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Abstract

The post-pandemic period has seen large financial losses in the economy of the
entire world, but particularly in the tourism industry. Covid-19 significantly influenced
changes in the behaviour of tourists, including the increasing level of health risk
perception. The aim of this research is to examine the impact of health risk perception
on the intentions and travel decisions of Serbian tourists after the Covid-19 pandemic.
The importance of the research lies in the intention to determine whether there is a
difference in the perception of health risks based on demographic and economic
variables. The results of the empirical research conducted on the territory of the
Republic of Serbia indicate that age and the level of income are two significant
predictors of fears and intentions to travel after the Covid-19 pandemic. Based on the
results, it will be possible to predict future tourist movements in Serbia and abroad,
taking into account the changes in the behaviour of tourists in the post-pandemic period.
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HAMEPE IYTOBAIbA HAKOH ITAHAEMMUJE:
MORK CTPAXOBA U ITIPOMEHE Y IIOHAIIABY TYPUCTA

Arncrpakr

IMeprox mocie nanaeMuje Genexy Bemike GUHAHCH]CKE TYOUTKE Y CBUM PETHOHMMA
CBETa, y IENOKYITHOj CBETCKOj EKOHOMU]H, a TIOCEOHO y TypUCTHUKO] MHIycTpHju. KoBua-
19 je 3HaYajHO YTHIIA0 HA IPOMEHE Y MOHAIIAKY TYPHCTal Ha MEpLEIIITje 31PaBCTBEHUX
pmsuka. L[ue oBor paza je ma MCTpakd yTHIA] TEpIeNije 3ApaBCTBEeHIX PU3MKa Ha
OJUTYKE O IyTOBAKbY CPIICKHX TYpHCTa HaKOH maHaeMuje Kosun-19. BaxxHocT uctpaxusa-
1Ha je Y HaMepH Jia ce YTBP/M Ja JIM MIOCTOj! Pas3jIiKa y HepLeNIjy 3ApaBCTBEHUX PH3HKa
Ha OCHOBY AeMorpa)cKux M eKOHOMCKHX Bapujaliu. Pe3ynTaté eMmmpHjcKor HCTpaxu-
Barba CIIPOBEJICHOT Ha TepuTopHju PeryOmike CpOuje mokazanm cy fa ¢y CTapocT U HUBO
IpHMama JBa 3HadajHa IPEIHKTOpa CTPaxoBa W Hamepa Ja ce MyTyje HAaKOH MaHJeMuje
Koun-19. Ha ocHoBy pesynrara 6uhe moryhe npensuierr Oyayha TypHCTHYKa KpeTama
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y CpOuju 1 MHOCTPaHCTBY, MMajyhu y BHIy IpOMEHe y HOHAIIAlky TYPHCTa Y MEPUOLY
HAKOH ITaH/IEMHje.

Kibyune peun: manzmemuja, TypHu3aM, 37JpaBCTBEHH PH3HK, CTPaXxOBH, HaMepe
nyToBama, Cpbuja.

INTRODUCTION

In the last two years, the whole world has experienced a transfor-
mation in all areas of business, communication, and the macro and micro
environment as a result of the Covid-19 virus pandemic. Tourism is
marked as a complex activity, which includes a certain level of risk and a
high degree of vulnerability to non-systematic risks (Huang, et al., 2020).
In the last decade alone, the tourism industry has been hit by various se-
curity incidents, such as terrorist attacks, health crises (MERS, SAES,
Ebola) and natural disasters (tsunamis, earthquakes, volcanic eruptions, etc.)
(Chebli, 2020), which caused serious consequences and economic losses.

According to the report of the World Health Organization (WHO) ,
as of the 28" of June, 2020, over 9 million cases of infection and 495,000
deaths have been reported worldwide (WHO, 2020). As a result of the
rapid spread of the pandemic and the paralysis of the entire world, Covid-
19 has been labelled as the worst pandemic to hit the world since the Sec-
ond World War, the devastating effects of which exceeded some previous
epidemics (SARS, MERS) (Matiza, 2020; Zhu & Deng, 2020). According
to the WTO, considering other crises periods, this will be the most chal-
lenging period with greater negative consequences, especially compared
with the economic crisis of 2008 (international tourist arrivals declined by
4%), or the 2003 health crisis (SARS, 2003), which caused a 0.4% de-
cline in tourist arrivals (Gligorijevi¢, Kostadinovi¢, 2022). In order to
prevent and suppress the spread of the Covid-19 virus, many countries
have introduced measures and restrictions such as quarantine, social dis-
tancing, bans on domestic and international travel, and border closures.
(Gossling et al., 2020), which have had a negative impact on tourism and
led to enormous borrowing by a large number of countries (Chan et al.,
2021; Milovanovi¢ et al., 2021).

Thousands of hotels and tourism businesses have gone bankrupt,
unemployment has increased, and there has been a significant drop in
tourism demand (cancellation of arrangements, hotel reservations, flights)
due to travel restrictions and concerns about the corona virus, which has led
to huge financial losses in the tourism sector, as well as the airlines industry
(Hao et al., 2020; Jian et al., 2020; Matiza, 2020; Stanojevi¢ et al., 2022).
As for Serbia, the Covid-19 pandemic had a greater negative impact on
service companies than on manufacturing companies (Paunovi¢ & Anicic,
2021) i.e. the biggest losses and consequences of the pandemic were felt by
hotels, travel agencies, and restaurants (Gici¢ et al., 2021).
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Depending on the nature and the severity of the crisis or disaster,
the response and recovery may differ. Novella and colleagues stated that
terrorist attacks are an example of an event with a quick end and a short
recovery period, while in other crisis situations, such as pandemics, re-
covery can be very slow (Novelli et al., 2018), as long as the occupancy
and income within the tourism sector return to the levels recorded before
the pandemic (Quan et al., 2022).

The subject of this paper is the impact of health risk perception on
the travel decisions of Serbian tourists after the Covid-19 pandemic. The
aim of the paper is to examine and empirically test the impact of the
Covid-19 pandemic on the trajectory and intentions of future tourist
movements. Additionally, the paper aims to determine whether there is a
difference in the perception of health risk based on demographic and eco-
nomic variables.

Understanding consumer (tourist) behaviour in response to trau-
matic events is one of the biggest issues the tourism sector faces after se-
vere disasters (Chebli, 2020; Mair et al., 2016). In order for business enti-
ties in the tourism industry to survive after the crisis and be ready to adapt
to new circumstances and the needs of target groups, it is crucial to moni-
tor changes in the behaviour of tourists (Jian et al., 2020). In this regard,
the impact of the current public health crisis caused by the Covid-19 virus
on tourists’ perception of the risk of travel, as well as how the perception
of risk can affect the behaviour of tourists after the pandemic, is particularly
significant both for hotels and for other tourism companies (travel agencies,
tour operators, airline companies, etc.) in order to gain new knowledge
about the decisions and travel intentions of tourists after an event that left
great consequences for the tourism industry and the entire world.

LITERATURE REVIEW

The concept of perceived risk within behavioural studies was first
introduced by Bauer in 1960, and has since been used as one of the im-
portant parameters for explaining consumer behaviour (Cui et al., 2016;
Zhu & Deng, 2020). Bauer states that “consumer behaviour involves risk
in the sense that every consumer action will produce consequences that he
cannot foresee, some of which are likely to be unpleasant” (Lin & Chen,
2009, p. 36). Some authors state that risk is the probability of an undesir-
able event that may expose consumers to danger (Mansfeld, 2006), and has
negative consequences on consumer behaviour (Laws & Prideaux, 2006).

Hasan and collegues (Hasan et al., 2017) indicate that perceived
tourism risk is a multidimensional concept, which includes uncertainty
and possible negative consequences (Quintal et al., 2010) such as worry,
anxiety and fear (Karl & Schmude, 2017; Yang & Nair, 2014). In the
tourism literature, various authors identify four to nine dimensions of per-
ceived risk, such as financial, health, and physical risk, political instabil-
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ity, psychological risk, satisfaction risk, social risk, terrorism, and the
weather risk. (Reisinger & Mavondo, 2005; Sonmez & Graefe, 1998).

In the last decade, the tourism industry has been hit by various crises
and security incidents such as terrorist attacks, health crises (Mers, Sars,
ebola) and natural disasters (tsunamis, earthquakes, volcanic eruptions, etc.)
(Chebli, 2020) which caused changes in tourists’ risk perception (Mansfeld
& Pizam, 2006). The concept of perceived risk and its influence on the
choice of destination has been widely analysed in literature (Karl &
Schmude, 2017; Lepp & Gibson, 2003; Sénmez & Graefe, 1998), as has
the image of the destination (Chew & Jahari, 2014; Qi et al. 2009), and the
travel decision-making process and behavioural intentions (An et al., 2010;
Floyd et al., 2004; Yiksel & Yuksel, 2007). According to research, risk
perception among tourists can differ depending on a number of variables,
such as gender, age, education, country of origin, cultural differences and
previous experience (Godovykh et al. 2021; Lepp & Gibson, 2003;
Rittichainuwat & Chakraborty, 2009). The focus of this research is on
health risk, as a dimension of perceived risk, in the tourism industry.

As the situation with the Corona virus is a completely new risk fac-
tor, a new reality with unpredictable behaviour and appearance in the fu-
ture, it is certainly important to analyse the behaviour and tendencies of
travellers in such new circumstances. Given that a certain period has
passed since the end, or at least relaxation of the movement ban, it is the
right time to analyse the use of tourist services within this new reality.
The main goal of this paper is an attempt to model the future behaviour of
travellers, and adapt tourist services accordingly.

HEALTH RISK AS A DIMENSION OF PERCEIVED RISK
IN TOURISM

Numerous health crises have attracted the attention of academics
from various fields, such as psychology, sociology, culture, management,
economics, and public health (Chiu et al., 2019; Zhan et al., 2022). After
a number of crises, travellers became more careful and aware of avoiding
health risks when travelling (Perci¢, Spasi¢, 2022), especially in this post-
pandemic period. The focus of research was on the impact and effects of
health crises on domestic and international tourism (Cahyanto et al.,
2016; Glaesser, 2004; Gossling et al., 2020; Mair et al., 2016; McKercher
& Chon, 2004; Novelli et al., 2018; Ritchie & Jiang, 2019). For example,
research on the impact of the SARS virus on Guan Dong was carried out
by Pine and McKercher (Pine & McKercher, 2004), and the impact of the
virus was researched in Taiwan (Mao et al., 2010) and in Thailand (Ritti-
chainuwat & Chakraborty, 2009); the impact of Ebola was researched in
Gambia (Novelli et al., 2018); and the impact of the Swine flu virus was
researched in Brunei (Haque & Haque, 2018). According to Kozak, the
biggest concern that most tourists have when visiting a tourist destination
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is the danger to their health, which affects their travel plans (Kozak et al.,
2007). Health risks adversely affect travel (Chiu et al, 2019), because
tourists are unlikely to visit a destination when they feel that there is some
danger to their health (Shin & Kang, 2020; Williams & Balaz, 2015), and
in some cases they will apply protective measures and avoid travel
(Brewer et al., 2007). Quintal and Huang emphasise the importance of
health risk management in order to reduce travellers’ concerns and im-
prove their travel experience (Huang et al, 2020; Quintal et al., 2010). In
this paper, after an extensive review of the available literature, fear, worry
and safety were selected as determinants of health risk perception (Jonas
et al, 2011; Karl & Schmude, 2017; Mura, 2010; J. Wen et al, 2020; Yang
& Nair, 2014).

When a health crisis is the reason for fear among tourists, it can re-
sult in avoiding travel as a direct response aimed at reducing risk (Ca-
hyanto, et al., 2016). Elemo suggests that fear is an adaptive response that
alerts people to the existence of a threat or danger (Elemo et al. 2020).
Jian and colleagues define the fear of the Covid-19 pandemic as “a nega-
tive emotional state that includes anxiety and depression due to the
awareness of the possible consequences of the Covid 19 pandemic such
as being infected with the virus” (Jian et al., 2020, p. 3). According to
Strong, the epidemic causes a high level of fear and panic among the
population, because it is a highly contagious disease that is easily trans-
mitted and can spread quickly among people (Strong, 1990, p. 251). Peo-
ple all over the world are feeling fear, as a result of the Covid-19 pandem-
ic and its consequences (Ahorsu et al. 2020). In a recent study on the im-
pact of Covid-19 on the behaviour of Chinese tourists conducted by Wen
and Kozak, it was found that tourists’ travel habits have changed under
the influence of Covid-19, and that the fear associated with Covid-19
among Chinese tourists makes them avoid destinations which are crowd-
ed, giving preference to locations with natural landscapes (J. Wen et al.
2020). Mura states that fear can reveal important details about a person’s
motivations, preferences, and behaviour patterns (Mura, 2010), especially
in the process of choosing a tourist destination (Kang et al. 2012).

The safety and security of tourists can be compromised due to
health risks, which are an integral part of travel (Jonas et al., 2011). As
the perception of risk increases, security concerns increase (S6nmez &
Graefe, 1998), and as a result, most tourists will look for locations where
they feel safe and secure, while avoiding those where they are exposed to
some danger during their stay (Chebli, 2020; Mansfeld & Pizam, 2006).
In their study, authors Fuchs and Pizam marked safety and security as key
factors when choosing a destination (Fuchs & Pizam, 2011), while Ivano-
va and colleagues researched the behaviour of tourists after the corona vi-
rus pandemic and found that women have higher expectations in terms of
safety than men (lvanova, et al. 2021).
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Given that health problems are related to tourists’ concerns and
have an impact on their travel decisions (Huan, et al., 2020), most tourists
will be reluctant to travel after the pandemic due to health concerns (Shin
& Kang, 2020). Tourists’ evaluations and choices are significantly influ-
enced by concern for their personal and physical safety (Novelli, et al.,
2018), because, as Pearce states, concern for one’s own safety is a key is-
sue when tourists decide whether to travel or not (Pearce, 2011). In their
psychological study on health risk perception and protective behaviour,
authors Chien et al. state that worry is an important antecedent of health
risk perception (Chien et al., 2017). Epidemics can have a direct impact
on people’s travel behaviour as tourists become more concerned about
threats to safety and health (Mao et al., 2010).

Understanding the risks and how they are perceived by tourists is
crucial in predicting travel intentions (Chiu et al., 2019) and changes in
attitudes (Godovykh et al., 2021). According to Kozak, the biggest con-
cern that most tourists have when visiting a tourist destination is the dan-
ger to their health, which affects their travel plans (Kozak et al., 2007).
Chew and Jahari investigated the travel intentions of Japanese tourists af-
ter a crisis event, and found that older tourists may not intend to visit their
destination if the degree of risk is high, while young tourists believe they
are not at risk if there is an absence of negative health reports in the me-
dia (Chew & Jahari, 2014)

In their empirical research on the behaviour of tourists regarding
travel planning during the Covid-19 pandemic, authors Per¢i¢ and Spasi¢
came to the result that a significant percentage of the members of genera-
tions Y and Z travelled during the pandemic, until May 2021 (25%
abroad, and 56% on the territory of Serbia) (Perci¢ & Spasi¢, 2023). In
their study on risk perception in the Dash region, Neuburger and Egger
indicate that the pandemic had a positive impact on tourists’ intention to
postpone or abandon travel to areas where cases of infection were report-
ed (Neuburger & Egger, 2021). lvanova investigated the travel intentions
of Bulgarian tourists after Covid-19, and the findings of the study indicate
that the majority of Bulgarian tourists intended to travel two months after
the pandemic, that they would travel in their own country for that first
trip, and that they would go by their own car and with their family
(Ivanova et al., 2021). Zhong states that Chinese tourists will prefer hotels
closer to nature, such as rustic luxury hotels, after the Covid-19 pandemic
(Zhong,et al., 2021), and Quan and colleagues point out the importance of
protective measures implemented by Chinese hotels (Quan et al., 2022).
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METHODOLOGY

Survey research was conducted online with the validated online
questionnaire that was designed using Google form specifically for the
purpose of this research. The questionnaire was distributed online via Fa-
cebook, targeting tourism and travel groups (ages 18 through 65+) in the
period between the 21% of October and the 21 of November, 2022, in-
cluding all regions of Serbia. The aim was to examine the intentions of
Serbian tourists in relation to travel plans after the pandemic. The ques-
tionnaire was based on previous research, and it consists of two sets of
questions. The first set pertains to demographics and economic variables
(gender, age, education, income), and the second set includes 17 state-
ments in relation to the travel intentions (Ahorsu et al., 2020; lvanova et
al., 2021; Quan et al., 2022; Van Nguyen et al., 2020; Z. Wen et al., 2005;
Zhan et al., 2022).

The results are presented as count (%), means + standard deviation,
or median (25™-75" Percentile), depending on data type and distribution.
Factor analysis was used to assess the construct validity of the question-
naire, while reliability analysis was used to assess the internal consistency
of the scores (subsets). Groups were compared using a non-parametric
(Mann-Whitney U test) test. Spearman correlation was used to assess the
correlation between variables. Linear regression was performed to evalu-
ate the relationship between the dependent variables and the independent
variables. All p values less than 0.05 were considered significant. All data
was analysed using SPSS 29.0 (IBM Corp. Released 2023. IBM SPSS
Statistics for Windows, Version 20.0. Armonk, NY: IBM Corp.) and R
3.4.2. (R Core Team (2017); R: A language and environment for statisti-
cal computing. R Foundation for Statistical Computing, Vienna, Austria.
URL https://www.R-project.org/.).

Considering the serious consequences and harmful effects of the
Covid-19 pandemic on the tourism industry and the travel plans of con-
temporary tourists, the following hypotheses were defined after reviewing
the relevant literature on this topic (Perci¢, Spasi¢, 2022; Zhong,et al.,
2021; lvanova, et al. 2021; Neuburger & Egger, 2021; Huan, et al., 2020;
Shin & Kang, 2020; Novelli, et al., 2018): (H1) socio-demographic char-
acteristics have a significant impact on fear and intentions of Serbian
tourists when making decisions about travel after the Covid-19 pandemic;
and (H2) there is a statistically significant difference in the respondents’
answers in relation to income — as income increases, anxiety levels de-
crease and travel plans increase.
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RESEARCH RESULTS

The sample consists of 644 respondents. The respondents within the
sample differed by gender (male - 40,5%, female - 59,5%), age (18 — 25 years
- 9,6%; 25 - 35 — 34,6%; 35 - 45— 25,9%; 45 - 55 — 14,8%; 55 - 65 — 9,9%;
over 65 — 5,1%), education ( elementary school — 3,9%, secondary school —
23%, college — 16,6%, faculty — 42,1%,MBA/PhD — 14,4%), and monthly
income (less than 35.000 RSD — 12,4%; 35.000 - 55.000 RSD — 17,2%,
55.000 - 75.000 RSD — 25,5%, 75.000 - 95.000 RSD — 18%, over 95.000
RSD - 26,9%).

After the statistical analysis of the data, the survey questionnaire
was validated and it was shown that the measuring instrument used in this
research is adequate for examining the impact of fears and concerns on
the travel plans of modern Serbian tourists after the Covid-19 pandemic.

The average results of items were higher for the last seven ques-
tions, compared to the first set of questions. Factor analysis revealed simi-
lar factor loadings. The Kaiser-Meyer-Olkin Measure of sampling is ade-
quate — 0.915 (x?=8723.4; p<0.001). The two component solution has a
66.2% (first component 46.3%) explained variability. The first compo-
nent is focused on fears and the degree of worry, while the second is fo-
cused on intentions and planning. Using reliability analysis, Cronbach’s
alpha was revealed to have a high value, and if the item is deleted, the in-
ternal consistency is not improved (Table 1).

The derived scores from these components are the sum of each item.
The correlations among gender, age, education and income, with scores
(fears, planning), are presented in Table 2.

Median values are similar for both genders, but they are one unit
lower in relation to fears, and one unit higher in relation to intentions for
women. A positive significant correlation is observed between age group and
fears, while a negative correlation is observed with intentions. Conversely, a
negative correlation is observed between education and fears, while a positive
correlation is observed with intentions. Similar to education, a negative
correlation is observed between income and fears, while a positive correlation
is observed with intentions. Obviously, fears increase with age, while they
decrease with education and income. Conversely, intentions decrease with
age, but increase with education and income.

Finally, multivariable regression modelling was performed in order to
assess significant predictors of fears and intentions. Several transformation
conventional techniques were performed to obtain normal distribution, but
none were revealed to be adequate, and similar results were obtained with
original and transformed data. For that reason, the original data results are
presented (Table 3). As shown in Table 3, age and income are two significant
predictors of fears and intentions. Age has a positive influence on fears, while
income has the opposite effect. Conversely, age has a negative influence on
intentions, while income has a positive influence.
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Table 1. Descriptive statistics, results of factor analysis

De- Factor analysis Reliability
scriptive

Extrac. Comp. Comp. Alpha ... if item
Mean SD 1 2 del.

| am afraid of infection after 220 1.28 725 .820 -.230 0.946 .939
the pandemic.
| get nervous and scared when 2,16 1.28 .603 .754 -.184 .943
I watch or listen to the news
about Corona...
| am afraid that | can get 214 125 .786 .860 -.213 .937
infected with the Corona virus
when | stay in the hotel ...
It scares me when there is no 212 126 .797 .868 -.210 .937
limit to the number of people
using fun ...
I am worried that | will getsick 2.19 1.25 .764 .852 -.195 .938
from the Corona virus during
the trip.
I worry that | won't get timely  2.41  1.29 .604 .774 -.073 .942
treatment if I get sick from...
I am worried that in the 241 130 .707 .830 -.130 .939
accommodation facilities they
do not carry out sanitary and ...

I will be more concerned about 2.74 1.40 .643 .800 .057 .942
the hygiene and safety of

accommodation after the

Covid-19 pandemic.

I will worry more about 279 140 .607 .778 .046 .943
hygiene and safety (of buses,

planes, trains) ...

Safety and security are more 239 141 624 772 -.168 .942
important to me after the

Covid-19 pandemic...

| think it is safe to travel 391 115 .682 -220 .796 0.890 .867
around Serbia after the Covid-

19 pandemic.

| think it is safe to travel abroad 3.71 124 685 -339 .755 .870
after the Covid-19 pandemic.

After the Covid-19 pandemic, | 3.71 1.37 .581 -.052 .760 877
intend to travel around Serbia.

After the Covid-19 pandemic, | 3.89 127 .669 -235 .783 .868
intend to travel abroad.

After the Covid-19 pandemic, | 3.82 126 .547 .076 .736 .884
will travel with my family.

After the Covid-19 pandemic, | 3.84 124 665 -300 .758 .870
will travel by bus, plane, or train.

After the Covid-19 pandemic, | 3.94 123 563 .061 .748 .881

will travel in my car.
According to the results of the t-test (Table 1), there is a statistically significant
difference in the responses
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Table 2. Fears and Intention scores with gender, age, education and income

Fears Intentions
Med (IQR)  Test result Med (IQR) Test result
Gender
Male 22 (21) p=0.003 * 27 (12) p=0.0222
Female 21 (14) 28 (9)
Age
18-25 21 (16) Rho=0.188 ® 26.5 (11) Rho=-0.132°
26-35 20 (14) p<0.001 28 (9) p<0.001
36-45 21 (14) 28 (9)
46-55 23 (15) 27 (11)
56-65 25 (24.5) 26 (10)
>65 34 (26) 22 (14)
Education
0os 25 (25) Rho=-0.071"° 22 (12) Rho=0.105"°
SS 21 (17) p=0.072 27 (11) p=0.008
VS 22 (19) 27 (11)
VSS 22 (15) 28 (10)
Postdip 20 (13) 29 (8)
Income
<35 22 (20) Rho=-0.092° 26 (11) Rho=0.114°
35-54 25 (18) p=0.020 27 (12) p=0.004
55-74 20 (14) 27.5 (10)
75-94 23 (20) 28 (10.5)
95+ 20 (14.5) 29 (9)
Mann-Whitney U test PSpearman rank correlation
p values less than 0.05 were considered significant
Table 3. Multivariable regression model
Fears Intentions
Std. Beta P value Std. Beta P value
Gender -0.030 0.519 -0.002 0.968
Age 0.223 <0.001 -0.180 <0.001
Education -0.028 0.551 0.053 0.266
Income -0.108 0.016 0.126 0.005

Source: Authors calculation (p values less than 0.05 were considered significant)

DISCUSSION

There is a statistically significant difference in socio-demographic

variables, and they have a great impact on fear and intentions when re-
spondents are making decisions about travel after the pandemic. The re-
spondents’ responses vary in relation to their gender and income, which
are the most important factors that determine travel intentions. With in-
creasing age, the level of concern and fears of travelling increase, and the
desire to travel decreases. This fact is supported by the results of the re-
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search shown in Table 2, which show us that anxiety and fear increase as
the median age increases (the median is 21 for respondents ages 18
through 25, while the median is 34 for people over 65). As a result, this
has an impact on reducing the desire for travel among older respondents,
where the median decreases with increasing age (the median is 26.5 be-
tween the ages of 18 and 25; the median is 27 between the ages of 46 and
55; the median is 26 between the ages of 56 and 65; and the median is 22
over the age of 65). In their research conducted in Italy, the authors
Peluso and Pichierri found that older respondents with worse health con-
ditions feel a lower level of control and security, which affects the avoid-
ance of uncertain situations related to the Covid-19 pandemic, and there-
fore reduces their plans and travel intentions after the end of the pandem-
ic (Peluso & Pichierri, 2021). Zambianchi (2020) indicates that older
people experience a higher level of fear when it comes to travel decisions,
and believe that the Covid-19 pandemic has affected the ways and pat-
terns of travel (Zambianchi, 2020).

Based on the research, it is interesting to see that the influence of
the level of education is not distinctive, and there are not many differ-
ences in terms of the level of fear, i.e. those with a higher and those with
a lower level of education feel a similar level of fear. On the one hand,
this is understandable, considering the fact that everyone has the same
possibility of getting infected.

Precisely for these reasons, neither level of education nor service
can significantly affect the reduction of the aspect of fear. Therefore, this
aspect and the results of this research cannot significantly change the pre-
diction model, that is, they can be considered a constant influence. Only a
period of time without a pandemic can lower the impact of the fear factor
on future travel habits. To some extent, this influence of fear can be re-
duced in the population with a high income, but it is still present as a fac-
tor that affects the reduction of the intention to travel. In their research,
Garg (2015) and Zheng (2022) indicate that tourists with high incomes
tend to avoid travelling when they believe there is a danger or threat
(Garg, 2015; Zheng et al., 2022).

Hypothesis H1 was confirmed — there is a statistically significant
influence of socio-demographic characteristics on the fear and decision-
making intentions of Serbian tourists after the Covid-19 pandemic. More
specifically, there is a statistically significant difference in the responses
of the respondents in relation to age and level of income in terms of travel
intentions after Covid-19; there is a statistically significant correlation of
the influence of age on the level of concern and the desire to travel, which
indicates that the level of concern increases with increasing age, and the
desire to travel decreases. Hypothesis H2 was confirmed — there is a sta-
tistically significant influence of the level of income on reducing the level
of anxiety and increasing the desire to travel, i.e. the level of fear de-
creases, and plans for travel increase with an increase in the level of income.
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Regarding future trips after the pandemic, Serbian tourists plan to
travel abroad, followed by plans to travel within Serbia, with their fami-
lies, and their cars. From these results, the conclusions in the confirmed
hypotheses can be clearly seen where the influence of fear prevailed in
the sense of choosing, first of all, the mode of transportation and the
companion — there is an urge for travellers to be in a family environment
and on the road.

Also, compared to previous years, there is an evident increase in
trips around Serbia, as well as the preference to be at a relatively short
distance from home, and the certainty that one can return to a safe envi-
ronment by car. The situation is similar in other countries in the area, and
that is how lvanova came to know that Bulgarian tourists will be more in-
clined towards domestic tourism after the Covid-19 pandemic, i.e. travel-
ing in their own country, with their own transport and with their family
(lvanova et al., 2021). Regarding the choice of the means of transport and
the environment of the trip (family trips/group trips), the findings of our
research indicate that a significant percentage of Serbian tourists intend to
travel by car (70%), which some authors confirmed in their studies (Cor-
bisiero & Monaco, 2021; Li et al., 2021), and that a larger percentage of
Serbian respondents plan to travel with their family (66%), which is in
line with the findings of previous studies that confirmed changes in the
behaviour of tourists after the Covid-19 pandemic and the avoidance of
group trips (Chebli, 2020; Corbisiero & Monaco, 2021).

CONCLUSION

The emergence of a global pandemic has caused serious economic
losses to the world economy, and especially to the tourism industry. It is
expected that the recovery following the pandemic will be slow and that the
strategic recovery of the tourism industry will have to begin in 2023 in
order to reach the growth it had before the pandemic. The tourism industry
must adapt to the new business environment, as well as to the changes in
the behaviour of tourists, which occurred as a result of Covid-19. Some
predictions indicate that the tourism and hotel industry will need about five
years to return to the level of business it enjoyed before Covid-19.

When analysing the data, it was concluded that the level of educa-
tion has no effect on fear. As a factor of analysis, it is a constant and can
only be affected by the passage of time without a pandemic. Among other
data, the conclusions are interesting, and only confirm the hypotheses that
the intention to travel, primarily outside the country and by using expen-
sive transportation, decreases with age and decreasing returns. On the
contrary, in the age groups below the age of 65, there is a clear intention
to increase the desire to travel abroad, which is also understandable, as it
represents a kind of relief after the pandemic period.
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Based on the results of the analyses and the conclusions drawn from
those results, as well as future models of services in the post-Covid era, the
flexibility of the tourism sector must come to the fore, and the improvement
of services should be continuous, with constant supervision of the changes
in the behaviour of different categories and ages of tourists.

The adaptation of the service sector and improvement models rep-
resent a good basis for possible new aspects and challenges that may ap-
pear in the future. The perception of the new reality should be objective,
because only on the basis of such an approach can future models of ser-
vice offerings be developed in accordance with the changed behaviour of
modern users, that is, travellers.

The limitation of this paper lies in the fact that the paper considers
only the demographic and economic factors that affect travel intentions
and planning after the pandemic. Therefore, future research on this topic
could consider more factors, like psychographic and behavioural factors,
but they should be compared with the results of research conducted in
other countries as well.
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HAMEPE IYTOBAIbA HAKOH ITAHAEMMUJE:
MOTK CTPAXOBA U IPOMEHE Y IIOHAIIABY TYPUCTA

Mapuja Cresanosuh, Jesena I'ajuh
Vuusepsurer CunruaynyM, beorpan, Cpouja

Pe3ume

IIpenmer pana je yTuiaj nepieniyje 3ApaBCTBCHUX PU3MKa HA HAMepe U OJUTyKe
MyTOBamka CPIICKUX TypHcTa HakoH maHiemuje Kosuma-19. LlwbeBu panma cy nma ce
WCTIATAa U EMIHPHjCKU TecTHUpa yTHnaj manaemuje Kosuna-19 Ha myToBama U Hamepe
Oynyhux TYpHUCTHUYKHX KpeTarba CPIICKUX TypHCTa, Kao M Ja Ce YTBPAH Jia JIM OCTOjU
pa3nuKa y Meplennuujyu 34paBCTBEHUX PH3MKa Ha OCHOBY AEMOTPAaCKUX U €KOHOM-
CKHX Bapujabiu. Pax ce Temesbn Ha pe3ynTaTuMa JOCaJalllbUuX UCTPAKUBAMKA O YTH-
1ajy HepLerniyje 3paBCTBeHUX PH3HKa Ha TypUCTHYKY WHIYCTPHUjy, T€ Ha HaMepe U
Oyayhe mimaHoOBe MyTOBama TypUCTa HaKOH Kpu3HHX norabaja. Pag mcnmryje yrumaj
Opura u crpaxoBa Ha Oynyhe Hamepe W IJTaHOBE MyTOBama CPIICKUX TypUCTa HAKOH
nargemuje Kosua-19. EMnupujcko ueTpaxkuBame KOje je CIPOBEACHO Ha TEPUTOPH)H
Peny6imuke CpOuje mokasyje a Cprckd TypHCTH HakoH nannemuje Kosua-19 miann-
pajy myToBama y HHOCTpaHCTBO (69,3%), oqHocHO yHyTap Cpbuje (62,9%) ca mopo-
nmutoM (66%) u ca ceojuM ayromobuiioM (70%). Jlocamaiima HCTpaKUBaba O yTHIIA-
jy mauaemuje Kopua-19 Ha oOpaciie myToBama U HaMepe TYPHUCTa MOKa3yjy Jia ¢y Ty-
PHCTH U3 Pa3NUYUTUX 3eMajba HaKoH nanaemuje Kosua-19 Buie okpenytn nomahem
TypHU3MYy, OJHOCHO BHIIIE HaMEpaBajy Za MyTyjy Y CBOjOj 3eMJbH, CBOjUM ayTOMOOHU-
JIOM U Ca CBOjOM MOPOJIMIIOM. Pe3ynTaT 0BOI eMIMPHjCKOT UCTPAXKHBaA Cy yKa3a-
mm n1a je manaemuja Kosun-19 yrumana Ha HaMepe U IUIAaHOBE ITyTOBamka CPIICKHUX TY-
pucra. [TocToju cTaTHCTHYKY 3HAaYajHA Pa3lKa y COMUO-AeMOorpadCKiuM BapHujabiama
U OHE MMajy BEJHKU YTHI[3j Ha CTpaX U HaMepy KaJa ce CPICKH TypPHCTH OIYdyjy O
IyTOBalky HAKOH MaHAeMHje. Bapujabie crapocT u npuxox cy HajBakHUjH (akTopH
koju oapelyjy Hamepe myToBama. Ko crapujux cTapoCHUX IpyIa, HUBO 3a0pHHYTO-
CTH pacTe, a jkeJba 3a IyToBameM omana. Kako ce mpuxoxa mosehaBa, HUBO aHKCH-
03HOCTH CE CMambyje, a INIAHOBH ITyTOBama ce nmoehanajy.

V nepuony mocine maHaeMuje, yHanpeleme KBanurera TypucTuuke yciayre y Cp-
Ouju Ou mpe cBera Tpebano Ja ce OAHOCH Ha moBehaHy 0€30€IHOCT U XUTHjeHY KaKo
01 ce cMabUIIM CTPAXOBU KOJ LIMJBHE TPYIe U Kako O ce Jbyau 0XpaOpuik y Hame-
pama ga myTyjy y oyayhHOCTH.



