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Abstract

The promotion of fortified towns, as Serbia’s significant cultural heritage,
represents a major element of tourism development. The main goals of this paper are to
highlight the tourism potential of fortifications in Serbia and to investigate the prospect
of creating a cultural route of fortified towns. The route is comprised of six fortresses.
This article applies CREM (Cultural Route Evaluation Model) to assess the tourism
potential of fortified towns and the possibility of linking them in a thematic route. The
CREM model provided principal information about the possibilities of developing
cultural routes, and details about the sites’ requirements. Furthermore, it identified the
main areas in need of improvement at each fortress to be visited by a substantial number
of tourists in the upcoming period.

Key words: Cultural tourism, Serbia, fortress, Cultural route, cultural heritage
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MOI'YRHOCT IPOMOILIMJE
KYJTYPHOI' HACJIEBA CPBUJE
KPO3 KYJITYPHY PYTY YTBPBEHUX I'PAJIOBA

AnCTpaKkT

[Tpomorja yTBpheHnx rpamoBa, Kao 3HadajHor KyiarypHor Hacneha Cpbuje, npen-
cTaBjba OWTaH eleMeHT pa3Boja Typu3ma. OCHOBHM IMJb OBOT paja je Ja yKaxe Ha
TYPUCTHYKH TIOTeHIMjan yTBphema y CpOuji 1 1a NCTpakH MOTYRHOCTH 3a Kpenpame
KyNTypHE pyTe yTBpheHHX rpanoBa. Pyra ce cactoju on mect TBphaa. IIpumenom
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CREM (Cultural Route Evaluation Model), m3Bprena je nporena MmoryhHocTH 3a Kpe-
upame KyiIrypHe pyTte yrBpheHnx rpagosa y Cpouju. EBamyarmonu monen CREM je
HPY’KHO OCHOBHE HH(popManyje o MoryhHOCTHMA pa3Boja KyJITypHE PyTe U yKas3ao je Ha
TJIaBHE HEJOCTAaTKe TYPUCTHYKOT Pa3Boja CBAKOI JIOKAJIHMTETa. Y paiy je yka3aHo Ha
MOjeIMHOCTH Koje Tpeba yHamnpeauTH, Kako O1 TBphase Omiie TYpUCTHUKU aTPaKTUBHHU)E
u npaBinyHKje Behem Opojy Typucrta y mpencrojehem nepuomy.

Kbyune peun:  Kyntypru typuszam, Cpbuja, TBphaBe, KyJITypHE pyTe, BpeITHOBAE
KyntypHor Hacieha, CREM

INTRODUCTION

The cultural tourism phenomenon has rapidly grown in the past
thirty years (Richards, 2018), as tourists are looking for a new and au-
thentic experience (Bozi¢ & Tomi¢, 2016; McKercher, 2020). Cultural
heritage (CH) attractions are visited by many tourists every year (Chen &
Huang, 2018). Interest in it is increasing all over the world, and it will
continue to grow in the future (World Tourism Organization, 2018). The
United Nations Educational, Scientific and Cultural Organisation (UNESCO)
presented the definition of CH as the legacy of physical artefacts and
intangible attributes of a group or society that are inherited from past
generations, maintained in the present, and bestowed for the benefit of
future generations (Santa & Tiatko, 2019).

In the past few years, new tourism trends have emerged, and crea-
tive tourism is amongst the most popular and fastest-growing trends
(Czifra, Palinkas, Markus, Szkaliczki, Veres, & Weisz, 2019). The devel-
opment of themed routes, as tourist attractions of creative tourism, has
achieved great popularity in the recent period, particularly in Europe
(Meyer, 2004; Bozi¢ & Tomi¢, 2016). Cultural routes (CR), as one type
of themed routes, provide visitors with a new form of cultural participa-
tion (Bogacz-Wojtanowska & Goral, 2018). The CR is a phrase that rep-
resents a unique and specific cultural tourism product of creative tourism
that thematically links together different attractions and interesting desti-
nation points in (the) region/s or (the) country/ies, providing an innova-
tive idea for travel experiences (Graf & Popesku, 2016). Thematically
connected tourism can join tourist attractions to promote them more suc-
cessfully under a theme amalgam, and can improve their management and
preservation (Stoddart & Rogerson, 2009; Timothy & Boyd, 2006).

Serbia is a country with a great history. Many conquerors ruled this
territory in the past, because of its favourable position on the crossroads
to the East and the West. Every one of them left behind a small part of
their culture, and now, Serbia is a country with a great and diverse CH.
Serbia has been one of the members of the Council of Europe since 2012,
and it has eight certified CR so far, such as the European Route of Jewish
Heritage, Transromanica, the European Cemeteries Route, the Réseau
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Art Nouveau Network, the Roman Emperors and Danube Wine Route, the
European Route of Industrial Heritage, the Iron Curtain Trail, and the
Women Writers Route.

The main goals of this paper are to highlight the tourism potential
of fortifications in Serbia, and to investigate the prospect of creating a CR
of fortified towns. For this research, the tourism development potential of
six fortifications was evaluated in order to create a CR, and sustain the
development of tourism products. The research included fortifications in
Novi Sad, Belgrade, Smederevo, Ram, Golubac, and Nis. The selected
fortifications were evaluated by using the CREM model (Bozi¢ & Tomic,
2016) for the evaluation of CR. The obtained results should reveal the
possibility for the creation of a CR of fortified towns in the Republic of
Serbia. The model will also uncover possible issues for further tourism
activation and the development of evaluated fortifications.

THEORETICAL BACKGROUND

The cultural route represents a new framework for presenting CH
(Berti, 2015), as it connects visitors, residents, and their tangible or intan-
gible CH (Czifra et al., 2019). These corridors can inspire the local com-
munity to disseminate their culture by raising their perception of the cul-
tural assets’ importance (Bozi¢ & Tomi¢, 2016). A CR is a tool that sup-
ports the conservation of the CH, and the sustainability of travel and tour-
ism (Bogacz-Wojtanowska, Géral, & Bugdol, 2019). Routes seem to be
especially beneficial for the economic development of regions, as they
largely contribute to the establishment of small and medium enterprises
(SME), the development of cultural tourism products and services, as
well as the evolution of new partnership models and cooperation between
many stakeholders in a particular area (Meyer, 2004; Lourens, 2007).
They contribute to improving the place, environmental quality, and herit-
age conservation, but they also lead to the exploitation of resources and
the creation of commercial pressure (Rakocija, 2013).

The cultural routes’ potential for the promotion of tourism destina-
tions and their potential in increasing the destinations’ competitiveness
has been recognised worldwide (Pattanaro & Pistocchi, 2016). The par-
ticular importance of CRs was seen after World War 1I, when they be-
came the main tool of enhancing social cohesion. European CRs were
created by the Council of Europe to implement the principles of the Eu-
ropean Cultural Convention, which are: the promotion and preservation
of cultural values; raising awareness of European culture through travel;

! https://www.coe.int/en/web/cultural-routes/serbia, Accessed on 23/09/22
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the encouragement of cultural, social, and economic development; and
the improvement of the residents’ life quality (Severo, 2017).

The first CR program of the Council of Europe was officially pre-
sented in 1987, and its aim was to protect the Camino de Santiago Pilgrim
Way; thus, this is the first example of a European Cultural Route. The es-
tablishment of the European Institute of Cultural Routes (EICR) as a
technical body in 1998 was of particular importance. The Institute was a
product of the collaboration between the Council of Europe and the
Grand-Duchy of Luxembourg (Ministry of Culture, Higher Education and
Research), and is located in the Centre Culturel de Rencontre - Abbaye de
Neumdnster in Luxembourg. The role of EICN is to monitor certified CR,
to evaluate and give advice to candidate networks, to provide advice and
assistance to routes networks, and to archive information documents. The
Committee of Ministers of the Council of Europe initiated an Enlarged
Partial Agreement (EPA) in 2010, so as to enable the collaboration be-
tween stakeholders interested in the management of CR, and to strengthen
the program politically and financially. The EPA strengthens the function
of CR as a tool for international cooperation. According to the EPA, Eu-
ropean Cultural Routes are defined as:

cultural, educational heritage and tourism cooperation project
aiming at the development and promotion of an itinerary or a
series of itineraries based on a historic route, a cultural concept,
figure or phenomenon with transnational importance and sig-
nificance for the understanding and respect of common Euro-
pean values.

(Council of Europe, 2011, p. 10)

The European Institute of Cultural Routes has certified 45 CR in
Europe so far, and several others are currently applying for certification?.

There are numerous studies on castle and fortress tourism. Some of
them represented fortresses as potential tourism destinations (Sharma,
2008; Sarmento, 2010; Zaras-Januszkiewicz, Botwina, Zarska, Swoczyna,
& Krupa, 2020; Morar et al, 2020; Muzaini, Teo, & Yeoh, 2007), others
represented them as potential cultural routes (Gajete, Rojas, & Millan,
2018; Belij, Tlin¢i¢, Belij, & Belij, 2014; Sanches, Secomandi, Scherer, &
de Castro, 2009), and management strategies for sustainable use (Ben-
field, 2001; Song, Park, & Kim, 2020; Radosavljevi¢ & Kuletin-Culafi¢,
2019; Song & Kim, 2018; Marina, Muntean, & Stefani, 2009), their in-
terpretation (Koo, Kim, Kim, Kim, & Cha, 2019), tourists’ experience
(Boateng, Okoe, & Hinson, 2018) or valorisation (Le¢i¢, Mitkovi¢, &
Manié, 2018; Stanojlovi¢, Curéié, & Pavlovié, 2010).

2 https://www.coe.int/en/web/cultural-routes/by-theme, Accessed on 23/09/22
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STUDY AREA

The favourable strategic position of the Balkans was interesting to
many empires in the past. This territory was ruled, for a long or short pe-
riod of time, first by the Romans, then by the Byzantines, the Ottomans,
the Austrians, and, finally, the Serbs. The period of the Middle Ages was
characterised by an unstable political situation, and a lot of military action
took place on this territory. Fortified towns were strategically important
points with a primarily military function — they were used to defend the
borders or the ruler of the territory (Radosavljevi¢ & Kuletin-Culafié,
2019). Serbia has many fortifications that represent the cultural identity of
times past. Nowadays, all of the fortifications have lost their military
function, and they represent significant CH. For this article, six sites were
singled out (Fig. 1) according to the level of their attractiveness for cul-
tural tourism, the level of their historical, social, and educational value,
and their ability to attract a larger number of tourists. The evaluated forti-
fications are the Petrovaradin Fortress, the Belgrade Fortress, the Sme-
derevo Fortress, the Ram Fortress, the Golubac Fortress, and the Nis For-
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Fig 1. The location of evaluated fortresses in the Republic of Serbia
(Source: Authors)
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tress. The tourist potential of fortresses is presented in detail by various
authors (Besermenji, Pivac, & Wallrabenstein, 2009; Le¢i¢ et al, 2018;
Vanista Lazarevi¢, 2019; Blagojevi¢, Milosevi¢, Mili¢, & Nikoli¢, 2013).

METHODOLOGY

Studies associated with the assessment of CH are relatively recent,
and their numbers are fast-growing. The assessment process is an im-
portant step for CR creation, and a tool for the protection, development,
and management of CH (Tomi¢ & Bozi¢, 2016).

This research applied the Cultural Route Evaluation Model
(CREM), developed by Bozi¢ and Tomi¢ (2016) based on the importance
factor (Im) first introduced by Tomi¢ (2011). This model represents an
amalgam of previous geoheritage assessment methods developed by dif-
ferent authors (Pereira, Pereira, & Caetano Alves, 2007; Pralong, 2005;
Zouros, 2007; Reynard, Fontana, Kozlik, & Scapozza, 2007; Tomi¢ &
Bozi¢, 2014; Erharti¢, 2010) and other studies related to CH assessment
(Ahmetovi¢, 1994; Tomka, 1994; du Cros, 2001; Mason, 2002; Throsby,
2006; Tuan & Navrud, 2008; Laing, Wheeler, Reeves, & Frost, 2014;
McKercher & Ho, 2006). Bozi¢ and Tomi¢ (2016) merged and adapted a
variety of elements from all of these methods, and introduced some new
indicators for the evaluation of a route, thus developing the CREM. Later,
this method was successfully applied by Anti¢, Tomié, Dordevi¢, and
Markovi¢ (2021) in order to promote the paleontological heritage of
mammoths in Serbia.

In the original paper by Bozi¢ and Tomi¢ (2016), in which the
CREM method was introduced for the first time, the minimum possible
values on the X and Y axes were overlooked when creating the matrix,
and the value of zero was given as the minimum value for both axes
when, in reality, the minimum possible value a route can achieve in the
assessment process is 23 (X axis) and 21 (Y axis), not zero.

Beside the described methods, we used the ArcGIS Pro program to
map the locations (Fig. 1). The fortresses are represented with green cir-
cles. As we can see on the map, all fortresses are located near the Danube,
or the main Serbian motorway E-75, which makes them very accessible
for tourists, and provides a unique experience and knowledge about the
Middle Danube Basin and Serbian history. The evaluation process was
conducted by the authors, in collaboration with experts in the fields of
tourism, geography, history, and history of art and economy, as well as
tour guides, in the period between April and October 2021.
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RESULTS AND DISCUSSION

This study used the CREM model for the assessment of fortified
towns in Serbia to examine their tourism potential and the possibility of
linking these sites in a unique CR. Finally, the outcome of the assessment
process is presented in Table 1 and Fig. 2. According to the results, the
potential CR has relatively high Main Values (MV) (71 points). Looking
at the Scientific Values (SV) (24 points), it is of great importance that
cultural values are highly rated as they have great significance in the
CREM model (Im 4.72). Artistic, social, educational and research values
are also rated as high. The connection of the route with the culture of the
country, and the route’s historical values are highly rated, as the route’s
locations belong to a period closely connected with the culture of the
country. These fortifications provide valuable information on times past
and the way of life of the local community, since the sites had an im-
portant role in Serbian history. The high score of the educational and so-
cial values is due to the sites’ potential to enable and boost social activi-
ties through manifestations related to medieval times, or through military
games or contests. Similar activities have so far been successfully imple-
mented in the Ni§ Fortress, where adult competitors fight with medieval
steel weapons and in full period costume, while presenting various weap-
ons, shields, styles of clothing, and battle strategies from that period to
the audience. Linking these fortifications with the famous Serbian knight
festival Just Out will contribute to their promotion, and make them more
recognisable. The Aesthetic Values are rated at a medium because all of
these sites have suffered great damages in the past, and some of the forti-
fications have not been reconstructed yet.

Analysis showed the score of the Route-specific Values (RSV) (15
points) to be a little bit lower, because only two of the parameters are
highly rated (number of attractive sites on the route and the attractiveness
of the theme the route promotes). All of the fortifications are included in
the local tourist offer, and they are the most representative sites of this
kind in Serbia. It is significant to point out that the theme of the route cer-
tainly falls within the group of themes with high appeal, as the Council of
Europe launched a CR of fortified towns of the Grand Region in 2016,
encompassing the region between France, Germany, Belgium, and Lux-
embourg®. There are also many other famous guided tours of fortifica-
tions, such as: the Vauban circular walk in Luxemburg, the fortifications
of Quebec, and the fortifications of Malta. As there is no matching route
in Serbia, rarity and uniqueness are on a national level (3 points). Analys-
ing the geographical character of the route, it can be noted that it has a na-

3 https://www.coe.int/en/web/cultural-routes/fortified-towns-of-the-grande-region, Accessed
on 23/09/22
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tional character. All of the evaluated fortifications are located in Serbia,
which is the reason they get the medium value for this subindicator. Cur-
rently, there is no particular organisation that directs the route as a tour-
ism product. Alternatively, each of the sites is managed by a different in-
stitution; therefore, the development of tourism products is made more
difficult.

The Economic Value (EV) of the route (21 points) is mostly rated
as high. The priority of the route of fortified towns in Serbia is to connect
a number of regions and to contribute to the local society by creating new
job opportunities, and promoting the growth of local businesses, tourist
products, and services. The economic contribution to the local community
could be of great importance, since some fortifications are located in less
developed areas. Thus, cultural tourism could be important for the eco-
nomic development of the underpopulated areas, providing new job op-
portunities and attracting new investments. This is especially true of some
locations, such as the Golubac Fortress, where the local society lives on
tourism income. This route may contribute to a positive image and brand
creation, particularly on the world market, as these two parameters have a
great influence on the overall score of economic significance in the
CREM model. This thematic route has a probability of cross-border co-
operation, due to several sites (Smederevo fortress, Ram fortress, Golu-
bac fortress) being located on or connected to the Serbian border with the
Republic of Romania. Also, there are humerous similar sites in Croatia,
Bosnia and Herzegovina, Montenegro, North Macedonia, Bulgaria, Ro-
mania, and Hungary, so linking these sites in a unique route could acquire
an international character. It would attract more foreign visitors and make
it globally recognisable.

When it comes to the Protection and Conservation Values (PCV)
(11 points), it can be observed that the current condition of the sites on
the route is medium-rated. All of the mentioned fortresses suffered great
damages throughout the centuries due to the conquest wars of the Otto-
mans, Austrians, Romans, and Serbs, and due to conflicts such as the
First and Second World War. Some of them are completely restored (the
Golubac and Ram Fortresses), and some of them are partially reconstruct-
ed, as is the case with the Smederevo Fortress. The Ni§ Fortress and the
Petrovaradin Fortress are in good condition, but some parts of these sites
are still in need of reconstruction. The ravages of time are also meritori-
ous for their current appearance. The vulnerability level of the fortresses
was rated as low because the forts are built with stone and concrete, so
the sites can be visited by a large number of visitors without serious dam-
ages. Each site on the route is protected on a national level. The admit-
tance of any of these sites to the UNESCO World Heritage List could po-
tentially lead to the recognition of this route all around the world. A suit-
able number of tourists per site at a given time could exceed 50 visitors.
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Due to the large surfaces the sites cover individually, more than 50 visi-
tors at a time would not lead to the physical damage or destruction of any
of the sites.

Tourism-specific Values (TSV) are also rated as relatively high
(63.5 points). When analysing Functional Values (FV) (15 points), it was
noted that the route has a highly convenient location. Each site can be
easily accessed by car or bus due to the good connections of high quality
roads. Several sites are located in Serbia’s biggest and most populated cit-
ies (Belgrade, Novi Sad, Ni$), and they are close to a motorway of trans-
national importance (E-75) which connects Europe and Asia. There are
international airports near Belgrade and Ni§, so this route is easily acces-
sible to international tourists by plane. The fortifications located in East-
ern Serbia (the Ram Fortress and the Golubac Fortress) are not so far
away from the major national emissive centre (the distance between Bel-
grade and Golubac is 130km). The Danube River is another corridor (in-
ternational corridor 7) linking these sites, as the majority of them are lo-
cated along the Danube River (the Petrovaradin Fortress, the Belgrade
Fortress, the Smederevo Fortress, the Ram Fortress, and the Golubac For-
tress). Although the Golubac Fortress and the Ram Fortress are located in
less developed areas, they are rich in cultural and natural assets comple-
menting the tourist offer associated with the route. Eastern Serbia is fa-
mous for various geoheritage objects. The Perdap Gorge is well-known
for its great cultural assets (Roman heritage, medieval forts, Lepenski Vir
- Neolithic archaeological site, etc.), and it represents one of the national
parks of Serbia and the first Serbian geopark. Thus, there is a possibility
of linking this route with other types of tourism characteristic of the Dan-
ube region, such as cycling tourism (Pavlukovi¢, Niki¢, & Stankov,
2020), food and beverage tourism (Vuksanovi¢, Te$anovi¢, Demirovi¢, &
Kalenjuk, 2019), or rural tourism (Brati¢, Marjanovi¢, Radivojevi¢, &
Pavlovi¢, 2021). Other sites are located in the big cities of Serbia, so there
are plenty of anthropogenic and natural attractions in their immediate vi-
cinity. Regarding tourist signalisation, it is rated as low. There are a few
information panels with the location and the proximity of the forts, but
they are located only in the city centres (Novi Sad, Belgrade, Ni§). The
Golubac Fortress is the only site with a number of information panels
showing the location and proximity of the fort, located both along mo-
torway E-75 throughout Serbia and on regional roads. Thus, the im-
provement of tourist signalisation showing the fortresses’ location and
proximity, primarily along international roads, is very important for the
promotion of these cultural heritage sites. Also, signalisation in the pe-
ripheral areas of the cities can make the fortresses easier to find.

The Additional Values (AV) of the route (48.5 points) show some
deficiencies related to tourism development. Promotional activities are on
a national level, and very limited. The major limitation is that the route
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does not have its own website with all the important information about
the sites and the route itself. Some of the fortresses, like the Smederevo
Fortress*, the Golubac Fortress®, and the Ram Fortress® have their own
websites, and this has had a great impact on promotional activities be-
cause the websites provide all the necessary information about the sites.
Other fortresses are presented through the tourist organisation websites of
the cities they are located in. The Tourist Organisation of Serbia also
promotes the tourist route Fortresses on the Danube River, linking to-
gether the Petrovaradin Fortress, the Belgrade Fortress, the Smederevo
Fortress, the Ram Fortress and the Golubac Fortress in a unique tourist
product’. The funds allocated to the promotion are very limited, so it is
important to make use of electronic media because of their popularity,
wide range, and low cost of advertising. Key trends in marketing strate-
gies address the use of internet marketing and promotional activities
(Marjanovi¢, Tomié¢, Radivojevi¢, & Markovi¢, 2021). Hostelry and res-
taurant services were assigned the highest grade, since all the sites pos-
sess a diverse offer of accommodations and restaurants in their vicinity.
Most of the sites are located in large cities, so there is a varied offer of
accommodations and restaurants. The Golubac Fortress and the Ram For-
tress are far from larger cities, but even so, both sites possess all of the
required facilities near them. The Golubac Fortress is located in NP
Dberdap, so there are many types of accommodation and restaurant facili-
ties in its immediate vicinity. Also, the Ram Fortress is located near fa-
mous tourist destinations on the Danube River, the town of Veliko
Gradiste, and the Silver Lake. Regarding additional tourism infrastructure
along the route, it is evaluated as medium, because some of the sites are
missing basic tourism infrastructure, such as marked tourism pathways,
toilets, and resting places. Each site provides a tour guide service, or a
tour guide is provided for the site by tourist organisations; however, the
levels of expertise, knowledge of foreign languages, and interpretive
skills differ. This thematic route needs high-quality multilingual inter-
preters, with great interpretive skills and a high level of expertise. Educat-
ing tour guides for the purpose of route creation, as well as applying good
practices of training, would benefit the interpretation. The possibilities for
the provision of an authentic experience and interpretation are rated the
highest, as many interesting stories can be relayed about the historical
events related to the sites, their meaning and purpose in the past, and the
interactions among the people who lived there. This provides an excep-

4 www.smederevskatvrdjava.com

5 www.tvrdjavagolubackigrad.rs

& www.ramskatvrdjava.rs

7 https://www.serbia.travel/en/explore-serbia/thematic-routes/fortresses-on-the danube,
Accessed on 23/09/22
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tional opportunity for organising different thematic events which would
offer an authentic experience for tourists. Interesting stories about the for-
tifications, and the history of ancestors and their relations represent a
great potential basis for the reconstruction of historical events and the
creation of animated performances, which would provide a great interac-
tive experience for tourists. The level of tourist visits is highly rated, as
the sites are a part of the cultural assets of the tourist offer of the cities in
or near which the fortresses are located. Also, some of them are the hosts
of international music events. The Petrovaradin Fortress hosts the well-
known international music festival EXIT. The Belgrade Fortress hosts the
famous BEER FEST. The Ni$ Fortress hosts the international jazz festival
NISHVILLE. Many other manifestations are held in the fortresses along
the route, so they are very popular tourist destinations. All of the fortress-
es along the route are a part of student excursions. The existence of addi-
tional interpretive facilities and content is rated medium. Only the Golu-
bac Fortress has a Visitors® Centre, while other sites have small Infor-
mation Centres. Visitors’ Centres are very important, as they are places
which allow visitors to get information about the site or the attractions,
hire guides or rent audio guides, buy brochures, maps and souvenirs, or
learn about history and important events from the past through demon-
stration or animation.

Info boards are very useful for tourists, as they provide information
about the sites and they supplement the total impression of the tourists.
These visual elements represent an important component of the overall
tourist experience (Marjanovi¢ et al., 2022a; Marjanovi¢ et al., 2022b).
The number of info boards and the quality of their interpretation is not
equal across all sites. The Golubac Fortress has many info panels with
colourful illustrations and quality bilingual interpretations of the history
of the fortress, as well as codes for quick response (QR code). Other
evaluated sites possess info panels, but the quality of their interpretation
is at a medium level (basic information about the site, lower quality of il-
lustrations). It is very important to improve the quality of info panels so
self-guided tourists can enjoy the full experience too.

Regarding the final score of the assessment, the Main values (71)
of the route are equal to the Tourism-specific Values (63.5). Following
the overall score, it can be seen that the route is put in the field (F33) of
the CREM matrix (Fig. 2), which means that the route has a high proba-
bility of being successfully implemented. This result shows that the route
has a great possibility of becoming internationally acknowledged. Each of
the sites has the required infrastructure, and they are already being visited
by a large number of tourists. Nevertheless, more significant actions are
necessary to connect all of the fortresses in a distinctive way. The aim of
these particular actions should be the improvement of the quality of the
tour guide service and the info boards, as these subindicators are among
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those with the highest importance factor values in the CREM model. The
advertising and spreading of the word among both domestic and interna-
tional visitors about this unique tourism product will highlight the CH in
Serbia. A lot of information could be received from the well-known Eu-
ropean CR Fortified towns of the Grand region regarding management
techniques, promotional activities, educational programmes, and guide
training programmes. The Golubac Fortress is part of an international project
for castles and forts in V4 countries, and the Western Balkans and Danube
regions, supported by the European Union®. This provides an opportunity for
international promotion and brand creation. This could contribute to the
creation of the CR of fortified towns. The Golubac Fortress is a good
example of a successful combination of history and entrepreneurship, as it is
a well-known and successfully managed fortification in Serbia.

Table 1. The final score of the assessment
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Fig 2. Position of the route of the fortified towns of Serbia
in the CREM matrix
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CONCLUSION

This study applied the CREM model in order to highlight the pos-
sibility for the creation of a CR of fortified towns in Serbia, as well as its
tourism potential and economic benefits. The results showed that this
route has great tourism potential and could have multiple benefits. The
route of fortified towns should be included and highlighted in the upcom-
ing tourism development plan of Serbia, so that it can become a prosper-
ous tourism product. Ingenuity and inventiveness are the foundation of
lucrative tourism businesses in the contemporary tourism market. After
the initial implementation of the route, one of the main components of its
continuous and feasible progress would be the supervision of the tourists’
motivation, expectations, limitations, and other aspects that have an im-
pact on how the route functions. Additionally, modern advertising ap-
proaches should be applied, so the route can get a higher level of recogni-
tion worldwide. The route can influence the creation of new businesses
and infrastructure development. While promoting the CH of Serbia
through a thematic route of fortified towns, this CR has several aims, and
they are the satisfaction of tourists’ expectations, job creation, and reve-
nue generation for local residents. This route should generate funds for
the preservation of each site along the route, and should enable the devel-
opment of tourism in a sustainable way. The aim of this study was to rep-
resent an original and unique tourism product. The fortifications in Serbia
have already got quite a high level of acknowledgment and appreciation,
but linking these sites in a thematic route will help them become well-
known tourism products in the upcoming period. The ability of the CH to
attract a large number of tourists is of great importance for tourism devel-
opment. Numerous tourist visits will bring economic benefits for the local
communities along the route. Varied additional content along the route
will affect the attractiveness of the route itself. The possibility of visiting
archaeological sites near the fortifications, which had a great influence on
their formation, links history and culture in a distinctive way. The estab-
lishment of the route of fortified towns in Serbia will surely contribute to
brand creation, and place Serbia on the world map of creative tourism.
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MOI'YRHOCT ITPOMOLMNJE
KYJTYPHOI' HACJIEBA CPBUJE
KPO3 KYJTYPHY PYTY YTBPBEHUX 'PAIOBA

MuJsiomn Mapjanosuh?, Pactko C. Mapkosuh? , Hemama Tomuh?,
Hunocaas Tonyoosuh?, 3narko Jlanrosuh®, Anexcangap P. Pagusojesnh?
'Yuuepsurer y Hosom Cany, [Tpuponso-maremaruky paxyirer, Hosu Can, CpGuja
2Yuupepsuter y Humry, TTpupoHo-mMatemaruuky dakysnrer, Hur, Cpouja
3Yuupepsuter y Kparyjesity, @akynTer 3a XOTeNHjepcTBO U TypusaM y Bpmaukoj bamu,
Bpmauka bama, Cpouja

Pe3ume

[Ipomorja yTBpheHnX rpamoBa, Kao 3HadajHOr KyiarypHor Hacneha Cpbuje, npen-
cTaBba OWTaH eleMeHT pa3Boja Typu3Ma. OCHOBHM IWJb OBOI' paja je Ja YKaxe Ha
TYpUCTHYKH noTeHnujan yrephema y CpOuju 1 1a ucTpasku MOryhHOCT Kpenparmba KyJl-
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TypHe pyTe yTBpheHux rpagoBa. Pyra ce cacroju ox mect tBphasa y Cpouju. [Ipume-
HoM mojienia CREM (Cultural Route Evaluation Model) npornemere cy moryhaocTtn 3a
KpeHupame KyJITypHe pyTe ¥ TypHCTHUKH MoTeHnujan cBakor yrephema. CREM mozen
je mpy»uo ocHOBHe HH(opManuje o MoryhHoCcTHMa pa3Boja KyITypHE pyTe U yKa3ao je
Ha notpebe 3a yHanpehemeM U TYTHCTUYKUM ypehemheM CBakor JIOKanuTeTa. Y paay je
YKa3aHO Ha MOjeAMHOCTH Koje Tpeba yHampeauTu kako Ou TBphaBe Omne moceheHe o
ctpane Beher Opoja Typucra y HapeJHOM Iepuody. 3a MmoTpede OBOT HCTPAKUBAmA,
u3abpane cy tBphase koje cy Beh apupmucaHe Kao TypUCTHYKE aTpakije, a To cy: [le-
tpoBapanuH y HoBom Cany, beorpancka tBphasa, CmenepeBcka TBphaBa, TBphasa Pam,
Tony6auxa TBphaBa n Humka tBphasa. loOujeHu pe3ynTaTy ykasyjy Ha TO Ja MOTSHIH-
jaJiHA KyNTypHa pyTa MMa peJaTHBHO BHCOKY oleHy ['aBHMX BpenHocTu. Vcropujcke,
VYmernnuke, [pymreeHe, O0pa3oBHe u VcTpakuBauke BPEJHOCTH CY BHCOKO OLICH-CHE.
Besa pyrte ca KynTypHHM HACHTHUTETOM 3eMJbE M PETHOHA je 3HAYajHa, jep ce TeMarcka
pyTa OZJHOCH Ha IEPHO]] KOjHU je YCKO TTOBE3aH ca KyJATypOM pPernoHa u 3emibe. Vcropuj-
CKa BPETHOCT PyTe je BIUCOKO OLICH-CHA jep 0Ba yTBphema Mpyskajy AparomneHe nogaTke
O IPOIUIUM BpeMEHHMa M HAa4MHY JKMBOTA, OyAyhu fa cy JOKAIUTETH MMald BaKHY
YIOTY y cpHCcKoj ucToprju. CBH BpeJHOBAHY JIOKAIUTETH CE HaJla3e y TYPHCTUUKO] I10-
HyJIM U Hajpenpe3eHTaTHBHUJH Cy JIOKaIuTeTH oBe BpcTe y CpoOuju. 3HavajHo je ncrahu
Jla TeMa OBe KyJTypHE pyTe CBAaKako CIaja y IpyIlly BUCOKO IPHBIAYHUX, jep je Caser
EBporie 2016. roauHe HMOKpeHyo KyJlTypHY pyTy yTBpheHmx rpamosa Benmke peruje,
Koja oOyxBara peruoH msmely Ppaniycke, Hemauke, benruje u JlykcemOypra. IIpu-
opurer pyTe yTBpheHux rpagosa y CpOuju je OBe3MBamke BUILIC PETHOHA U JOTIPUHOC
JIOKAJTHOM JPYIITBY CTBApPAa-EM HOBHX PAHHX MECTA M MO3UTHBHHUM YTHIIAjeM Ha pacT
JIOKAJITHOT OM3HNCA, ¥ TYPUCTUYKHX MIPOU3BOJA U yciIyra. EKOHOMCKH JOIPHUHOC JIOKaJI-
HOj 3ajeIHHUIM Morao OM OWTH OJ BEJIMKOT 3Hayaja jep ce Heka yTBpherma Haase y Mabe
pasBujeHnM nozapydjuma. Ctora O KyNTypHM TypH3aM Morao OMTH 3HadajaH 3a eKo-
HOMCKH Pa3Boj HEHACEJbEHHUX MOJpYdYja, 32 OTBApPamhe HOBUX PaJHUX MECTa M 3a NpH-
BlIaue-¢ HOBHMX MHBecTunMja. KynrypHa pyTa yrBhenux rpagosa y CpOuju Moxe 1o-
NPHHETH CTBapamy MO3UTHBHOT MMHIA M KPEHPAmby TyPHCTHUKOr OpeH/a, ToceOHO Ha
cBeTCKOM TpkumTy. OBa TeMaTcKa pyTa IOKa3yje MOTEHIHjall 3a MPEeKOTPaHudHy ca-
pammy, jep ce Hekommko Jokaimutera (CMmenepeBcka TBphaBa, Pamcka tBphaBa, ['omy-
Oauka TBphaBa) Halla3| Ha, WJIHX je MOBe3aHo ca rpanunoM Cpouje u Penybmmke Pymy-
Huje. Takohe, OpOjHM CIIMYHH JIOKAJIMTETH MOCTOje Y XpBaTckoj, bocHu 1 Xepiierosu-
HH, LlpHoj I'opu, CeBepHoj Makenounuju, Byrapckoj, Pymynuju n Mabhapckoj. IToBe3u-
BamkEM OBHX yTBphjema, oBa pyta Ou Morna umaru MehyHapoanu kxapakrep. Kyntypna
pyTa yTBpheHux rpagosa Tpeda 1a Oyae yKibydeHa M UCTakHyTa y mpencrojeheM miany
pasBoja Typusma CpOuje, Kako OU mocTaia MpOCIePUTETHH TYPUCTHYKH mpou3Bo. [1o-
TEHIMjalHa KyATypHa pyTa OM MMalla HEKOJIMKO BaXHUJHX IIJBEBA, a TO Cy: Ja 3a10-
BOJBH OYEKHMBama TYPHCTA, MOACTAKHE OTBAapame HOBUX PAJHHUX MECTA M MOCTaHE YHO-
CHa 3a CTAaHOBHHKE y3 NPOMOIHjy KyirypHor Hacieha CpOuje Kpo3 TeMarcKy pyTy
yrBphenux rpagoBa. OHa Tpeba aa Oyae caMOOAp>KUBa U J1a TeHEPHIIE CPEACTBA 32 04y~
BambC CBAKOT OJ] JIOKAIUTETA, Tj. Aa oMoryhu pa3Boj Typu3Ma Ha oap)kuB HauuH. L{usb
OBE CTyZHje je MPeCTaBbakhe OPUTMHAIHOT M jeANHCTBEHOT TyPUCTHYKOT MPOU3BO/A.
Vrephewa y Cpbuju cy Beh mobuna NpuaMyHO BHCOK HUBO INpH3HAWma U yBaXkaBamba,
aJI1 NTOBE3UBALE OBUX JIOKAIIUTETA Y TEMATCKY PYTY IIOMOIJIO 61/1 UM J1a Y Hap€AHOM IIe-
pHOy MOCTaHy HMPENO3HATIFUBH TYPUCTHIKH MIPOU3BOIH. PaznmuanTy nogaTHy capka-
ju oyx pyte yrunahe Ha aTpakTHBHOCT came pyTe. MoryhHocT mocere apXeoiIomIKuxX
HaJla3WIITa y ONMM3WHE YTBphema, Koja Cy uMalia BEeJMKH YTHIA] Ha BUXOBO (opMupa-
e, Ha TocebaH HauMH MOBE3yje HCTOPHjY U KyITypy. Y CIIOCTaBIbame pyTe yTBpheHnx
rpazoBa y Cpouju curypso he nonpunet kpenpamy OpeHna, te ocuryparu Cpouju me-
CTO Ha CBETCKOj MaIi KpeaTHBHOT TypU3Ma.



