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Abstract

Participation of women in enterpreneurial activity is lower than in men. The gender
gap in entrepreneurial preferences may be affected by a large number of very different
factors. This study is focused on examining the impact of a large number of different
factors on preferences of women and men towards entrepreneurship. The aim of this
study was to identify the factors that have a dominant influence on the preferences of
men and women towards entrepreneurship, and to propose measures that may increase
entrepreneurial tendencies and entrepreneurship development. The initial assumption of
this paper was that the preferences of women towards entrepreneurship is lower than the
preferences of men, that the dominant influence on gender gap is the women’s great
aversion to risk, as well as a large number of barriers in capital provision women face as
compared to men. The analysis was conducted on a sample of 1,000 people in Serbia.
The study had two phases. In the first phase, we identified seven factors which have the
greatest impact on the preferences of the population towards entrepreneurship. Then,
using the methods of logistic regression, we analysed the influence of each of them to
entrepreneurial preferences. It was shown that the greatest and statistically significant
impact on the gender gap in the entrepreneurial preferences of the population in Serbia
are the following factors: different possibilities of women and men in obtaining a start-
up capital, different opportunities for women and men in finding jobs, different risk
appetites of women and men and a greater burden on women's family responsibilities.

Key words: Entrepreneurship, Entrepreneurial Preferences, Gender Gap, Logistic
regression.

HPE®EPEHIUJE KA CAMO3AINIOII/bABABY
N OPEAYZETHULITBY Y PENNIYBJIMIU CPBUJU:
PO/THA AHAJIN3A

AncTpaxkT

VYuemwhe npeny3eTHHYKUX aKTHBHOCTH JK€HA, Ka0 U CKIOHOCTHU JK€Ha Ka Tpeny-
3eTHHIITBY M CAMO3aI0IJbaBatby, 3HATHO Cy MamH y nopelemy ca mynikapuuma. Ha
POMHM ja3 y MPeAy3eTHUIKUM CKIOHOCTHMA MOJKe Jla yTUIe BeJIHKu Opoj dakropa. ¥
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OBOM pajly BPIICHO j€ HCIIUTHUBAE YTUIIaja BEJMKOT Opoja pa3nuuuTux (akropa Ha
npedepeHnyje xKeHa W MyIIKapana Ka Hpexy3eTHHIITBY. Lluse pama Omo je nma ce
uAeHTH(UKY]y (GaKTOpH KOjU MMajy AOMHMHAHTAH yTHUIIA] Ha mpedepeHluje *KeHa U
MyIIKapana Ka Mpely3eTHUINTBY U Ja ce MPEeUIOKEe Mepe KOjuMa ce MOXKE YTHLATH
Ha noBehame Nnpeny3eTHHIKHX CKIIOHOCTH U pa3Boj Npeay3eTHHIITBA. [loa3Ha nper-
MOCTaBKa pajia Omia je 1a Cy CKIOHOCTH JKeHa Ka MpeIy3eTHUIITBY Mame y OJHOCY
Ha CKJIOHOCTH MYIIKapalla U Ja Ha POJHU ja3 JOMHHAHTAaH YTHUIAj UMajy Mama CKJIO-
HOCT Ka pHU3HKY, KOja je KapaKTepUCTH4YHa 3a jXeHe, U Behu Opoj Gapujepa y obe3be-
hewy kanmrTama, Ha KOje Hamiase KeHe y mopehemy ca Mymkapuuma. AHanm3a je
crpoBejieHa Ha y30pKy ox 1000 cranoBHuka y Cp6uju. McrpaxuBame je Maio 1Be
¢aze. Y mpBoj dasu, nnentudukosaHo je 7 daxropa, Koju UMajy HajBehn yTumaj Ha
npedepeHnyrje CTAaHOBHHUILITBA TPEMa MPEAY3eTHUIITBY. 3aTUM je, IPUMEHOM METO/a
JIOTHCTHYKE PETPecHje aHAIM3UpaH YTUIa] CBAKOT O HaBeAeHHX 7 (akropa Ha mpe-
Jy3eTHUUYKE CKJIOHOCTH MyIIKapana u skeHa y CpOuju. ITokasaHo je 1a CTaTHCTHYKU
3HAYajaH, NCTOBpEeMEHO U HajBehy, yTHIaj Ha POJHU ja3 y MPEAy3eTHHIKUM CKJIOHO-
cTUMa cTaHOBHUINTBA y CpOHjU MMajy: pa3nuduTe MOryhHOCTH XKeHa U MyIIKapamna y
Cpbuju y npubaBibarky MOYETHOT KamnuTaja, Ipyradnje MOTyhHOCTH eHa W MYILIKa-
paua cImYHuX KBadu(UKaIyja y IpOHAIAXKEHY IMOCIOBa U U3rpallbH A00pe Kapuje-
pe, pa3nuuuTe CKIOHOCTH XKeHa U Mymukapana y Cpouju ka pusuky, kao u Beha omnre-
peheHocT keHa HOpOAUYHUM 00aBe3aMa 1 HEeroM Jelie.

Kiby4yne peun: mpemy3eTHHIITBO, IpeIy3eTHHYKE CKIOHOCTH (pedepeHnuje),

POIHH ja3, JOTUCTHYKA PErpecH;ja.

INTRODUCTION

In recent years, one of significant driving forces of the global
economy becomes entrepreneurship. Entrepreneurship has a great importance
for economic development and national competitiveness because most
countries in the world invest various efforts to encourage entrepreneurial
activity. One of the most important groups of measures is to encourage
entrepreneurial initiatives and increase population preference towards
entrepreneurship and self-employment (Ivanovi¢-Djuki¢ et al., 2015).
However, as population preferences towards entrepreneurship can be affected
by a huge number of factors, a unique policy that may affect the preferences
of population is not yet developed (Verheul et al., 2011; Startien &
Remeikien, 2008).

In Serbia, that issue is further complicated by differences in the
behavior of men and women who are extremely stressed, so the preferences
of women towards entrepreneurship are far less than the preferences of men
(Ivanovi¢-Djuki¢ et al., 2015). Less tendency of women to entrepreneurship
and self-employment is influenced by many external factors such as the
presence of gender stereotypes, traditions and cultural clichés and similar,
which still favor the role of women as mothers and homemakers (Verheul et
al., 2006). There is a large number of family responsibilities, which are still
mainly done by them, leaving less time for women compared to men to
engage in starting and developing their own business. In addition, the low
level of job awareness, lack of autonomy in decision-making, characteristics
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of the national culture, etc. influence the tendency of women in Serbia to start
their own business (Popovi¢-Panti¢, 2014). In addition to external factors, a
large number of individual factors affecys the differences in the preferences
of men and women towards entrepreneurship and self-employment
(Vereshchagina & Hugo, 2009; Tominc & Rebernik, 2006).

Since it has not been empirically proven which of these factors
determines the preferences of population toward entrepreneurship, the
subject of this paper will be to investigate the influence of a certain group
of external and internal factors through a comparative analysis of
entrepreneurial propensity of men and women in Serbia, on the sample of
1000 people. The aim of this paper is to identify the factors that have a
statistically significant impact on the preferences of women and men in
Serbia to entrepreneurship and self-employment and to propose measures
that may affect increasing preference towards women entrepreneurship, and
to encourage entrepreneurship development.

LITERATURE REVIEW

Population preferences towards entrepreneurship can be influenced
by many factors. Numerous studies, especially in developed market
economies, indicate that the motivators for starting a new business are
numerous, among which the following dominate: a desire for independence,
striving for self-realization and personal achievement (Lee & Stearns, 2012).
Lee and Stearns (2012) point out a few motivating factors which are
important motivators for starting a new business: autonomy and
independence (for example, the ability to make business decisions, individual
liberty and security), external perception of entrepreneurs (increase revenues
and profits, providing a more comfortable life, increasing profits, maximizing
rate of business growth), safety and welfare of the family (family benefit,
commitment to family, securing a better future for children, acquiring funds
for retirement), as well as motivators that come from internal needs
(responding to a challenge, provide personal growth, public recognition,
profession improvement, ensuring success) (Lewis, 2006). Storey and Greene
explained that the preferences of the population towards entrepreneurship are
associated with some individual characteristics such as: age, education,
experience in the field of entrepreneurship, management experience, personal
characteristics of the individual and other (Storey & Greene, 2010). A very
important factor which influences entrepreneurial preferences is the personal
characteristics of individuals. A lot of authors studied the influence of
personal characteristics on the preferences towards entrepreneurship. Those
individuals characterized by need for success, internal locus of control,
innovation, positive attitude to uncertainty, tendency to accept risk are
likely to prefer entrepreneurial activities (Verheul et al., 2011; Booth &
Patrick, 2009; Cramer et al., 2002).
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Except the internal factors affecting population preferences towards
entrepreneurship, a huge number of external factors have some influence
(Paunovi¢, 2012). The influence of external factors on entrepreneurial
tendencies was studied by a large number of scientists. They separate very
different factors from external environment, which can be stimulus or
limitation of entrepreneurial behavior. Some of the external factors which
should be meet in literature are: the possibility of providing a start-up capital
(Stefanovi¢ et al., 2015), presence of administrative procedures (Stefanovi¢ et
al., 2013), market access (Fletcher, 2006), presence of information about
market opportunities, standards and regulations and so on.

Although the rights of men and women are equal and guaranteed
by law in most developed economies, the impact of external factors can
have a different effect on the preferences about men and women towards
entrepreneurship. In the past, women tended to be a discriminated social
group (women climb the career ladder less, and their wages are often
lower than those of men, even if they do the same work), resulting in the
lack of women in the labor market.

Also there is a significant gender gap in entrepreneurship. A higher
percentage of men are involved in entrepreneurial activity than women and
this applies not only to developing countries but also in developed countries
(Klapper & Parker, 2010). Men are more likely to engage in the
establishment of new enterprises (Delmar & Davidsson, 2000; Langovitz &
Minniti, 2007) and are more numerous in establishing business ownership
when compared with women. Women often face serious obstacles when
starting a business than men and this is one of the causes of the gender gap in
entrepreneurship (Startien, Remeikien, 2008). Klapper and Parker (2010) on
the basis of the survey conclude that the gap in the field of entrepreneurship
cannot explain the explicit discrimination in laws and regulations, but can
partly be explained by the factors of the business environment. In particular, a
limited women's access to external sources of financing can inhibit the
formation of business, because external funding is an important factor for the
acceptance of new ventures. Therefore, the impression is that external factors
contribute significantly to the gender gap in entrepreneurship (Welter &
Smallbone, 2003). In Serbia, a particularly non stimulating effect on the
development of women's entrepreneurship has an adverse socio-economic
environment. In fact, with the unfavorable economic conditions, which
follow trends of postponed and difficult transition in Serbia and from a few
years ago the effects of the global economic crisis, as an aggravating factor
for female entrepreneurship there is also significant gender inequality which
acting as a barrier for getting into entrepreneurship and later in the leadership
and work development (Babovi¢, 2012). Women usually have modest funds
to start a private business, access to capital markets is difficult and their
conditions for granting loans are very unfavorable and gender-sensitive. This
unfavorable business environment is perceived in many other aspects: lack of
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incentives for entrepreneurship, insufficient focus on entrepreneurship in
educational institutions, creation of a favorable image of entrepreneurs in a
society and so on. Furthermore, the fact is that female entrepreneurs are more
burdened by housework and children rising than men, in a way that limits
their involvement in entrepreneurial business and effort of labor intensity in
their business, and so the private businesses of women recorded lower
growth rates compared to the male private businesses (Babovi¢, 2012).

Mueller and Thomas (2001) explain that the gender gap in
entrepreneurship tendency does not affect internal and external factors
alone, but certain combinations of factors do. Similar views are represented
by Werner and Jarosch (2011), with empirical research on a sample of 5541
women and 4449 men from 36 countries, by examining the influence of
individual entrepreneurial tendencies, and creating the so-called IEA
standards. IEA measure includes eight personality traits that can be
matched with the tasks of entrepreneurs in the early stages of the
entrepreneurial process: autonomy (independence in work), tendency to
accept risk, innovation, proactivity, competitiveness, general optimism,
general self-efficiency, and internal locus of control. With the application
of logistic regression they show that the chosen set of factors is not gender
sensitive and does not have a crucial influence on entrepreneurial
inclinations. On the other hand they show that some individual features
have a significant impact on the gender gap in entrepreneurial inclinations.

Because so far there is no serious empirical evidence about the factors
which predominantly affect the preferences of women and men towards
entrepreneurship, as well as on the gap that occurs in entrepreneurial
affinities, on a sample of 1,000 people in Serbia the effect of the selected
group of internal and external factors was analyzed on a sample of 1,000
people in Serbia. First, the group of 100 randomly selected respondents was
asked to determine 10 out of 50 different factors already encountered in the
literature, which in their opinion have the greatest influence on preferences
for entrepreneurship. In further research, we identified seven factors that men
and women considered crucial for starting their own business and then
implemented the second phase of the research. At this stage of research on a
representative sample, we conducted a comparative analysis of the
significance of selected factors in men and women.

HYPOTHESES AND RESEARCH METHODOLOGY

In order to verify what the preferences of the population in Republic
of Serbia towards entrepreneurship are, we examined their attitudes
towards employment or self-employment and starting their own business.
The data collection was done by interviewing the population in the
Republic of Serbia, aged between 18 and 65 years by questionnaires. This
research was preceded by a preliminary research conducted by forming a
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pilot sample of 100 subjects who were selected randomly through the
territory of the Republic of Serbia. The objective of the pilot sample was to
identify the factors that predominantly affect the determination of the
population for starting their own business. The pilot sample consisted of 50
male and 50 female subjects. The research was conducted in 2015. Based
on the pilot sample results, we identified seven key factors that the greatest
number of the respondents took as the most influential in starting their own
businesses. In the first half of 2016, the second phase of the research was
carried out, during which 1000 citizens of the Republic of Serbia were
surveyed. From these 1,000 questionnaires were distributed, 951 returned
questionnaires were useful, while 49 questionnaires were rejected because
of deficiencies and incomplete answers.

The questionnaire consisted of two parts. The first part of the
questionnaire consisted of questions related to the general information
about the respondents: age, current sources of income, level of education,
current status of the respondents, and previous experience of subjects in the
field of entrepreneurship. The second part of the questionnaire included
questions related to testing the preference of the residents to employment
and self-employment, entrepreneurship and factors that influence these
preferences.

When it comes to the age structure of the respondents, the situation
is as following: the respondents aged 25 years made 16.7% of the sample,
the respondents aged 26-35 years - 25.6%, the respondents aged 36-45
years - 27%, and the respondents older than 45 years - 30.7% of the sample.
In terms of educational structure, 24% of the respondents have primary
education, 45% medium, high or higher - 12% of the respondents, and
other - 25% of the respondents. From the standpoint of work opportunities
and activities, the largest share of workers was 30.6% of the sample,
followed by the unemployed and entrepreneurs by 19.1%, 16.8% of
students, managers 9.6%, and others 4.8%. Regarding the experience in the
field of entrepreneurship, the largest share was of those respondents who
have never thought about entrepreneurship - 28.6%, followed by the
respondents who were thinking about it, but did nothing - 23.4%, while
6.6% of the respondents thought about entrepreneurship, but gave up.
Further, in the sample there were 5.3% potential entrepreneurs who are
working on starting their own business, 5.8% of the respondents accounted
for the entrepreneurs who have just started up their own business, 6.3% of
the entrepreneurs who founded the store in the past three years and still
work, 5.9% were the entrepreneurs who have opened the store for more
than three years and are still working, and 8.6% are the entrepreneurs who
have continued the family business. At the end, former entrepreneurs who
in the past had their own company, but it was liquidated in the meantime
made up 9.5% of the respondents. In the sample only 9% of the
respondents have previous management experience, of which 11% were
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former managers at a top management position, 13% were middle
managers and 76% were operational managers.

A starting hypothesis of this research is that the inhabitants of the
Republic of Serbia, especially women, prefer employment more than self-
employment and development of their own business, as well that the
entrepreneurial qualities are greatly influenced by the factors of internal
and external nature. Having regard to the stated, we have formulated the
following research hypotheses:

H1 There is a pronounced gender gap in the preferences of the
population in Serbia to entrepreneurship and self-employment.

H2 A number of barriers for women in Serbia in providing start up
capital is an external factor that has the greatest impact on the gap in
preferences of men and women towards entrepreneurship in Serbia.

H3 Less tendency to risk in women is an internal factor that mostly
influences the gap in the preferences of men and women towards
entrepreneurship in Serbia

For analysis, we used indicators of descriptive statistics and logistic
regession. In doing comparative analysis of the factors that have big
influence on orientation to start their own business, we have formulated two
models of logistic regression, for men and women.

RESEARCH RESULTS

The survey data show that 53.2% of the respondents would prefer to
work for others than start their own bussiness. This tendency is particularly
pronounced for females. Of the total surveyed women, even 72.9% would
rather seek employment in an existing company than start their own
business, which only 27.1% of the women strives for. In contrast, the
Republic of Serbia males prefer self-employment. Of the total of the polled
men, 51.6% of the respondents prefer self-employment in respect to the
employment in an existing businesses, while hiring preference have 48.4%
of the men surveyed. In this way we have proved our initial hypothesis that
there is a pronounced gender gap in preferences of the population in Serbia
towards entrepreneurship and self-employment.

Table 1 The respondents orientation regarding the type of work engagement

Type of work engagement Total Men Women
Employment 57,1 48,4 72,9
Self employment 429 51,6 271
Total 100,0 100,0 100,0

Source: Authors

In order to test the hypotheses H2 and H3 by using logistic regression,
we have formulated two regression models for men and women. For the
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dependent variable we took the orientation of participants regarding
employment or self-employment (has a character of binomial variable, O -
employment and 1 - self-employment), which was observed in function of
independent variables. First, we checked the performance of the model
through the Omnibus Tests of Model Coefficients that represent a test of
goodness of fit. For both, men and women we got value Sig. less than 0.05,
and accordingly, models as such with appropriate independent variable, are
adequate. Another validation of the model is the Hosmer and Lemeshow test.
Indicators chi-square for two models, as well as appropriate significances,
suggest that models faithfully represent the observed phenomena.

Table 2 Model Summary

Women Men
-2 Log Cox & Nagelkerke R -2Log Cox & Nagelkerke
likelihood  SnellR Square  likelihood Snell R R Square
Step Square Square
1 419.069 0.247 0.354 422.241* 0.393 0.525
Source: Authors

The data in Table 2 Cox & Snell R Square and Nagelkerke R Square,
as pseudo indicators of the coefficient of determination values indicates that
the model explains between 25.2 and 35.9% of the total variance of
dependent variable for women, while for men between 39.3 and 52.5% of
total variability is explained with the model.

Table 3 Classification

Observed Women Men
Employment Percentage  Employment Percentage
Employed Selfempl. Correct Employed Selfempl. Correct

Employment Employed 299 25 92.3 155 64 70.8
Selfempl. 74 58 439 40 221 84.7
Overall Per. 78.3 78.3

Source: Authors

Based on data from Table 3 Classification, we find that the model
correctly classified 78.3% of the women and the same percentage of men.

Data about contribution and importance of each variable can be found
in Table 4. The results of applying the Wald's test are given in column Wald,
and in Column Sig. are the values that indicate that this variable significantly
contributes to the predictive capabilities of the model. About preferences of
women and men in Serbia and whether they would rather work for an
employer or started their own business, based on the data from Table 4, we
find that the main factors that dictate this preference in women are:
possibility of providing start up capital (access to financing resources),
propensity for risk, age, level of education and management experience, but
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the impact of other factors was not statistically significant. For men, we find
that the propensity for entrepreneurship is affected by the possibility of
providing funding for job starting, risk appetite, interest, management
experience and entrepreneurial orientation of parents.

According to the results from Table 4, we found that among the
respondents, both male and female, there is a direct and statistically
important link between the possibility of obtaining the initial capital and
decision to start their own business. The respondents who pleaded that
finances are not a major problem in starting their own business, more easily
decided to initiate it and vice versa. At the same time this is a factor which
the pilot study identifies as the most important for starting one’s own
business. An interesting fact is that in men the conditionality of decisions
related to starting their own business is not as emphatically associated with
the possibility to obtain a start-up capital, as is it the case with women. This
points to the fact that women have much more difficulties to provide the
initial capital to start a business.

For the decision to start their own business, an important influence
has the experience of the respondents which they had as managers.
Specifically, the sample shows that about 4% of women and 14% of men
had some kind of management experience. Between the commitment to
own business and managerial experience a direct relationship exists, and
it is especially expressed in women. The probability to start their own
business in women who had some management experience is six times
higher than in women who did not have that experience, while in men the
likelihood is only 2.5 times.

Between the risk preferences and decisions to start their own
business there is an inverse relationship. In other words, if the risk appetite
of the respondents increases, there is a smaller probability that they will
decide to start their own business. Based on the results shown in Table. 4,
we see that for the respondents characterized by a higher risk appetite, it is
10 times more likely to start their own business than those characterized by
the smallest risk appetite. Our research has shown that women risk aversion
is far greater compared to men, which is one of the key internal factors that
have affected lower preferences of women towards entrepreneurship.

For women, the level of education is a factor that significantly
influences the decision to start their own business. Between the level of
education and orientation to start their own business there is a direct link,
and if the level of education of women in Serbia is higher, it is more
likely that they will start a private business, and vice versa. So we have
the probability that a woman with a university degree can start her own
business, which is 3.2 times higher than women with primary education.
Concerning relationship between the level of education and tendencies
towards a private business for men, unlike women, there is an inverse
dependence. Specifically, if the educational level is higher, there is less
preferences for starting their own business. It is particularly interesting
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that the category of men with a secondary education level, where it is the
situation that these men are 3.7 times more willling to start their own
business than the men with primary education, while the chance of starting
their own business in the category of high educated men is identical to the
men with primary school. Even less likely to start their own business are
the men with higher education compared to the university-educated men.

Regarding age, it significantly affects the entrepreneurial tendencies in
women. The increase in the age of women respondents reduces likelihood for
starting their own business, and vice versa. With each year of age, the
probability to have an affirmative answer of respondents they would rather
start their own business than to work for another, declines for 3.6% (1 / 0.965
=1.036).

According to the sample, we find that there is a direct connection
between the orientation to start their own business and the fact that one or
both parents have a Company - own business, and therefore there is a
high chance that some of the respondents starts their own business if there
is already a family tradition in that sense. According to Table. 4, the
likelihood of a positive declaration in terms of starting their own business
for males whose one or both parents have their own business is 70%
higher than in the subjects whose parents do not have their own business.

Table 4 Variables in the Equation Women and Men

Variable Women Men

B Wald  Sig. Exp(B) B Wald  Sig. Exp(B)
FIN 13.107 .000 14.970 .000
FIN(1) 937 4978 .026 2.554 .183 213 .045 .832
FIN(2) 2.242 11.059 .001 9409 1.358 4.242 .039 3.890
FIN(3) 38.223 .000 .998 3.982E16 -43.40 .000 .097 .000
FIN(4) 21.682 .000 .999 2.607E9 -4.799 .000 .054 .008
ADM 3.287 511 3407 422
ADM(1) 251 521 470 1.285 -.315 724 395 730
ADM(2) -465 1.167 .280 .628 .029 .005 .943 1.030
ADM(3) -.265 203 .653 768 1124 7913 .105 3.076
ADM(4) 415 387 534 1.514 22.476 .000 .997 5.771E9
MENE(1) 1.799 29.842 .000 6.042 755 4592 .017 2.470
RISK 17.950 .003 16.015 .003
RISK(1) -967 5.715 .011 380 -.746 4.884 .027 474
RISK(2) -.627 1.680 .095 534 1488 8391 .004 4.426
RISK(3) -.223 210 .047 1.250 20.715 .000 .048 9.920
RISK(4) -17.477 .000 .999 .000 3.653 .000 .954 38.591
EDU 6.558 .011 72.018 .000
EDU(1) 1.120 5.065 .024 1.064 -.348 473 .001 3.706
EDU(2) .185 142 .006 3.203 -1.112 5527 .019 1.040
EDU(3) .966 1.341 .247 380 -1.192 2639 .104 .304
PARB(1) .422 738  .390 1.525 103 9.058 .009 1.709
AGE -.036 13.480 .012 965 -.033 2875 .149 967
Constant -.673 1498 221 510 1628 6.138 .013 5.093

Source: Authors
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CONCLUSION

Based on the above, it can be concluded that the preferences of
men and women towards entrepreneurship is caused by the action of a
large number of external and internal factors. Previous studies do not
provide evidence which factors determine the dominant preferences of
men and women towards entrepreneurship. In this paper, empirical
research on a sample of 1000 inhabitants of the Republic of Serbia was
made to investigate the influence of external and internal factors on
entrepreneurial behavior for men and women.

First, in the population survey it was proved that there is a gender
gap in entrepreneurial preferences of the population in Serbia. Unlike the
men whose preferences toward entrepreneurship-self-employment (51.6%)
are consistent with the preferences towards employment, the tendency of
the women to entrepreneurship (27.1%) is much lower than the preferences
towards employment (72.9%). In other words, the preferences of men in
Serbia towards entrepreneurship are almost two times higher compared to
the preferences of women.

Since there are many different theory explanations about the factors
that could affect the preferences of people towards self-employment and
entrepreneurship, but there is no reliable empirical evidence, this paper
conducted an empirical research to examine what factors influence the
dominant preferences of men and women towards entrepreneurship and
self-employment.

A pilot study was first performed on a sample of 100 respondents.
Respondents were offered 50 determinants of entrepreneurial behavior
encountered in literature, so they can extract those who are most important
to them. Based on the results, 7 key factors were obtained: possibility of
capital raising, administrative procedure, age, education, previous
entrepreneurial experience and experience in management. Then, by using
the logistic regression method, the impact of each of these factors on the
preferences of men and women towards entrepreneurship was tested. It is
proved that the factor that has the greatest impact on preferences of men
and women towards entrepreneurship is the ability to obtain the capital to
start business. The great impact of this factor can be explained by the fact
that the conditions for obtaining loans from banks for beginners in Serbia
are very unfavorable, beside the relatively low standard of living, so the
population does not have significant sums of private savings that can be
used to start a business. This problem can be solved by providing (offering)
various forms of financial incentives by the state, by giving irrevocable
start up loans or with favorable sources of financing for beginners.

It is interesting that this factor has a far greater impact on women's
preferences in relation to the preferences of men. This can be explained
by the presence of certain forms of discrimination against women in
granting favorable sources of financing (as surveys in Serbia show), as
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well as the fact that Serbian women have on average less capital compared
to men. This problem solving requires much more work on the establishment
of gender equality (in a family, in organizations and society in general) and
work towards the elimination of all forms of gender discrimination. Also, it
was shown that a factor that has a major effect on the gender gap in
entrepreneurial inclinations is the level of education. In men, the increasing
level of education reduces preferences towards entrepreneurship, while for
women it is the opposite. This can be explained by the fact that men in
Serbia have much more chance of finding a good job and making progress
in the field than women, so highly educated men prefer to try finding work
in the existing organizations. Unlike these, for highly educated women in
Serbia it is extremely difficult to build a good career, so they prefer to start
their own business where they can make maximum use of their knowledge
and ability and acquire income they deserve. This situation can be explained
by the fact that in Serbia, women are still a very discriminated group, much
harder than men get jobs in existing organizations, tend to thrive, and are
often paid less than men for the same jobs. There are many reasons for it.
Women in Serbia are much more burdened with responsibilities for children
and family than men. At one side it leaves them less time to devote to the
development of their knowledge and skills, and on other hand it causes
more frequent absence from work (especially for children) and by that they
become the less attractive group for employers (particularly for responsible
and well-paid jobs). To solve this problem it is necessary to provide a much
larger number of supporting forms for women, and work on improving the
awareness and culture towards greater involvement and engagement of men
in taking over family responsibilities and for childcare.

Besides these, a very significant impact on the differences in the
preferences of men and women towards entrepreneurship has the propensity
for risk. Our research has shown that the people characterized by a greater
propensity for risk are 10 times more likely to start their own business
compared to the people characterized by risk aversion. As women in Serbia
are characterized by a much higher risk aversion, their inclination towards
entrepreneurship and starting their own business are far lower. One of the
causes for high risk aversion, which carries the entrepreneurial business, is
the inability to estimate the idea justification to start up the business. More
specifically, many people do not have sufficient knowledge of economics
to investigate the market, predict potential revenues, expenses, investments
and evaluate the potential risk that a particular job involves. A low level of
possibility awareness that their own business carries and disability to estimate
the risk associated with it, deducted many people in the beginning from
entrepreneurship (they do not think about it or very easy give up from any
idea for a new business). One of the causes is partly a large degree of
instability in the macroeconomic environment in Serbia. To alleviate this
problem it is necessary to primarily increase economic and political stability
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in the country. Also it is necessary to implement a large number of measures
for entrepreneurship promoting in order to raise the population's awareness
about the opportunities it brings. Most important is the implementation of
various educational programs (both through the formal education system, as
well as in form of various informal methods) that can help people to better
recognize the benefits from the market as potential ideas for new businesses
and to help them evaluate the risks they carry.

On the preferences of women towards entrepreneurship a significant
influence has their age. Younger women are opting to start their own
business more often than older. This can be explained by the fact that older
women are at a much greater extent burdened with family responsibilities,
care about children, which leaves them less time and opportunity to start and
run their own business. This problem can be mitigated with the establishment
of a large number of institutions for child care and greater involvement of
men in family responsibilities.

A significant influence on entrepreneurial inclinations also has the
previous managerial and entrepreneurial experience which can be explained
by the fact that people who have been responsible for some decisions
independently in the past, later more easily accept responsibility for their own
business. Managerial experience provides an opportunity for individuals to
recognize the chances of environment more easily and successfully manage
their own business, because they have certain knowledge and experience in
working with people, in work organization, etc. Also, they are often very
familiar with a particular industry so it is easier to decide to start their own
business. Our research has shown that the impact of management experience
in preferences towards entrepreneurship is larger in women than in men,
which can be partly explained by the fact that a much larger proportion of
men in the sample had previous managerial experience than women, so
this factor is not gender sensitive. A similar influence has previous
entrepreneurial experience. Especially interesting is the result of research that
the entrepreneurial background of parents has a positive effect on
entrepreneurial inclinations and it is particularly marked in men. In other
words, encouraging of entrepreneurship development in current period
indirectly can contribute to increased entrepreneurial inclinations of the
population in Serbia in the future.
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MPE®EPEHIAJE KA CAMO3AMNOIIbABAKY
W MPEXY3ETHULITBY Y PENNYBJIULA CPEAJU:
POJTHA AHAJIM3A

Maja UBanoBuh-Bykuh, Bunko Jlenojesuh
Vuusepsuret y Humy, Exonomcku dakymirer, Hum, Cp6uja

Pe3ume

Tocnenmux rommHa cBe Behm Opoj 3eMapa cBera mMocBehyje MaXmy pasBojy
JKEHCKOT TPETy3eTHUIITBA 300T OTPOMHOT' €KOHOMCKOT M COLIMjaJIHOT 3Ha4aja KOjH OHO
nma. U mopern Tora, ydemhe npemy3eTHHYKHX aKTHBHOCTH JKEHA, KaO0 M CKIOHOCTH
JKeHa Ka IpeIy3eTHHUIITBY U CaMO3aloNubaBarmby, 3HATHO Cy MamH y nopehemy ca My-
mKkapiuma. Ha ponmHu ja3 y mpemy3eTHHYKHM CKJIOHOCTHMAa MOXKE 1a yTHYe BEIHKU
0poj BeoMa pa3IMuUThX (akTopa.

VY nureparypu ce cpehy pasnmuunta TeopHjcka o0jallmbema 0 TOME Kako MOjeTuHE
rpyne (akropa yTHdy Ha Npeay3eTHHYKE CKIOHOCTH JKeHa M Mylikapaua. Ha ocHOBY
nperiesia JUTePaType, y paay je U3BOjeH U 00jallmbeH BEIMKH Opoj pakTopa Koju Mory
YTHLIATH Ha POJHH ja3 y Ipemy3eTHHYKNM npedepenimjama. Heku ox dakTopa koju ce
Hajuemrhe HaBoje y JUTEpPaTypu Cy: OJHOC IPEMa HEH3BECHOCTH, CKJIOHOCT Ka
NpUXBaTamkby PH3HKA, JKeJba 33 HE3aBUCHOIINY M TEXHba 33 CaMOOCTBapemeM, oTpeda
3a yCIIeXoM, JIOKyC KOHTpoje, motpeba 3a 00e30ehemeM CHIypHOCTH U JT0OpOOHTH
HOPOJIMIIE, CTAPOCT, 00pa30Bambe, UCKYCTBO Y 00JACTH IPEeIy3eTHHINTBA, MEHAIEPCKO
HCKYCTBO, HEMTOBOJFHH]H TOJIOKA] JKCHA Ha TPXKUINTY paja (300r Kora ce cyouaBajy ca
030MJBHUJUM TIpenpeKaMa IPHIMKOM MOKpeTama OHW3HMCa), MOCEH0Bambe CKPOMHHjUX
COTICTBEHHUX CPEJICTBA OJ] MyIIKapalia Koja MOy HCKOPUCTHTH Kao ITOYETHHU KaluTai 3a
MOKPETAE CONCTBEHOT MOCIA, HEMOBOJLHU]H TIOJIOXKAj HA TPXKUIITY KanuTana (Biajaajy
KIIMIIEH Jia Cy JKeHe Mame ycIenHe y nociy), Beha onrepeheHoct kyhHuM nocioBuma
Y OZirajareM Jelie 071 MyIIKapara 1 Cil.

ITomro no caga Hema O30MJPHUX EMIIMPHJCKHX JOKa3za O TOME KOjH (akTopH
JOMHHAHTHO YTHYYy Ha TpedepeHije »KeHa U MyIiKapana Ka npeIy3eTHHILITBY, Kao 1
Ha ja3 KOjH ce jaBJba y MPEOy3eTHHUKHM aHHUTETHMA, MH CMO Ha y30pKy ox 1000
craHoBHHKA y CpOMju aHaIM3Upaid NEjCTBO M3a0paHe Tpyle MHTEPHUX U EKCTEPHHX
¢axropa. Hajrpe je rpynu ox 100 ciydajHo omaOpaHuX MCIUTaHMKA TMOHYheHO aa ce
ompenmenu 3a 10 ox 50 pazmuuntux ¢axropa Koju ce cpehy y mureparypu, a Koju 1o
BUXOBOM MHUIIUbEHY MMajy HajBehn yTHIA] Ha CKIOHOCTH MpeMa MPeay3eTHUIITBY. Y
JlaJbeM TOKY MCTpaXKUBabha WICHTH(HKOBAIM cMOo 7 (akTopa (TocTymHocT u3Bopa (hu-
HaHCHpamwa, CKIOHOCT TIpeMa PU3KKY, OJHOC MPeMa HEHU3BECHOCTH, MPETXOJIHO MeHa-
JEPCKO MCKYCTBO, MOPOAMYHO MPEAY3eTHUYKO HCKYCTBO, CTEHEH 00pasoBama, CTa-
pOCT), KOje MyIIKapIy ¥ jKeHe CMaTpajy MPecyJHUM 3a OTIIOYHIbAhE COIICTBEHOT OU3-
HICA, U CIIPOBENHN APYTY (ha3zy UCTpakuBama. Y OBOj (a3l UCTpaKUBamka Ha PENPE3eH-
TATMBHOM Y30PKYy CIIPOBENH CMO KOMIIApaTHBHY aHAIM3y 3HAYajHOCTH OfabpaHuX
(axropa Kon MymIKapana u xeHa. [I[pUMeHOM MeTo/ia IECKPUNITHBHE CTATUCTHKE U JIO-
THCTHYKE PErpecHje aHaJIM3HMpaH je yTHIIAj CBAKOT Of HaBeAeHHX 7 dakropa Ha mpe-
Jy3eTHUUKE CKJIOHOCTH MyIIKapara u xeHa y Cpouju.

[TokaszaHo je #a CTAaTMCTHYKH 3HauajaH, M TO HajBehu, yTuuaj Ha poaHu ja3 y mpe-
Jy3eTHUUKHM CKJIOHOCTHMa CTaHOBHHINTBA y CpOmjm MMajy: pasnmuaure mMoryhHocTH
JKeHa 1 Mymikapana y Cpouju y npnbapibamy MOYETHOT KalHTala, Apyradnje MoryhHo-
CTH ’KeHa M MyIIKapana CIMYHMX KBalM(UKAIMja y HpOHANKEHY MOCIOBA U H3-
rpaamu no0pe Kapujepe y moctojehiM opraHn3anujaMa, pa3InanTe CKIOHOCTH JKEHa U
Mmymikapana y Cpoujn ka pusuky, kao u Beha onrepeheHocT skeHa mopoguaHIM 00a-
Be3aMa U HeroM JIelie.
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Jla 6u ce OTKIOHHO POAHHM ja3, NMPEIJIOKEHEe Cy oxapeheHe Mepe CcTBapaoluMa
MaKpOEKOHOMCKE MOJHTHKE. [la O ce OTKIOHHIIE HEjeIHAKOCTH BE3aHe 3a MOJI0XKaj
JKeHa Ha TPXKMINTY KalWTana, Ap)KaBa MO)Ke MOHYIWTH PasiIMIuTe O00NMKe (HHAHCH]-
CKHX IOJCTHIIaja HAMEHCHUX HCKJBYYHBO XeHaMma (y OOJIMKY OeCIoBpaTHHX KpeIauTa
WM TOBOJFHUX M3BOpa (MHAHCHpama 3a movyeTHuke). Takole, moTpeGHO je MHOTO BU-
IIIe AT Ha yCIIOCTaBJbarby POJHE PAaBHOIPABHOCTH (y MOPOIMIIH, y OpraHM3aIijaMa
Uy IpYLITBY y LEIHHN) U HCKOPEHUBABY CBAKOT 00JIMKA poIHe AuckpuMuHamyje. [1o-
TpeOHO je 00e30eautu MHOrO Behu Opoj oOyMKa MOAPIIKE KEHaMa, Kao M PaIuTH Ha
IPOMEHHN CBECTH M KYyJIType y IpaBIly Beher ykibydnBama 1 aHTaXoBarba MylIKapana y
npey3uMamy MOPOANYHHUX 00aBe3a U OpHre O Jenu.

Takobe, HeonxoaHO je crpoBolerme BenmuKor Opoja Mepa Ha MPOMOBHCARKY TPEIy-
3ETHHIITBA KaKo OM Cce MOJHIJIa CBECT CTAHOBHUINTBA O MOIyHOCTHMA KOje OHO HOCH.
W najOutHyje je crpoBoheme pa3IMInNTUX eIyKaTHBHHUX HporpaMa (Kako Kpo3 CHCTEM
(hopmatHOT 006pa30Bamka TaKo U 'y OOJHMKY Pa3IMIUTUX HEHOPMATHUX METOMa) KOjH MO-
Ty JbyZMa TIOMONM J1a JIaKIIe Mpero3Hajy MOBOJFHOCTU Ca TPIKUIITA Kao MOTEHIHjall-
HHUX UJieja 32 HOBE II0CJIOBE, Kao U JIa UM IIOMOTHY [1a IPOLIEHE PH3UK KOjU OHE HOCe.



