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Abstract

The focus of the research presented in the paper is the method for evaluating and
assessing tourism events and its applicability which is illustrated with the visitors’
assessment of the Festival of pop music in Vrnjacka Banja (the Festival). The primary
data collected for the purpose of the Festival evaluation were gathered by survey method
on a sample of 200 respondents, who were classified into two groups, locals and other
visitors, and asked to assess the given criteria. The paper aims at using evaluation for
improving the Festival development with the ultimate goal of improving the quality of
the very event, which would influence an increase in the number of visitors to the
Festival, i.e. tourist destination. The research results confirm the employed method to be
useful for the evaluation of tourism events.
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METO/J BPEJHOBAIbA U OHEIbUBAIbA TYPUCTHYKOI'
JOI'ABAJA: CTYAUJA CIIYHAJA GECTHUBAJIA
3ABABHE MY3UKE Y BPIbAYKOJ BAIbA

AncTpakT

VY cpenmmuTy HCTpaXkKMBama OBOT Paja je€ METOJ BPEJHOBAMA M OICHHBAEma TYPH-
CTHUKOT joralaja ¥ merosa MPIMEH/FIBOCT Ha OCHOBY OIleHa roceriana dectrBana 3a-
6aBHe My3uke y Bpmwaukoj bamu. [IpumapHu nojaiy Ha OCHOBY KOjUX j€ W3BPILIEHO Olle-
muBamke DecTrBaa MPUKYIUBEHN CY METOZIOM aHKETHPama Ha y30pKy o 200 ucrmranu-
Ka, KOjH CY TIO/IeJbEHH Ha JIBE TPYIIE — JIOKATHH U OCTAJIN TIOCETHOLH, TIPH YeMY Cy OLCH-H-
Baymm onpehere kpurepujyme. Llwb pana jecte 1a kpo3 eBanyainyjy yHanpeau passoj de-
CTHBaJIA KaKo OW ce M000JBIIA0 KBATUTET caMmor foraljaja, mro Ou yrumano Ha Behy moce-
henoct dectrBana, OAHOCHO TYPUCTHYKE JASCTHHALMje. Pe3ynraTn ncTpaxuBama ykazyjy
Ha TO J1a TOMONy OBOT" METO/1a MOYKEMO OLICHUTH TYPHCTHUKH Jiorahaj.

Kibyune peun: Bpmauka bama, Typuctiuku norabaj, pecruBan, TypucTHIKa
JIECTUHAIIM]a, eBaJTyalluja.
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INTRODUCTION

A tourism event is considered nowadays to be the main means of
attracting visitors and it is justifiably said to be the quickest and most cost-
effective way of building the image of a tourist destination. Events can be
an important tool in creating a positive image of a tourist destination
(Panfiluk, 2015, 1026).

Vrnjacka Banja has the already built and recognizable image at the
tourism market, but the organization of an event such as the Festival of pop
music would certainly contribute to developing a more substantial tourism
offer. Vrnjacka Banja is the largest and most famous spa resort in the
Republic of Serbia. It can pride itself on the 150-year-long tradition of
organized tourism activity. In fact, the process of organized delivery of
medical treatments and tourism services starts with the establishment of the
Founding Endowment Association of Hot Mineral Water in VVrnjci (the first
Tourism Organization at the Balkans) on July 1, 1868 (Julian calendar).

According to the number of visitors, Vinjacka Banja has always been
ranked the first among other Serbian spas, and it has followed Belgrade as
rated the second most visited tourist destination in Serbia. The records in the
numbers of tourists and overnight stays of 163,000 in 1985, i.e. 1,415,000 in
1986, respectively, have not been repeated ever since (Stankovi¢, 2005, 37).
Although the number of tourists increased to 213,194 in 2017, the number
of their overnight stays topping the total of 701,622 is considerably lower
than it used to be (Statistical Office of the Republic of Serbia, 2018, 284).

Events have been given an immense importance ever since the
foundation of the modern spa in Vrmjci. In 1900, Poka P. Jovanovié, the spa
physician, emphasized in his records that ‘Nobody should say that a day in
Banja is too long, as patients should be offered different types of pleasures.
They should be deprived of their worries by organizing various parties, gigs,
games, songs, occasional lottery, shooting, etc., since all this has a beneficial
effect on the soul and the overall body nutrition’ (Vojinovi¢, 2002, 88).

The most important present-day entertainment event and, at the same
time, the most visited one is the international Carnival of Vrnjci (Hrabovski-
Tomi¢ & Milicevi¢, 2012, 763). Another highly frequented event is the Love
Fest, a musical happening that brings together young people both from the
country and abroad. There are also other numerous music and entertainment
events which attract a large number of visitors, such as solo concerts and
festivals of popular and folk music, major live TV events, open-air concerts
of rock singers and rock groups, concerts of folklore ensembles, music and
entertainment shows, carnivals, etc. Beside entertaining events, during the
course of a year and mostly in summer, Vrnjacka Banja hosts hundreds of
cultural events promoting achievements in the fields of literature and art,
theater, film, television, music and fine arts, publishing, museology and other
branches of creativity (Rudji¢anin & Topalovi¢, 2008, 332).
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The subject of the research presented in this paper is the tourism event
of the Festival of pop music in Vrjacka Banja. In order to measure the
visitors’ satisfaction with the event, an exploratory survey was undertaken on
a sample of 200 respondents. The primary data collected for the purpose of
the Festival evaluation were gathered by means of a survey conducted during
the course of the event (July 8-9, 2012). The questionnaire used as a data
collection tool was aimed at measuring the visitors’ satisfaction with both the
Festival and Vrnjacka Banja as the host destination of the Festival.

As there is no standard method for evaluating tourism events, different
authors take different attitudes toward the problem. For the purpose of the
evaluation of the Festival in Vrnjacka Banja, the following criteria were
identified as important to be assessed by visitors: program quality
(originality) and variety of content (K1); quality and authenticity of catering
services (F&B) and their value for money (K2); accommodation quality and
prices (K3); safety issues of the Festival (K4); the organization of visitor
arrival - transport, parking, sanitary conveniences (K5); other — the
communicativeness and hospitality of the local population and employees
(K6). The importance and originality of the research is reflected in the fact
that the Festival is evaluated by the use of the employed method and,
furthermore, the assessment of each individual criterion makes it possible to
spot certain peculiarities that would otherwise remain unnoticed.

LITERATURE REVIEW

An event is a continual activity that happens once a year promoting
the tourism of a particular destination through the autonomous attractive
power of the event itself and by encouraging guests to directly immerse
themselves in and take an active part. In order to become a part of the tourism
offer of a destination, as a rule, events must attract participants and/or
observers who are not part of the local community (Tourism Strategy of the
Republic of Serbia, 2005, 83). Beckman, Uysal and Sunshine (1995, 17)
define an event as “a set of people, gathered for the same purpose about a
particular cultural resource or for entertainment, which results in the visitors
feeling and feeling well.”

Events have a very important and complex role in almost all segments
of society. They have existed throughout human history in all cultures at all
times. With the first event-related articles published in the 1970s, events
became a very well-established topic in tourism (Getz & Page, 2016, 593).
The importance of organizing an event is reflected in connecting people, as
well as in the specific environment where they take place. We can say that an
event is a possibility for a break, social or cultural experience that differs
from everyday activities and experiences (Berridge, 2007, 5). It represents an
excellent opportunity for the inhabitants of a certain area to socialize, cheer,
celebrate important holidays and thus integrate at certain periods of a year.
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Festivals have been shown to draw communities together to celebrate local
cultures (Duffy, 2000). Because of their diversity and dynamics, tourism
events have become popular and, annually, attract hundreds of millions of
people on a global level. From the tourist point of view, events are referred to
as attractions, image creators, animators of static attractions and catalysts of
future development (Getz, 2008, 403).

Festival is a word originating from the Latin festum which means feast
(Isar, 1976). Festivals are seen as the means of preserving local culture and
history through art, crafts, and performances presented at a festival (Long,
Robinson, & Picard, 2004). Mcdowall (2011) talks about the uniqueness of
each festival due to the interaction among the setting, people, and
management systems (design and program). Festivals are usually held
annually and generally have social rather than economic or political aims.
Namely, during festival days, people get together for fun, entertainment and a
shared sense of belonging (Getz, 2007, 31). Due to the features of
universality of festivity and the popularity of festival experiences, festivals
are of particular interest to scholars in many disciplines, making thus an
important subfield within event studies (Getz, 2010, 1).

Music festivals are actually a specific form of music practice, being
thus very popular and visited artistic events. They are usually events lasting
for a few days, organized on numerous stages where shows are performed
by a large variety of bands and musical artists to a vast audience, most
often aimed at the young (Gibson & Connell, 2003). Some of them can be
described as community festivals and, by rule, they attract local people with
only occasional emergence of scarce audience beyond the immediate locality.
On the other hand, there are also primarily commercial events, e.g. full-
blown open-air concerts, that may even be imposed on localities and which,
despite high-priced tickets, play little role in regional development. Another
distinctive feature between high-profile commercial music festivals and local
festivals is that the former have a need to feature attractive headline
performers, whereas the latter give priority to ‘community building” and local
talent showcasing (Gibson & Connell, 2012).

Whatever their nature, all festivals have some influence in three
different domains - economic, political and socio-cultural, which is
evidenced by a large body of scientific literature (Arcodia & Whitford,
2006). Some of the most obvious benefits of hosting a festival are ‘an
increase in local tourism, enhanced destination appeal, and an extended
tourist season’ (Grunwell, Ha, & Martin, 2008), i.e. all festivals show the
‘potential to deliver a series of development outcomes related to economic
restructuring and revitalization, destination repositioning, inward investment
and tourism revenue generation’ (Quinn, 2010). Festivals and events proved
to be a burning issue of research in many different tourism branches which
resulted in a vast number of available monographs, academic textbooks and
practical handbooks (Quinn, 2009). The aforementioned has led to great
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efforts put into defining the nature and extent of tourism-related festival and
event research. The extensive reviewing of this area of research resulted in
several state-of-the-art type articles available nowadays (e.g. Hede, Jago, &
Deery, 2003; Getz 2004).

There are numerous studies which deal with evaluating tourism
events since the combination of quantitative and qualitative methods
contributes to a better understanding of the problem. Li and Patrick (Li &
Patrick, 2005) maintain that both quantitative and qualitative instruments
should be adopted in the attempt to design a universal scale for measuring
festival and event motivation. Moreover, they emphasize the need for
encouraging the efforts on theory and model building, as well as
interdisciplinary inputs in future studies. In their article Event Evaluation
Research, Carlsen, Getz and Soutar describe the results of research into the
current use and importance of event evaluation criteria by tourism
destination authorities. The paper provides a detailed discussion on pre- and
postevent criteria, and suggests factors to be considered when framing a
model for standardized event evaluation (Carlsen, Getz, & Soutar, 2000).

METHODOLOGY

There are numerous criteria used to evaluate tourism events. Their
choice depends on several factors, the most often used one being their type.
For a tourist event taking place at a certain locality, it is important to define
the character, i.e. whether it is of local, state or wide international importance.
In this respect, events can be divided into (Zizovi¢, Purigi¢, & Nikoli¢,
2007):

= J|ocal, if more than 80% of the participants come from the very

destination and/or surrounding places that are not more than 60km
away;

= state, if at least 35% of participants come from places from within

the state located more than 60 km away;
= |ocal and interstate, if there are at least 20% of foreign participants,
more than 50% of which come from the countries of the former
Yugoslavia; and

= international, if more than 20% of participants come from abroad,
i.e. beyond the borders of the former Yugoslavia.

In the authors’ opinion, the aforementioned classification is most
suitable to ex-Yu countries, whereas in most other countries it would be more
convenient to categorize visitors into three distinct groups. The evaluation of
the chosen tourism event is carried out using the above given criteria marked
with K1, K2, K3, K4, K5 and K6. Descriptive values of the observed criteria
are given in linguistic terms, which is more appropriate and acceptable for
visitors. For the purpose of calculation, descriptive values are attributed
numeric ones in the following way (Janji¢, 2009, 25):
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= very bad 1;

= bad 2;

= barely tolerable 3;

= tolerable 4;

= good with numerous complaints 5;

= good with few complaints 6;

= good 7;

= very good 8;

= excellent 9;

= exceptional 10.

Since the assessment of the event is done by visitors, it is necessary to
divide them into appropriate groups, e.g. visitors coming from Vrnjacka
Banja and the surrounding area, or visitors from other cities and towns of the
Republic of Serbia, as well as those coming from abroad. If the observed
criteria are marked with i (where i =1, 2, 3, 4, 5, 6, 7, 8) and the type of
guests is marked with j (where j = 1, 2, 3, 4), then the overall rating of
criterion i can be determined for the j-type of guests which will be marked
with Kj. The average rating for criterion i can now be computed using the
following equation (Zizovi¢, et al., 2007):

4
21 erinu
==
4
2 P

I

Ki

where:
Ki —the average rating for criterion i
p; — the percentage of j-type guests
rij — the relative importance of the j-type guest rating for criterion i.
The rating of different criteria of a tourist event is computed as
follows:
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The overall rating of the event is arrived at by the use of the
following equation:
6
K=>4aK

where q; — weight coefficient for criterion i, whereby the following condition
is met iqi =1

RESULTS AND DISCUSSION

The Festival in Vrnjacka Banja is a traditional event that is usually
held on the second Sunday of July during the Carnival of Vrnjci. Taking
into account that the participants of the Festival come both from the
country and abroad, this event is not of a local character.

The first Festival, organized by Production Legat from Kragujevac
and Radio Television of Serbia, was held at the Culture Square in Vrnjacka
Banja in 2006 with live broadcast on Radio Television of Serbia. The
Festival was of a competitive character and it featured a number of selected
compositions. The awards were presented for the most promising young
interpreters: the best debutant, the best stage performance, the Festival hit, the
best composition, the audience prize and the like (Rudicanin & Topalovic,
362).

The survey presented in this paper was conducted at the 7™ Festival,
taking place on July 8-9™ 2012. Out of the total of 200 respondents, 136
were local visitors (from Vrnjacka Banja and the surroundings), whereas 64
respondents were from other parts of Serbia. In other words, 68% were
local visitors and the remaining 32% were visitors from Serbia classified as
other visitors and marked with p;. The percentage of respondents living
outside the territory of the Republic of Serbia was negligible and therefore
not included in the research results.

Table 1. Visitors assessment of the Festival in Vinjacka Banja in 2012

Evaluation criterion  Visitor

group 1 2 3 4 5 6 7 8 9 10
(K1) Locals / 5 7 13 20 17 19 21 13 11
Others / 2 3 8 183 9 6 8 8 7
(K2) Locals / [/ 10 15 15 6 6 15 25 10
Others 1 1 4 3 20 5 15 7 3 3
(K3) Locas 5 5 5 12 8 6 10 31 18 10
Others 4 3 4 10 9 8 7 4 8 5
(K4) Locals / [/ [/ 8 13 10 17 25 18 12
Others / [/ 5 9 4 15 19 8 3 1
(K5) Locals 1 2 / 3 4 10 12 21 23 19
Others /1 / 1 3 10 10 25 10 4
(K6) Locals / 5 7 25 22 15 15 10 13 3
Others 1 2 / 9 17 4 15 3 4 5

Source: Authors’ research
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As already stated, in order to calculate the visitor rating, the observed
criteria are marked with i, whereas visitors are marked with j. Average
ratings for the criterion i for the j-type visitors are marked with Kj, and their

values are given in Table 2.

Table 2. Average ratings

i=1

i=2

i =3 i =4 i =5 i =6

6.5
6.4

6.7
6.0

6.7
5.7

7.4
6.2

7.9
7.5

5.8
5.9

Source: Authors’ research

Based on the average ratings given in Table 2, mean for each

criterion K; is calculated.

P, Kn +1.2 P, -

Kl— K, _068:65+12:082:64_
p,+1.2-p, 0.68+1.2-0.32
o— P Ky+15:p,-K, _0.68:6.7+15:032:60_ .,
p,+1.5:p, 0.68+1.5-0.32
3= PKa+p, K, _068:67+0.32:57 _
p,+0p, 0.68+0.32
4= 03P Ky+p, K, _03:06874+032:62_
03-p+p, 0.3.0.68+0.32
5 — PiKy +15p, K, _0.68-7.9-7+15-032.75 __
p,+1.5-p, 0.68+1.5-0.32
k6— P Katp, K, _06858+0.32:59 _
P, + D, 0.68+0.32
6
KG: Z q|ki
Criterion i=1 i=2 i =3 i =4 i =5 i =6
Mean 6.5 6.4 6.4 6.7 1.7 5.8
g will take identical values as in the previous example, so that:
g, =0.05
g>=0.13
Oz = 0.18
Jsa= 0.20
(s = 0.24
Qe = 0.20
Zqi =1

K =0.05-6.5+0.13-6.4+0.18-6.4+0.2:6.7+0.24.7.7+0.2-5.8 = 6.6
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By use of the employed methodology, we arrive at the average score
of the Festival, which being 6.6, represents a very high rating. The criterion
K1, which refers to the quality of the program (originality) and content
diversity, scored 6.5. The criterion K2, which refers to the quality and
authenticity of catering services (F&B) and their value for money, is given
6.4, which is a good rating with few complaints (most of the local visitors
expressed dissatisfaction with the increase in prices during summer season).
The criterion K3, which refers to the quality of accommodation and prices, is
estimated 6.4, indicating a good relationship between accommodation quality
and accommodation prices. The criterion K4, which points to the assessment
of safety on Festival days, is evaluated with an average score of 6.7, which
indicates that the visitors felt safe in Vrnjatka Banja during the Festival. The
criterion K5, which refers to the organization of guest arrival, is rated the
highest score of 7.7, indicating that there were no traffic jams or congestion
on the arrival, that there was enough parking space, suitable and sufficient
sanitary conveniences for the visitors of the Festival, etc. The criterion K6,
which refers to the communicativeness and hospitality of the local population
and employees, is rated the lowest score of 5.8. However, it should be borne
in mind that the largest number of respondents are local visitors. The question
arises as to how objective and impartial they are, since Vrnjacka Banja is a
relatively small place and that the inhabitants know one another.

In addition to a very high score given to the K5 criterion, it should be
noted that events organized at a tourism destination, on the one hand,
encourage an increase in the prices of goods and services, which negatively
affects the standard of the local population, while, on the other, they lead to
crowd and noise generation and traffic congestion. This is supported by
claims that “they can annoy local residents by generating traffic, pollution
and congestion, and by attracting ‘unwanted’ types of people (often revealing
as much about local people as imagined picture of themselves as the behavior
of the festival-goers). In places where tourism development has been rapid -
and often linked to the rise of festivals - conflicts can arise over local spaces,
resources and the direction and meaning of regional development” (Gibson,
etal., 2012).

CONCLUSION

The results of the conducted research point to the conclusion that the
local visitors predominate. As already mentioned, the Festival in Vrnjacka
Banja has a media coverage in live broadcasting of the final night on Radio
Television of Serbia, which enables audience to watch live broadcast on TV,
consequently leading to a decreased number of visitors attending the Festival.
Also, we can conclude that the Festival contributes to upgrading the image of
Vrnjacka Banja as a tourist destination (direct broadcasting of the Festival is
also a proper promotion of the very destination), as well as a destination with
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spatial and technical features suitable for organizing outdoor events (being
the part of the Festival, people from the music world personally made sure
about this).

A small number of foreign visitors was expected, given that the
Festival participants, i.e. interpreters and expert jury are mostly from within
the country. Given that the research was exploratory in its nature, without set
hypotheses, suggestions could be made on the ways of improving the
research methodology as well as those concerning the topic of further
research. To achieve more relevant results

= Jocal visitors should address only the questions related to

program quality and security (K1 and K4); whereas

= other visitors should address the questions related to all

identified criteria (K1-K6).

Future research should include all music festivals organized in
Vmjacka Banja; it should examine the pleasure of both organizers and
performers, as well as the requirements needed to improve technical,
organizational and spatial conditions. Having recognized the importance of
organizing numerous tourism events, the local authorities in Vrnjacka Banja
built a new city square providing much better acoustics. In addition, an
upgrade of the given method and the use of new criteria would enable the
evaluation and assessment of other numerous festivals taking place at this
locality.

REFERENCES

Arcodia, C., & Whitford, M. (2006). Festival attendance and the development of social
capital. Journal of Convention and Event Tourism, 8(2), 1-18. doi:10.1300/
J452v08n02_01

Backman, K., Backman, S., Uysal, M., & Sunshine, K. (1995). Event Tourism: An
Examination of Motivations and Activities. Festival Management and Event
Tourism, 3(1), 15-24.

Berridge, G. (2007). Events design and experience, second edition. Butterworth-
Heineman: Elsevier, Oxford.

Carlsen, J., Getz, D., & Soutar, G. (2000). Event Evaluation Research, Event
Management, 6(4), 247-257. doi:10.3727/152599500108751408

Duffy, M. (2000). Lines of drift: festival participation and performing a sense of
place. Popular Music, 19 (1), 51-64.

Getz, D., & Page, S. (2016). Progress and prospects for event tourism research.
Tourism Management, 52, 593-631. doi:10.1016/j.tourman.2015.03.007

Getz, D. (2010). The nature and scope of festival studies. International Journal of
Event Management Research, 5 (1), 1-47.

Getz, D. (2008). Event tourism: Definition, evolution and research. Tourism
Management 29(3), 403-428. doi:10.1016/j.tourman.2007.07.017

Getz, D. (2007). Event Studies: Theory, research and policy for planned events.
Butterworth-Heineman: Elsevier, Oxford.


https://doi.org/10.1300/J452v08n02_01
https://doi.org/10.1300/J452v08n02_01
https://doi.org/10.1016/j.tourman.2007.07.017

485

Getz, D. (2004). Geographic perspectives on event tourirism in A. Lew, Hall and A.
Williams (eds.) A Companion to Tourism (410-422). Oxford: Blackwell
Publishing.

Gibson, C., & Connell, J. (2012) Music Festivals and Regional Development in
Australia, London: Routledge. doi:10.4324/9781315596778

Gibson, C., & Connell, J. (2003). ’Bongo Fury’: Tourism, Music and Cultural
Economy at Byron Bay, Australia, Tijdschrift voor Economische en Sociale
Geografie, 94(2), 164-187. doi:10.1111/1467-9663.00247

Grunwell, S. S., Ha, I., & Martin, B. S. (2008). A comparative analysis of attendee
profile at two urban festivals. Journal of Convention & Event Tourism, 9(1),
1-14. doi:10.1080/15470140802104516

Hade, A., Jago, L., & Deeery, M. (2003). An agenda for special event research:
lessons from the past and directions from the future, Journal of Hospitality
and Tourism Management, 10, 1-14.

Hrabovski Tomi¢, E., & Mili¢evi¢, S. (2012). Razvoj turizma Vrnjacke Banje na
principima odrZzivog razvoja [Sustainable development principles in the
development of the Vrnjacka Banja tourism], Teme, 36(2), 755-771.

Isar, R.F. (1976). Culture and the arts festival of the twentieth century. Cultures, 3,
125-145.

Janji¢, J. (2009). Razvoj i primena metoda za vrednovanje i ocenjivanje turistickih
manifestacija [The development and application of methods for tourism event
evaluation and rating], master thesis, Faculty of Technical Sciences Cacak,
University in Kragujevac.

Li, X., & Patrick, J. (2005). A review of festival and event motivation studies. Event
Management, 9, 239-245. doi:10.3727/152599506776771526

Long, P., Robinson, M., & Picard, D. (2004). Festivals and Tourism: Links and
Developments. In P. Long & M. Robinson (Eds.), Festivals and tourism:
Marketing, Management, and Evaluation (1-14). Sunderland, England:
Business Education.

Mcdowall, S. (2011). The Festival in My Hometown: The Relationships Among
Performance Quality, Satisfaction, and Behavioral Intentions, International
Journal of Hospitality & Tourism Administration, 12, 269-288. doi:10.1080/
15256480.2011.614528

Panfiluk, E. (2015). Impact of a Tourist Event of a Regional Range on the
Development of Tourism, Procedia - Social and Behavioral Sciences, 213,
1020-1027. doi:10.1016/j.shspro.2015.11.520

Quinn, B. (2010). Arts festivals, urban tourism and cultural policy. Journal of Policy
Research in Tourism, Leisure and Events, 2(3), 264-279. doi:10.1080/
19407963.2010.512207

Quinn, B. (2009). Festivals, events and tourism, in Jamal, & T. Robinson, M. (eds)
The Sage Handbook of Tourism Studies (483-503). London:Sage.

Rudicanin, B., & Topalovi¢, O. (2008) Vinjacka Banja na pocetku 21. veka.
[Vinjacka Banja at the beginning of the 21* century], Narodna biblioteka ,,Dr
Dusan Radi¢”, Vrnjacka Banja.

Stankovi¢, S. (2005). Vmjacka Banja — 170 godina od prve naucne analize lekovite
vode [Vrnjacka Banja — 170 years after the first scientific analysis of healing
waters]. Glasnik srpskog geografskog drustva, 85(2), 37-48. doi:10.2298/
GSGD0502037S

Statistical Office of the Republic of Serbia. (2018). Onwmune u pecuoru y Penyonuyu
Cpouju [Municipalities and regions of the Republic of Serbia] Retrieved from
http://publikacije.stat.gov.rs/G2018/Pdf/G201813045.pdf


https://doi.org/10.4324/9781315596778
https://doi.org/10.1080/15470140802104516
https://doi.org/10.3727/152599506776771526
https://doi.org/10.1016/j.sbspro.2015.11.520
https://scholar.google.com/scholar?hl=sr&as_sdt=0,5&q=Quinn,+Bernadette%3A+Festivals,+events+and+tourism.+Festivals,+events+and+tourism,+in+J+amal,+T.+and+Robinson,+M+.+%28eds%29+The+SA+GE+Handbook+of+Tourism+Studies,+London,+Sage,+pp.483-503
https://scholar.google.com/scholar?hl=sr&as_sdt=0,5&q=Quinn,+Bernadette%3A+Festivals,+events+and+tourism.+Festivals,+events+and+tourism,+in+J+amal,+T.+and+Robinson,+M+.+%28eds%29+The+SA+GE+Handbook+of+Tourism+Studies,+London,+Sage,+pp.483-503
http://publikacije.stat.gov.rs/G2018/Pdf/G201813045.pdf

486

Strategija turizma Republike Srbije. (2005). [The strategy of tourism of the Republic
of Serbia] Ministarstvo trgovine, turizma i usluga Republike Srbije, Beograd.
Retrieved from http://www.dgt.uns.ac.rs/download/ektur01.pdf

Vojinovi¢, S. (2002). Banje i klimatska mesta Srbije. [Spas and climatic locations in
Serbia], Geo, Beograd-Mladenovac.

Zizovié, M., Puri¢i¢, D., Nikoli¢, O. (2007). Jedan pristup ocenjivanju turistickih
manifestacija. [An approach to evaluating tourism events]. U Zborniku
radova: V Skup privrednika i naucnika SPIN'07: InZinjering proizvodnje i
usluga (189-193), Beograd.

METO/ BPEJHOBAIA U OHEIbUBAIBA TYPUCTUHYKOTI
JOTI'ABAJA: CTYAUJA CIIYUHAJA PECTUBAJIA
3ABABHE MY3HUKE Y BPIbAUKOJ BAIbA

Mapuja Jlakuhesuh, Mapuja Koctuh, Cuesxxana Munnhesuh
Yuusepsurer y Kparyjepiy, ®axynrer 3a X0TeIHjepCTBO U TYypHU3aM
y Bpmaukoj bamn, Bpmauka bama, Cpbuja

Pe3ume

Bpmauka bama Benuky 3Ha4aj NpHAaje OpraHU30Bakby U OJpIKaBaby TYPUCTHUYKHX
norahaja, HAPOUUTO TOKOM JIETHUX Mecelrd. Kako He MOCTOju CTaHIapAHH METOA 3a
OLICHUBAKE TYPUCTHIKHX Joraljaja, MpeaIoKeH je jean o1 MOryhux HauuHa, OJTHOCHO
METOJI OLCHhUBaka U BPEAHOBAamba TYPHCTUUKOT jgorahjaja Ha npumepy PectrBana 3a-
6aBHe My3uke y Bpmaukoj bamu. [Tomohy oBOr MeTosa HACTOJUMO J1a  YTBPAMMO 33]10-
BOJBCTBO HoceTmiiala kako dectuBaiom 3abaBHe My3Hke Tako 1 Bpmaukom bamom kao
JIECTHHALIN]OM y K0joj ce morahaj oaprkasa. VcTpaxxuBame je ClipoBEeAECHO Ha Y30PKY O
200 ncnmtanuka. [IpuMapHH MoOmany Ha OCHOBY KOJUX j€ M3BPILEHO OICHHBAE J10-
rahaja IPUKYTUbEHU Cy METOZIOM aHKETHpakha 32 BpeMe Tpajarba OBOT (ecTHBAA.

TTocerrorm ®ecTrBaia MOASILEHH Cy Ha JIBE TPYIIE: JOKAIHH H OCTaIN MOCETHOLH.
CX0IHO TOMe, MOCETHOLM Cy OLCHMBAIN cienehe KpUTepHjyMe: KBIUTET Mporpama
(OpHrHHAIHOCT) M PA3HOBPCHOCT Calipkaja; KBAJIUTET M ayTEHTHYHOCT YTOCTHTEIHCKUX
ycnyra (XpaHa u nmhie) ¥ [ieHe y OJJHOCY Ha KBaJIUTET OBUX YCJIyTra; KBaJHUTET CMeIlTaja
U LeHe; oneHa Oe3beqHoctn decTuBana; opraHM30BaEke NMpHjeMa TOCTHjy — MPEBO3,
HapKHH3H, CAHUTAPHO-XUI'HjEHCKH YBOPOBH; OCTAJI0 — KOMYHUKATUBHOCT U TOCTOIPHM-
CTBO JIOKAJIHOT' CTAHOBHHMINTBA U 3anociaeHux. IIpu Tome, kopumihieHa je omrcHa OLeHa,
KO0ja je MpUXBaT/bHBHja U MPUKIIATHH]a 32 TOCETHOIIE, TOK 332 CAMO PaYyHAHhE KOPHCTH-
Mo OpojuaHe oreHe. [IpiMemeHOM METOIOM U3padyHaTta je cpelmba oneHa dectuBana,
KO0ja M3HOCH 6,0, IITO MPEZCTaB/ha BeoMa T00py OICHY.

CBH KpHUTEPHjyMH Cy T0OpO OLEHhEHH, IITO yKa3yje Ha To Ja je Bpmwauka bama nye-
aHa IeCTHHAIIMja 3a OJp)KaBame My3uuKor goralaja. JemuHo je crmabuje OlemeH Kpu-
TEpHjyM KOjU CE€ OJHOCH Ha KOMYHHMKaTHBHOCT ¥ TOCTOIPHMCTBO JIOKQJIHOT CTaHO-
BHHUINTBA 1 3arocieHnx. C 003upoM Ha TO Ja je MpoIeHTyalHo HajBehn Opoj JIOKaIHNIX
UCTUTaHKKa, ¥ OyaylnM HCTpaKMBabUMa OHM Tpeba Jja OJroBapajy camo Ha MHUTarba
KOja ce O/IHOCE Ha KBAIMTET Mporpama 1 0e30€HOCTH, TOK OCTAIIN [OCETHOLM O/IroBa-
pajy Ha NHTama Be3aHa 3a CBE KPUTEPHjyMe.



