities and the state is also needed.
Particular attention must be paid to a balance between spirituality and
commercialization, that is, care must be taken to preserve the cultural,
historical, national and spiritual values of the monasteries and prevent them
from being transformed into centers of pop culture.
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BEPCKU TYPU3AM Y PEITYBJIMLU CPBUJU —
CTABOBH IOCETUJIALIA MAHACTHPA

Hejan Bophesuh', Byxamun Ilymuh?, Jbusbana Jlemesuh?
'Vuusepsurer y Hunty, Exonomcku pakynrer, Hurm, Cpouja
2Typuctnuka opranusamuja Hosu Iazap, Hosu ITazap, Cpouja

Pe3ume

Topen npyrux Typuctiuukux Bpegaoctd, CpOuja je mpeno3HaTbBa M0 MaHACTHPUMA
1 OCTaINM BepcKuM o0jekTma. OBa cBeTa MecTa Cy HApOUYHTO MPHUBJIaYHA TYPUCTHMA KO-
Jju onase M3 JpykaBa ca JJOMHHAHTHO NPABOCIIABHUM CTAHOBHHILTBOM, TonyT Pycuje, By-
rapcke, Pymynuje mm I'puke. He Tpeba 3anemapuTi HU cBe Behe MHTepecoBame TypHcTa
u3 Typcke, Koju Cy TIOCEOHO 3aMHTEPECOBAHH 3a TIOCETY KYJITYpPHO-UCTOPH]CKUM O0jeKTH-
Ma oromaHcke CpOwuje, u3Mel)y ocTaiior, ¥ UCIaMCKUM BepcKuM ofjekTnMa. CTpydmary
CBeTcke TypHCTHYKE opraHusanyje npu YjenumennM Harmjama (UNWTO) cmatpajy na
j€ BEpCKU TypH3aM je[Ha OJl HajIIepCIIEKTHBHUUX TpaHa TypHu3Ma, ca HajaehoMm crorom
pacrta nocjeib1uX TO/IHHA.

Tpeba pasnukoBaTH ABE BPCTE BEPCKOT TypHu3Ma. [IpBOj rpyI BEPCKUX TYPHCTA MPH-
TaJ1ajy X0I0YaCcHHIIH, OJJHOCHO TyPHCTH KOjH CBETa MecTa rocelyjy UCKIbY4YrBO 300T Bep-
ckux mortpeda. Ha oBUM myToBamiMa yd4ecTBYjy NpHIIAAHHIM HCTE BEPOUCIOBECTH
YIJIaBHOM Y TIPAaTHH TyXOBHHKA WM CTPYYHOT BOAWYA, TAKBE apamKMaHE OPTaHH3Yjy
CIeIMjaIn30BaHe TYPUCTHYKE areHIWje WM BepcKa OpraHu3alyja, a MyToBambe Hema ce-
30HCKHU KapakTtep, Beh je Be3ano 3a onpehene naryme, oHOCHO Bepcke mpasHuke. Ipyry
IpyIy BEPCKHX TYPHCTa YHHE OHH YHje TYPUCTHYKE OTpeOe HUCY TyXOBHE, T€ 0Ba TYpH-
CTHYKa KpeTara UMajy CIMYHOCTH Ca IPYIUM IyTOBAaKBHMMa Y KyJITYPHOM, IPAJICKOM Ty-
pHU3MY | ApyI'HM BUIOBHMa Typ3Ma. JlaHac cy y cBeTy HajnoceheHmja cBera Mecta Jepy-
cammm, Batukan, Meka, Mequna, Kapbana, ®@atuma ura., a 300 MmmoHa TypucTa myTyje
13 BEPCKUX pasjiora CBaKe roJiMHe.

IMpaBocnaBHn Manactupu CpOuje, y IPETXOIHUM JIEleHHjaMa, HICY MMAll BEJIUKY
noceheHoCT, Kao IITO je TO CTydvaj JaHac, HAPOUHTO Kaja Cy y MUTamy CTpaHH rocTu. Pas-
BOjeM BEPCKOI' TypH3Ma U TypH3Ma YOIIIITe, MOHACH U MOHAXHibe OWIIM Cy TIpUHyl)eHH Ha
npunarohaBame CBaKOJHEBHUM II0CETaMa, KakO BEPHHKA TaKO M OCTAIMX roctujy. ITo-
ceOHy BpemHOCT Meljy paBOCIaBHUM BEpCKHM oOjekTnMa CpOuje YynHe MaHaCTHPH Koje
je UNESCO craBuo Ha nucty cBercke KynrypHe OamtuHe: CtyneHunia, Byphesu crymo-
B, Comohann, Bucokn [lewann, ['padanmnmna, boropomuia Jbepumka u Ilehka marpu-
japmmja.

AHKeTHpame TOCeTHIalla MaHacThpa crpoBeneHo je 2019. romune, y uetnpu
Mmanactupa Cpricke npaBociiaBHe IpkBe: DypheBum crynosuma u Conohannma xox Ho-
Bor [azapa, Manacuju xox JlecrioroBua u Manactupy y Jlenyjy xon Iapahuna. Mcrpaxu-
Bamke NPOOIEMaTHKE BEPCKOI TypH3Ma, CIIPOBEICHO Yy YETHUPH HaBeleHa MaHACTHpa,
VIJIABHOM j€ OTOBPIVIO MOYETHE XHIoTe3e. Tako je mokazaHo aa nomahu TypucTH MaHa-
crupe He Tocehyjy npeBacxoHO 300T TyXOBHUX, Beh KyiTypHHX moTpeda, Kao U ja MO-
HAaIlITBO pajio JIOYeKyje MOoCceThore, 6e3 003upa Ha YHLCHHUIY Ja TOCTH MaHacTHpa Ha-
pymIaBajy MaHacTHpCKd MUp. OCHM IIpaBOCIIaBHUX XpamoBa, y CpOHju Cy 3acTyIUbeHH 1
BEpCKH 00jeKTH Jpyrux KoHdecuja, koje je Moryhe 030MbHH]€ YKIbYUUTH Y TYPHCTHYKO
nocnoBatbe. [ToTpeOHo je Behe ynarame y TYpHCTHUKY HHOPACTPYKTYPY, MapKETHHT, 00y-
Ky CTPYYHHX KaJ[poBa, i je HyXKHa 1 00Jba capa/itha BEPCKUX 3ajeIHULIA U JPKaBe.



