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Abstract

This paper presents the results of the research of motives of female entrepreneurs
for starting their entrepreneurial activity. The research is conducted on a sample of 40
female entrepreneurs from a number of cities in the Republic of Serbia. The results
indicate that the motivation of the female entrepreneurs is a complex phenomenon
that is made of a combination of the so-called negative (push) and positive (pull)
motives for starting the entrepreneurial activity. Looking at the structure of the
motives, the results suggest that female entrepreneurs are attracted to the entrepreneurship
by the existence of business opportunities to a greater extent than they are pushed in this
activity by an absence of other and better options of employment. These results should
be interpreted in the context of the sample’s educational structure, in which over a half
of the respondents have higher levels of education. Regarding the key motives, it can be
said that female entrepreneurs are a heterogeneous group, given the fact that the pull
motives are more important for the population of more educated entrepreneurs, and that
the push motives are more significant for starting the entrepreneurial activity among
women with lower educational attainment. Similarly, although the flexibility of working
hours is one of the most important motives for female entrepreneurs in general, its
importance is most pronounced in the population of female entrepreneurs that are
between 26 and 45 years old. The lack of the statistical significance of some results is
explained by the sample size.

Key words: female entrepreneurial activity, push and pull motives.

AHAJIN3A MOTUBA NPEAY3ETHHUILIA 3A
OTHHOYUIHLABE ITPEAY3ETHUYKE AKTUBHOCTH

AncTpakT

V paiy cy HpeAcTaB/beHH PE3yiATaTH HMCTPaKHBamka MOTHBA MpEIy3eTHUIA 3a
OTIIOYHbalkE TIPETy3eTHIUKE aKTUBHOCTH KOj€ je CIPOBENSHO Ha y30pKy ox 40 mpe-
Iy3eTHHIIA ca TepuTopHje oapeleHor 6poja rpagosa y Penyonuim Cpouju. Pesynratu
UCTpaKMBamkha YKa3yjy Ha TO Ja je MOTHBAllMja MPEAy3eTHUIA CIIOKEeH (DEHOMEH KOjH
yrHA KOMOHHaIMja T3B. HeratuBHUX (PUsh) u nosuruBHuX (Pull) MoTHBa 3a oTmounba-
1€ Mpe/y3eTHHYKe akTHBHOCTH. [locMaTpajyhu cTpyKTypy MOTHBa, pe3yiratu ymyhyjy
Ha 3aKJbydYak Ja Cy mpeay3eTHHIe y Behoj Mepu npusyuene y peLy3eTHHIITBO TOCTO-
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jarbeM IOCJIOBHUX IIAHCH HETO IITO CY Y OBY aKTHBHOCT 2ypHyme HENOCTOjabeM JIpy-
rux/00JpMX MoryhHOCTH 3amonubaBama. OBakBe pesynTaTe Tpeba TyMAaunTH y KOH-
TEKCTy 00pa30BHE CTPYKType Hpeay3eTHHLA M3 y30pKa y KOME je HPEKO IMOJIOBHHE
UCHMTAHMIA Ca BUIIMM/BUCOKMM HHBOOM CTpy4He chpeme. Kama cy y mnuramy
KJbYYHH MOTHBH, MOXe ce nctahu 1ja mpeay3eTHHIE IIPEICTaBIbajy XeTePOreHy TPyITy
Oynyhu na cy motuBH u3 rpymne pull MoTHBa H3pakeHHjH y MOIyIalHji 0Opa3oBaHu-
JUX Mpeny3eTHUIIA, 0K CY MOTHBH U3 TpyIe PUsh 3Ha4YajHUjH 32 OTIOYHEHAE MIPEIy-
3eTHUYKE aKTHBHOCTH YXCHA ca HIKUM HHUBOOM 00pa3oBama. Takohe, Hako je MOTHB
(IreKcHOMITHOCTH PagHOT BpEeMEHa je[jaH O[] Haj3HAuajHHUjUX MOTHBA Mpedy3eTHHLA
YOIIIITe, HeTOB 3HAYAj je HajH3paKCHUjH Yy TOMYJIAIMjH TIPEeay3eTHHIIA CTAPOCTH O]
26 no 45 roguna. OICYCTBO CTAaTHCTHYKE 3HAYajHOCTH MOjeIMHNX pe3yirara o0jallmbaBa
ce BEIMYMHOM Y30pKa.

Kiby4yHe peun: mpeay3eTHHYKA aKTHBHOCT jkeHa, push u pull moTuswu.

INTRODUCTION

Motivational basis for the selection of the entrepreneurial activity
as an employment option is one of the first and one of the most studied
aspects in the empirical studies of female entrepreneurial activity (Brush
1992; Carter, & Bennett 2006; Holmquist & Carter 2009). The research
results suggest that a combination of various motives steer women toward
choosing the self-employment option as their labour market status. All of
those motives can be viewed as a part of one of the two main groups of
motives — the group of the push and the group of the pull motives (Apergis,
& Pekka-Economou 2010). The individuals who are predominantly
motivated by the push or negative motives (Carree, & Verheul 2012) are
those that are pushed into self-employment primarily by difficult working
conditions in the existing workplace, unemployment, low family income
and similar reasons. In contrast, those individuals who started their
entrepreneurial activity attracted by a chance to earn more, to achieve a
better social status and power, to realize their professional success and
personal growth, a higher level of autonomy and independence are those
who are primarily motivated by the pull or positive factors of entrepreneurial
activity. In most cases, it is justified to talk about a combination of the
motives from these two groups, with the predominance of one of them.

One of the characteristics of the female entrepreneurial activity is
the fact that a significant part of it is so-called necessity entrepreneurship,
that is — the existence of a significant number of female entrepreneurs who
are pushed into the entrepreneurship (Bardasi, Sabarwal, & Terrell 2011;
Brush 1992; Buttner 1993; Klapper, & Parker 2010; Loscocco, Robinson,
Hall, & Allen 1991; Walker, & Webster 2006). The entrepreneurial activity
of women motivated by these negative factors is particularly pronounced in
the developing countries, as well as in the countries in transition (Carter, &
Bennett 2006; Manolova, Carter, Manev, & Gyoshev 2007; Vossenberg
2013). In contrast to the developed countries — where the largest number of
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female entrepreneurs begin their entrepreneurial activity in order to
exploit the recognized and profitable business opportunities, for the
largest number of women in the developing countries, entrepreneurial activity
is an option selected out of necessity. Therefore, the first hypothesis
regarding the general motivational basis of the female entrepreneurs in the
Republic of Serbia is proposed:

Hla: The entrepreneurial activities of women in the Republic of
Serbia are initiated by a combination of the push and pull
motives.

H1b: Within the structure of the motivational base of the female
entrepreneurs in the Republic of Serbia, the significance of
the push motives is greater.

Individual education is one of the key determinants of their choice
of the employment status (Parker 2009). During the process of formal
education, one can acquire the knowledge and the skills that are needed
for a successful start of the entrepreneurial activity. The acquired analytical
skills, ability to understand market trends, general and specific knowledge of
certain areas can facilitate the identification and exploitation of business
opportunities (Parker 2009; Verheul, Thurik, Grilo, & Zwan 2012). Within
this framework, the third part of the first hypothesis is defined:

Hlc: The pull motives are more pronounced among female
entrepreneurs with higher levels of education, while the
push motives are more pronounced among those with lower
levels of education.

In most societies, women carry out the largest part of the household
and family activities (Buttner, & Moore 1997; Miiller, & Arum 2004). In
such a position, they are often faced with the so-called work-family conflict,
or to put it differently — they are in a situation that they cannot be equally
successful in fulfilling the demands of their family and of their professional
roles (Ufuk, & Ozgen 2001). Therefore, the empirical research of the
women’s motives to start an entrepreneurial activity often involves
investigating the significance of the motives from the group of the so-called
family variables (Devine 1994b). In that respect, it is emphasized that
women’s choice of the entrepreneurial activity is largely determined by the
fact that this employment option provides greater flexibility of the work
hours, which enables women to commit themselves to realizing household
and family responsibilities (Carr 1996). In that way, women are pushed into
self-employment by the ability to achieve greater autonomy in determining
the length and schedule of their working time (Brush 1992; Thébaud 2010).
Given the fact that the need for flexibility in order to balance family and
business commitments is one of the key factor that determine the women’s
choice of self-employment (Brush 1992; Coughlin, & Thomas 2002), the
expected importance of the motives related to work-family conflict is
defined by the following hypothesis:
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H2a: The flexibility of the work hours is one of the key motives

of women for starting their entrepreneurial activity.

One of the factors from the group of the family variables that
significantly increases the probability for women to select self-employment
is the presence of small children — preschool children (Boden 1999a,
1999b; Carr 1996; Parker 2009; Wellington 2006). Caring for children of
this age requires time, and therefore the flexibility of the work hours is a
more pronounced motive for mothers of young children. Therefore, it
seems reasonable to expect that the probability of having children is the
highest for women that are between 26 and 45 years old. In accordance
with the foregoing, the assumption regarding the relative importance of
the flexibility of the work hours as a motive for the female entrepreneurs
of different age is defined:

H2b: Compared to the other age groups, the flexibility of the

work hours is a more important motive for women between
26 and 45 years old to start their entrepreneurial activity.

METHODOLOGY

Variables

Starting from the research goal and hypotheses, female entrepreneurs,
that is female owners of small and medium sized enterprises and those
registered as entrepreneurs according to the Law (National Assembly of the
Republic of Serbia, 2011, arts. 2, 83), were defined as the research subjects.
Regarding other variables implied by the hypotheses, education of the
respondents was assessed based on the level of formal education that they
have completed (without primary education; primary education; high school;
college; Bachelor; Master; PhD). Four age groups were defined — up to 25
years, between 26 and 45 years old, between 46 and 65 years old, 66 years
old and older. The analyzed set of motives for starting the entrepreneurial
activity included: the desire for success and self-confirmation; to be your
own boss; recognized business opportunities and the ability to exploit
them; no possibilities for promotion in the sector of paid employment;
starting entrepreneurial activity was the only option of employment;
flexible work hours; the possibility to achieve higher earnings relative to
the salary in the paid employment sector. The first three motives were
labelled as the pull motives, while the remaining motives are considered
to be the push motives for starting the entrepreneurial activities.
Motivation was evaluated on a scale — the respondents were asked to rate
the importance that a specific motive for starting the entrepreneurial
activity had for them. The Five-point Likert scale was used for scaling
(1 — completely insignificant; 2 — insignificant; 3 — neutral; 4 — important,
5 — particularly significant).



221

Data and Sample

Primary data were analyzed in order to empirically test the
hypotheses. In accordance with the defined target population, the research
subjects or sampling units were micro, small and medium sized enterprises
and entrepreneurs registered with the Business Registers Agency of the
Republic of Serbia. Survey units were female owners of these companies or
female entrepreneurs from the territory of a number of cities in the Republic
of Serbia. The sample of the female entrepreneurs was generated from
several existing databases of female entrepreneurs’. The questionnaire that
was used for data gathering was distributed personally or by e-mail. From
July to October 2014, 40 completed questionnaires were received. The
variables were measured based on the responses to the closed-ended
guestions.

Statistical Methods

The statistical methods of descriptive and univariate statistics were
used to empirically verify the defined expectations. Given the nature of
the defined hypotheses, the value of the central tendency measures as
well as mean differences tests (t-test with a sample, t -test and the paired
samples t-test for independent samples) were used for drawing certain
conclusions. Software package SPSS (Statistical Package for Social
Science, Ver. 22) was used as technical support.

RESULTS AND DISCUSSION

Table 1 shows the importance scores for the push and pull motives.
The differences between the mean scores for both groups of motives and
the value of 3 were tested in order to verify the first part of the first
hypothesis. Given the scale used to assess the importance of the motives
(1 — completely insignificant; 2 — insignificant; 3 — neutral; 4 — important,
5 — particularly significant), the value of 3 was selected as a test value.
Therefore, it is considered that the score of 3 is a threshold value. A score
higher than 3 indicates that the rated motive is important for starting the
entrepreneurial activity.

! Female Entrepreneurs Databases of: Chamber of Commerce and Industry of Serbia;
First Women’s Club; Institute for Gender Equality of Province of Vojvodina;
Association of Business Women Nadezda Petrovié, Catak; Association of Business
Women, Subotica; Female Entrepreneurship Network Fenomena, Kraljevo; Centre for
female entrepreneurship Teodora, Nis; several commercial banks’ databases.
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Table 1. The importance of the push and pull motives
for starting the entrepreneurial activity by women

Hia n Mean Star_lda}rd Test vaIL_Je =3 _
Deviation t Sig. (2-Sided)

Push 40 3.6500 0.72457 5.647 0.000

Pull 40 3.9418 0.80238 7.423 0.000

The mean importance scores for both groups of motives significantly
differ from the test value (Table 1). Both of them are higher than 3. This
confirms the hypothesis about the multidimensional motivation of women
to start their entrepreneurial activity. As presumed, the women’s motivations
for starting the entrepreneurial activity are a complex combination of the
push and pull motives.

The assumption about the dominance of the push motives was
checked by testing the mean values of the importance scores for both
groups of motives which are treated as paired samples. The results of the
test are presented in Table 2.

Table 2. The difference in the importance of the push and pull motives
for starting the entrepreneurial activity by women

Standard Sig.
H1b n Mean  peviation t (2-Sided)
Pair 1 Push 40 36500  0.72457

Pull 40 39418 080238 2073 0.045

The results suggest that there is a significant difference in the mean
value of the importance scores for the push and pull motives, though —
this difference is not in the expected direction. Specifically, based on
these results it can be concluded that the pull motives are more important
for the female entrepreneurs from the analyzed sample. Accordingly, the
second part of the first hypothesis cannot be accepted. Not like the results of
certain previous studies conducted in the Republic of Serbia (see for
example: Allen, Elam, Langowitz, & Dean 2008; Babovi¢ 2012; Stefanovi¢,
Ivanovi¢-Puki¢, & Lepojevi¢ 2015), and contrary to the expectations — the
results indicate that female entrepreneurs in the Republic of Serbia are to a
greater extent pulled into the entrepreneurship by the influence of the motives
from the positive part of the spectrum — motives like: being your own boss,
desire for success and self-confirmation and/or identified business
opportunity and ability to exploit it. These results are similar to those
indicating that necessity entrepreneurship is not that pronounced among
women in the Republic of Serbia (Predi¢, & Stosi¢ 2015). In this particular
case, it is possible that the results about the relative significance of the
observed groups of motives are a reflection of the educational background
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of the sample. Unlike most self-employed women and men in the Republic
of Serbia who have reached the level of high school education (Stefanovic,
& Stosic¢ 2012), and unlike the majority of female entrepreneurs who, in the
majority of cases, have a high school degree (Babovi¢ 2012) — more than a
half (55%) of the sample units have a higher level of education, 10% of them
have gained a master’s degree and none of the respondents have less than a
high school level of education. If the level of education increases the
probability that the entrepreneurial activity is started in order to exploit
certain profitable business opportunity — there is a possibility that the
educational background of the sample causes the greater importance of the
pull motives for women to start their entrepreneurial activity. This argument
can be enhanced by the possibility that the women with a higher level of
education are relatively less frequently faced with poor working conditions in
the paid employment sector. Thus, the motives from the push group may be
less important for them. However, the dominance of a certain group of
motives among female entrepreneurs is a long way from clear. For example,
the results of the research done in 2015 (Stefanovi¢ et al. 2015) show that a
large number of women in the Republic of Serbia prefer paid employment
relative to the self-employment option. Also, in addition to the independence
in their work, the existential motives (solving the problem of unemployment,
greater earnings) have a great significance due to which many women are
pushed into entrepreneurship (ibid.).

The validity of the assumption that the pull motives for starting the
entrepreneurial activity have a greater significance for women with higher
educational level was tested by comparing the mean values of the push
and pull motives’ importance scores for a group of female entrepreneurs
with a high school level of education and for a group of female
entrepreneurs with a higher level of education (Table 3).

Table 3. The importance of the pull and push motives for starting the
entrepreneurial activity for women with different level of education

Standard Sig.
Hlc : Mean Deviation t (2-Sided)
High school 18 3.7778  0.90091
Pull " Above high school 22 40759 070478 1146 0.260
push High school 18 3.7361 0.70956 0675 0504

Above high school 22 3.5795 0.74557

The results indicate that the mean importance score for the pull
motives is higher in the group of female entrepreneurs with higher levels
of education, while the mean importance score for the push motives is
higher in the group of female entrepreneurs with a high school level of
education. However, although both of these differences are in the
direction that is defined by the hypothesis H1c, they were not statistically
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significant. Accordingly, there is a reserve for accepting the hypothesis
Hilc.

The importance of the flexibility of work hours as a women’s
motive for starting their entrepreneurial activity is indicated by the fact
that, according to its mean importance score, this motive is the second
most important motive for starting the entrepreneurial activity by women,
after the motive related to a recognized business opportunity and the
ability to exploit it (Table 4).

Table 4. The importance of flexible work hours as a motive to start
entrepreneurial activity by women

H2a Motive Mean score of
importance

Recognized business opportunity and 4.075
the ability to exploit it

Flexibility of working hours 3.925
To be your own boss 3.900
Desire for success and self-confirmation 3.850
Higher earnings relative to the salary in 3.725
the paid employment sector

This was the only option for employment 3.700
No possibilities for promotion in the 3.250

sector of paid employment

Standard Test value = 3.775
Deviation t Sig. (2-Sided)

40 3.9250 1.20655 0.786 0.436

n Mean

Flexibility of
working hours

Moreover, the mean importance score for this motive is higher
than the average importance score for all of the motives — 3.775 (Table
4). However, the difference in these mean values is not statistically
significant, which limits the acceptance of the H2a hypothesis to only the
sample, and not for the entire population of the female entrepreneurs in
the Republic of Serbia.

That the flexibility of the work hours is relatively more important
for the female entrepreneurs that are between 26 and 46 years old may be
concluded on the basis of the mean importance score for this motive for
the female entrepreneurs of different age (Table 5).

Compared to other age groups, the mean importance score for this
motive is the largest for the female entrepreneurs that are between 26 and 45
years old. Also, the mean importance score for the flexibility of the work
hours in this age group is higher than the average score for this motive at the
sample level. However, like in the previous case, no statistically significant
differences were identified.
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Table 5. The importance of flexible work hours as a motive to start
entrepreneurial activity for women of different age

H2b Age group* Mean score of importance
26-45 4.0435
46-65 3.7692
up to 25 3.7500
Standard Test value = 3.9250
N Mean  nojiation  t  Sig. (2-Sided)

Flexibility of work

hours (26-45) 23 4.0345 1.06508 0.533 0.599

*There were no entrepreneurs older than 66 years

Although when testing the hypotheses H1c, H2a and H2b there were
no statistically significant differences in the mean importance scores for the
motives, the results are in the direction that was hypothesised. This may lead
to the conclusion that the expectations defined by these hypotheses cannot be
completely ruled out. One possible reason for the obtained results can be the
nature of the sample and its size. The size reason may be particularly
important in the case of the empirical testing of the hypotheses H1c and H2b.
Namely, for the purpose of the examination of the relative importance of
certain motives in specific groups of female entrepreneurs, the total sample
(n=40) was divided into smaller subsamples — depending on the size of the
specific group of the female entrepreneurs. There is a possibility that these
results would be statistically significant with increased sample size.

CONCLUSION

Women’s motivation to start entrepreneurial activity is a
multidimensional phenomenon determined by the interaction of the push and
pull motives. The average importance scores for these motives for the female
entrepreneurs in the Republic of Serbia are higher than the critical value.
These results imply that the choice of the entrepreneurial activity as an
employment option for women in the Republic of Serbia is determined by
both the push and pull motives. Although the results of most of the analyzed
studies indicate that one should expect the dominance of the push motives in
the population of female entrepreneurs, the results presented in this paper do
not suggest such a conclusion. On the contrary, although both groups of the
motives are significant, the pull motives have statistically significant higher
average scores of importance (p=0.045). These results suggest that the
female entrepreneurs in the Republic of Serbia can be seen as opportunity
rather than as necessity entrepreneurs. However, before making any firm
conclusions — the educational background of the sample should be
considered. An above average share of the entrepreneurs with higher levels of
education and the absence of the entrepreneurs with the education level lower
than the high school level are the characteristics of the sample which could
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explain the results. Anyway, these results confirm the argument that female
entrepreneurs are a heterogeneous group of economic actors whose
motivation to start entrepreneurial activity is not unique. In that regard, the
importance of the pull motives is greater for the female entrepreneurs with a
higher level of education, while the flexibility of the work hours as a motive
is of the utmost importance for the female entrepreneurs that are between 26
and 45 years old, that is, for entrepreneurs who are more likely to have
children of preschool age. In general, the flexibility of the work hours is
one of the most important motives for starting the entrepreneurial activity
by women. This conclusion is indicated by the fact that the average
importance score for this motive is the second largest on the list of all the
analyzed motives, and that it is higher than the overall average score for all of
the motives. The results regarding the significance of the flexibility motive,
and those concerning the relative importance of the motives for certain
groups of female entrepreneurs are not statistically significant (the sample
size may be an explanation for this fact). Nevertheless, the direction of these
results is consistent with the character of the defined hypotheses. Therefore,
the sample size is one of the limitations of the study. Accordingly,
recommendations for future research refer to the need to increase the sample
size and to structure the sample in a way to make it more representative of the
educational profile of the female entrepreneurs in the Republic of Serbia.
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AHAJIN3A MOTHUBA ITPEAY3ETHHUILIA 3A
OTINOYUIHLAILE ITPEAY3ETHUYKE AKTUBHOCTH

Janujena Crommuh, Cyzana Credpanosuh, busbana IIpeanh
Vuusepsurer y Humry, Exonomckn dakynrer, Hum, Cpouja

Pe3ume

HcrpaxnBama Ipexy3eTHUUKE aKTHBHOCTH JKEHAa yKa3yjy Ha TO Ja Cy MOTHBH
JKeHa 3a U300p OBOT CTaTyca Ha TPXKMILUTY pajia Pa3IMYUTH, T€ 1a CE CBU OHU HAYEIIHO
MOTY CBPCTaTH y rpyny push, oaHOCHO y rpymy pull MOTHBa 3a OTIOYME-AKE MPETY-
3eTHHYKE aKTHUBHOCTH. JKeHe 3a Koje Impey3eTHUUKa aKTHBHOCT IIPEJICTaBIba OArOBOP
Ha JIOIy HO3UIHMjy Ha TPXKUIITY paja, Kao U OHe Koje MpeTy3eTHUUKY aKTHBHOCT OH1-
pajy Kako OM ycrese y UCITyHhaBarby 3axTeBa CBOje IBOjaKe — IIOPOAWYHE U IOCIOBHE
yIlore jecy mpeny3eTHHIE Koje cy "rypHyTe" y mpemy3etHumTBo. C apyre crpase,
HpeIy3eTHULE KOje TPEAy3eTHHYKY aKTUBHOCT 3allOYMBby KakOo OW IPBEHCTBCHO
HCKOPHUCTHJIE yOUYEeHY IOCIOBHY IIAHCY, Ka0 U OHE KOje y OBOj OINIMjU BHIE MO-
ryliHOCT Ja ocTBape caMONOTBphHBame M JHYHH Pa3BoOj jeCy OHE Koje Ccy y mpe-
nIy3eTHHIITBO "yBydeHe" nenmoBameM pull, ogHOCHO mo3uTuBHHX MoTuBa. [Ipatehu
0BaKO KOHIJMIMPAH OKBHP KaTeropH3alije MOTHBA 32 OTHOYHIAE MPEIYy3ETHUUKE
AKTHUBHOCTH, PE3yJITaTH HCTPAXKHBaba CIIPOBEICHOT Ha y30pKy ox 40 mpenyseTHHULA
n3 Penyonuke CpOuje ykasyjy Ha TO Jia Cy y CTPYKTYPU MOTHBA Mpeay3CTHHUIA 3a-
CTYIJBEHH MOTHBH M3 00e mmocmatpane rpyme. Mnak, cynpoTHO oueKuBambuMa, HHje
notBpheHa mpernocTaBka Aa ¢y mpenysetHune y Pemyomumm Cp6uju y Behoj mepu
"rypHyTE" Y Mpeoy3eTHHUINTBO 3HAYAjHUjUM JAEIOBakEM MOTHBA U3 Tpyme push mo-
TiBa. OBaKBH PE3yNITaTH CE MOTY TYMAa4HUTH Kao eekaT 0Opa3oBHE CTPYKTYpe Mpey-
3eTHHI[A M3 aHAJIM3UPAHOT y30pKa. bpojuaHa nomuHanuja mpexy3eTHHNIA ca BH-
IIMM/BUCOKHUM HHBOOM 00pa3oBama MoOKe OMTH pasior 300r Kor je 3Hadaj pull mo-
THBA 33 OTIOYHIAHE NPEIY3CTHUUKE aKTHBHOCTH M3PAXKCHUjU. VICIUTHBabE pelia-
THBHOT 3Ha4aja OBUX MOTHBA 32 PA3IM4UTE TPyIe Npeay3eTHHIA yKa3yje Ha TO 1a Cy
pull MOTHBH 3aKcTa 3HAYAjHU)H 32 TPYIy HPEIy3eTHHUNA KOje UMajy BUIIE OJ] CPEAber
HHBOA 00pa3oBama, JOK CYy push MOTHBH M3paXEHHjH IOKpeTad IMpeay3eTHUNA ca
CpeImUM HHBOOM OOpasoBama. Mmajyhu y Buay unmeHunny na je ehuHa skeHa cy-
OYeHa ca T3B. IOPOJHIA-TIOCA0 KOH(IMKTOM TECTHpaHa je BAIHJHOCT XHIIOTE3E O
3Ha4ajy (IICKCHOMIIHOCTH PaJHOT BpEMEHa Kao MOTHBA 3a OTIOYHMELAIE MPEIy-
3eTHHYKE aKTUBHOCTH eHa. J[oOMjeHH pe3yiraTd yka3yjy Ha TO Ja je mpemMa CBOM
3Ha4ajy OBaj MOTHB Y CAMOM BPXYy MOTHBA TIpEIy3e€THHIIA, Ka0 U TO Aa je oJ HajBeher
peNaTUBHOT 3HAauaja 3a Mpey3eTHHIe cTapocTu 26-45 roamHa. Mako ytephene pa-
3JIUKE y TOjeIUHAM CITydajeBHMa HE TMOKa3yjy CTaTUCTHYKY 3Ha4dajHOCT (3a ImiTa ce
Y3pOK MPEno3Haje y Mamb0j BETHUMHH Y30pKa), OBE pa3jiiKe y 3HAUajy MOjeAUHHX MO-
THBA jecy y IPETHOCTAaBJbEHOM CMepy LITO oxpabpyje JeMMHYHO MpuXBaTame aehu-
HHMCAaHMX XHMIIOTE3a, KA0 M HACTABaK UCTPaXKUBAba Y Ne(UHUCAHOM CMEpY.



